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MACCOBbIX OTKPbITbIM OHNAUH-KYPC KAK OBPA30OBATEJ/IbHbIU
NMPOAYKT: TPEBOBAHUA K COAEP>XAHUIO, O®OPMJIEHUIO,
NPOABUXXEHUIO U CONMPOBOXXAEHUIO YYALLUXCA

Paccmarpusaerca popmatr MOOK kak 06pasoBaTebHBIN IPOAYKT, IEJIHI0 Pean3aui KOTOPOTO ABIAETC
KOMMepuecKas BBITO/Ia U YIOBJIETBOPEeHME ITOTpebHOCTeN moTpebuTresieii. [ ycIeInrHoi KoMMepIiuaan3amuu
OHJIAWTH-Kypca BBIJEJIEeHBI KJII0UeBble IPUHIIUIILI TPOEKTUPOBAHUA COAEPKaHU IPOAYKTA, ero Ipe3eHTalluu,
IIPUBJIEUEHN [1EJIEBOM ayJUTOPUY U COITPOBOXKAEHNUA cayIaTesei. [IpuMeHeHre 9TUX IPUHIIUIIOB HA TPAKTUKE
IIO3BOJISIET ITOBBICUTE d3(h(PEeKTUBHOCTH IIPOJAK1 00Pa30BaTEJIbLHOTO MMPOAYKTa. [IpecTaBieH CIINCOK KPUTEPHEB
[IJIA DKCIIPECC-OIeHKY MapKeTUHTOBOro noreHnasa roroeoro MOOK, nmokasan mpuMep JaabHENIeH MOaep-
HU3aIlU Kypca U IOJOKUTEIbHBIN 3(h(eKT OT ero pearnsanun.

Karouerrie caoBa: MOOK, MaccoBbie OTKPBITHIE OHJIAHH-KYPCHI, IPOABUKEeHNE 00pa30BaTEIbHBIX YCIYT.

Emre B kouie 70-x — mauane 80-x rr. XX B. B
3amaJHON COIIMOJIOTHMM BO3HUKJIA KOHIEIIIUA WH-
dopmMaImoHHOTO 00IIecTBa, KoTopas chopMUPOBA-
Jach B paMKaxX KOHIENIIUY MOCTUHAYCTPUATIN3MA.
OcuoBaresb KoHtlenuu [l . Best BeIgen riiaBHbIe
TeHAEeHIIUN, 00pas3yoIlnue TOCTUHIYCTPUAILHYIO
CTPYKTYpPY. [ /1aBHasA XxapaKTepucTuKa napopmaiu-
OHHOTO0 O0IITeCTBA — IIEPEX 0] OT OOII[eCTBA, IPOU3BO-
IAIIEeT0 TOBAPhI, K 00IIIECTBY, KOTOPOE ITPOU3BOIUT
ycJIyru, B TOM 4YmcJje 1 obpasoBaTelbHbIEe, KAKUMU
U SABJISAIOTCS MaCCOBbIe OTKPBIThIE OHJIAWH-KYPChI
(MOOK) [1]. HomuHanTaMU OOGIIIECTBEHHOTO pPas-
BUTHUSA Telleph CTAHOBATCSA 3HAHUS U TeXHOJIOTUU,
OIIPeeIAIIIE OCHOBY COITNAILHO-9KOHOMUYECKOMN
kusHU. HaunHaer mpeobyagaTh mHGOPMAITMOHHBII
CEeKTOp 9KOHOMUKH, K KOTOPOMY OTHOCATCS BCe 3a-
HATHIE B IPOM3BOJICTBE, 00paboTKe M pacmpocTpa-
HeHUU MHPOPMAIIUU, a TaKyKe BCe Te, KTO CO3aeT
U TOAJepKUBaeT MHMPOPMAITMOHHYIO CTPYKTYPY.
Teneps nH(GOPMAIVA 1 SHAHNUSA, IIOCTOAHHOE 0CBOE-
HUe HOBBLIX 3HAHUII, CAMOPa3BUTHE CTAHOBATCSA
OCHOBHBIMHU XapaKTepucTHUKaMu OoOIlecTBa, a He
TPYA U KaluTal, KaKk 9TO ObLIO paHbIlie. IMeHHO
uHpOpMAaIa yIpaBJIsieT IOBeJeHeM U IPOU3BO-
auTeseii, u morpeduTesneii. I'1aBHOI IEHHOCTHIO B
UHGOPMAITMOHHOM O0IIeCTBEe CTAHOBUTCS MCIIOJIb-
30BaHME HOBBIX MH(MOPMAIIMOHHBIX TEXHOJOTHUI C
1eJIBIO YIOBJIETBOPEHUA KYJIbTYPHBIX 1 ITUHOCTHBIX
norpebnocreii. [Toasirenne MOOK kax passurue
9JIEKTPOHHBIX TeXHOJOTUH B 00pa30BaHUU ABJIAETCSA

APKUM IIPUMEPOM BO3MOXKHOCTEHN YIOBIETBOPEHUA
o0pasoBaTeJbHBIX TOTPe6HOCTEl B MH(POPMAIIMOH-
HOM OO0IIlecTBe.

MOOFKu Bce uariie CTaHOBATCS He TOJbKO M-
JKeBBIMU IIPOEKTAaMM, HANPABJIEHHLIMUA Ha IIPO-
IBUKEHUs OpeHJa YHUBEPCUTETOB, HO U KOMMeEp-
YECKUMMU IPOAYKTAMHU, U, KAK U IPYyTr'Ue IPOLYKTHI,
MIPOABUTAIOTCA Ha PHIHKE. B IIMPOKOM CMBICJIE
TPOABUKEHUE — 9TO HEe TOJHbKO MOWCK U TIPUBJIE-
YyeHUe MOTEeHIMaJbHBIX IIOTpebuTe el MPoayKTa.
AT0 ocobbIe TpebOBaHUSA K COMEePIKaHUIO Kypca, ero
0(hOPMJIEHUIO U IPEACTABICHUIO, 4 TAKIKE COIPOBO-
JKIEHUIO CJIyIIaTe el BO BpeMs U IIocje O0yUeHnsd.
HegocraTounoe BHUMaHUe XOTsA OBI K OTJHOMY U3
MePeUYnCJIeHHBIX ACIEeKTOB MPOABUMKEHUSI MOKET
CYIIIECTBEHHO CHU3UTH KOMMEPUECKYIO YCIIeIITHOCTh
MOOK u y1oBIeTBOPEHHOCTD YUAIITUXCA.

ITenbio maHHOIT PabOTHI ABJISIETCA BHIABJIECHUE
ocobennocteir mpoasm:kenusa MOOK kax ob6paso-
BaTeJILHOTO IPOoAyKTa. Ha mepBoM sTarne usydyeHus
0cOOeHHOCTEeH MPOABUKEHUA MTPOAHATN3UPOBAHBI
TpeboBaHUA, KoTophie npeabasaaTca MOOK B
3apy0eKHBIX YHUBepcuTeTax. Ha ocHOBe aHaIu3a
3apy0OesKHOro onbiTa [2—5] OBIIM BhIIEJEHBI U pac-
CMOTPEHBI KPUTEPUU, KOTOPHIM TOJKEH COOTBET-
CTBOBATh 00pa3oBaTeJIbHBIN MPOAYKT B hopMaTe
MOOEK. B nepByio ouepennb 3TO 0coOble TpeOGOBaHUA
K comepskanmuio. IlockonbKy miatubie MOOK, Kak
IIPaBUJIO, HAIIPABJIEHBI HA ITOJyYeHNe KOHKPETHBIX
IpaKTUYEeCKNX HABLIKOB M 3HAHUMN B KaKOM-TO
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Y3KOCIIeInaIu3nPOBaHHON 00JaCTH, TO yueOHbIe
MaTepUaJIbl, KOTOPhIE PA3MEIAIOTCA B HEM, JOJIKHBI
OBITH HAIIPABJIEHBI Ha (DOPMUPOBAHNE IPAKTUUECKUX
HaBBIKOB. CIIyIaTesb JOJIMKEeH ITOJYUYUTh HHpopMa-
U0 U3 Kypca U MPUMEHUTD ee IIPU PelleHun KOH-
KpeTHO# 3amauu [2]. Ecau matepuan He 6yaeT npu-
KJIQTHBIM, & TOJBKO TEOPETUYECKUM, TO CIAYIIIaTeJTh
OyAyT OTKA3bIBATLCSA OT OILJIATHI 32 KYPC U €0 ITOJTHOe
mpoxo:xkaenue [3, 4]. IIpu sToM HYKHO YUUTHIBATH
0COOEHHOCTH IOCTYIA K COAEPKAHUIO KYyPCa OTIeJIb-
HBIX mIaTdopM oHJIANH-00yueHUsi. Hampumep, Ha
Coursera Bechb JIEKIIMOHHBIN MaTepuaJ Kypca JI0-
CTYIEH CJIyIIaTe/J M OeCIIaTHO, a 3aaHue — TOJIbKO
nocJe onaathl. [losToMy AJia aTydiieit MOHETU3AITN
B Kypce MaTepuaJibl, (GOPMUPYIONIe KOHKPETHEIE
HaBBIKU, JYUIIle pa3MeIllaTh He B (popMaTe 00IIeno0-
CTYITHBIX BUJIEOJIEKINII, a B BUAe 3aJaHUIi.

BaxHoe 3HaueHUe OJs YCIEITHON IPOTaKu
o0pas3oBaTeJbHBIX IPOAYKTOB mMeeT hopMa UX
npexacrasaeHus. MOOK He aBasieTcs 3mech NCKJIIO-
yeHMEeM. Peub uleT He TOJIBKO O IpUeMax nu3aHa u
CJIeI0OBAaHUU KOPIOPATUBHOMY CTHUJIIO OPTaHU3aI NI
paspabotuuka. IIpencraBieHue BKJIOUYAET B cebs
padoTy 1m0 BKJIIOUEHMIO MaTepruajJoB Kypca B 0ojee
IMIUPOKUN COMeprKaTeJbHBIH U 9MOIIMOHAJIbHBIN
KOHTEKCT: paccKkas o6 YHHUBEPCUTETe B IiejioM, da-
KyJbTeTe, Kadenpe, mpemnogaBaTeaax, KOTOPbIEe
paspabaTbiBaIu Kypc, UX 6uorpadusax U TeMax UC-
cJIeJOBaHU, OT3BIBBI OT CJIyIIaTeell, IIPOIIeqIITnX
KYpC, IIPE3eHTAIINY UX IIPOEKTOB II0 IPUMEHEHHUIO 10~
JIyYeHHBIX HABLIKOB Ha IIPaKTUKe. JTa nHpOpMAaIIUA
TMO3BOJIUT CJIYIIIATEIAM IIO0JIMKEe TO3BHAKOMUTLCS C
YHUBEPCUTETOM, B KOTOPOM OHH OYAyT 00ydJaThCs B
dopmare MOOK BuUpTyasibHO, U TOBBICUTH IOBEPHE
K MCTOUHUKY HOBBIX 3HAHUU 1 HABLIKOB.

Bo MHOroM ycueriuble Ipogasky IIPOAyKTa obe-
creunBaoTcA 3(PPEeKTUBHBIM HUCIIOJIb30BAHNEM HH-
cTpyMeHTOB pekJambl. [lyisa npoasuskerus MOOK
HYKHO HCIIOJIF30BAaTh aHOHCHI O 3aIlyCKe Kypca
Ha caiiTe yHuBepcurera (parkynabrera, Kadeapsl),
nyoauKanum nHGopMaluu B 00pa3oBaTeIbHBIX
KaTajoraxX, Ha CIIeIUaJIU3WPOBAHHBLIX TeMaTHUue-
CKUX IopTajiax u (opyMax, IJIaTHbIEe 00bABIEHUA
KOHTEKCTHOH M TapreTUPOBAHHON peKJIaMbI, IPO-
IBUKeHUe Kypca B COIuaabHBIX Meaua. [Ipu pabore
B COIIMAJIbHBIX Meara HeoOXOIMMO OIpPeNenTh, B
KaKOW MMEHHO COI[MAJIbHOW CeTH HaXOAUTCA Ballla
ayaUTOPUS, CO3IaTh COOOIIECTBO M IIPUTJIAIMIATEL B
Hero IMOTeHIINAJbHBIX U YiKe peaJbHBIX CJIyIlIaTe-
Jel, my0JIMKOBAaTh NHTEPECHBIE MATEPUAJIBI IO TEME

33

Kypca. Takike peKOMeHIyeTcs cejiaTh ITOUCKOBYIO
ONTHUMHUBAINI0 BeO-CTPaHUIIBI, IIe pasdMelaeTcs
unadopmanusa o MOOK. Hecmorpsa Ha To, uro MOO-
Ku nmoaBuauch 6aromaps pasBUTUIO TEXHOJOTUH
9JIEKTPOHHOTO 00yUYeHUsi, MIPOABUTATh JaHHbIE
KypChI MOJKHO He TOJIbKO B OHJIAHH-TIPOCTPAHCTBE,
HO ¥ B o(pJIaiiH, Iie IPOABUIKEeHNEe PACCUNTAHO IIpe-
JKJle BCEro Ha CTY/AEeHTOB YHUBEPCUTETA, T'e KYPChI
paspabaTwsiBatoTca. [[JIsT 9TOTO MIPOBOAATCS OUHBIE
Bcerpeun — MeetUP, Ha KOTOPBIX aBTOPHI COOOIITAIOT
yoKe 3allcaBIIUMCA Ha KyPC CTyAeHTaM aKTyaIbHbIe
"HoBocTu o TeMatuke MOOK, momosiHUTe IbLHEBIE CBE-
IeHusd, a y cayIIaTeseil MoABIIeTCA BOSMOKHOCTD
3a71aTh BOITPOCHI ¥ ITPOKOHCYJIHLTUPOBATHCS Y aBTOPOB
ouHo. [ToMmuMO conpoBoKAatOIEeH GYHKIIUY, ¥ TAKUX
BCTPEY €CTh 1 COITyTCTBYIOIIAs 3a/jaua: IPUBJIeUeHIIe
yepes o()IaiiH HOBBIX CJIyIaTesell U co3maHue UH-
(opMaIMOHHBIX TTOBOJOB AJIsI PeKJIaMbl B OHJIAMH.

Haa popmara MOOK xapakTepHa HuU3KAA IO
cJayIaTteseil, 3aBepIIUBIINX 00yUeHNEe OTHOCUTEIb-
HO KOJIMUYEeCTBa 3amMCcaBINIUXCA Ha Kypc. [losTomy
pabora 1o yaep:KaHUIo cayIIaTe el Ha Kypce II03B0o-
JISIeT YBEJUYUTDH MPOJaKy 06pasoBaTeJIbHOTO IPO-
nykra. Beas ouens yacto B MOOK miiata B3bIMaeTcs
He 3a [OCTYI K 3HAHUAM, a 3a IIOATBEPIKIeHIE IOy -
YeHHBIX B Kypce 3HAHUU U HABLIKOB Yepe3 UTOTOBOE
3amaHmve W BbIgauy ceprudurara o6 OKOHUAHUU.
ITosToMy OUeHDb BayKHO, UTOOBI CJIYIIATEb IPOIIIET
Kypc 10 KoHIta. OCHOBHBIE IPUEMbI YAEPIKAHUA CIIY-
miareseit B MOOK:

* OlepaTWBHBIE OTBETHI HA BOIIPOCHI B (hopyMe
Kypca (B TeueHue CyTOK);

- opraHmsanusa o6paTHOI CBA3U OT CAyITaTe el
B KOHIle KaXKI0I HemeJu Kypca OJsS BbISIBJIEHUS
TPYAHOCTEH B MIOHUMAHUY MaTePUAaJia v BbITTOJTHEHUN
3aJlaH1 (AHAJIU3 OTBETOB ITO3BOJIUT YIYUIITUTE KYPC
B IaJbHeHIIEeM);

- c60op OT3LIBOB B KOHIIEe Kypca (00Iee BIeuar-
JeHUe 0 Kypce, OIpaBAbIBaeT JU OH OKUAAHUS,
mpaKTHUYecKasa IIeHHOCTD);

+ HaJWuyme B Kypce KpoMe BHUIEOKOHTEHTAa 3a-
IaHWM U TeCTOB, BOIIPOCOB M TEM AJIA OO0CYKICHUI
B (hbopyMe ¢ MpU3BIBAMY YUACTBOBATH B JUCKYCCUU,
ri1y6sxe pa3odpaThCs B TeMeE, NeJTUTHCA UHTEPECHBIMU
MaTepuaJiaMu II0 TeMe;

* pacchLIKa JOMOJHUTEJbHBIX MaTepPUaoB IO
ToYTe CAYIIATEIAM Kypca: ToJie3HbIe KHUTH, CTaThU,
BUI€0, nHPoOrpadukra;

- IIpoBeJleHre BeOMHAPOB — KOHCYJILTAIUN CJIY-
miaTejeil, Mpe3eHTaIln APYIuX o0pasoBaTeIbHBIX
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Yek-nUcT No oueHke MapKeTMHroBoro conpoBoXaeHusa MOOK
CootsetcTeue TpeboBaHusi Pekomen-
Tpe6OBaHMe (HecooTBeTCTBHE, YACTUYHOE Lauuu no
COOTBETCTBUE, COOTBETCTBUE) | Y/IydLLIEHUIO
& [paKTUKO-OPUEHTUPOBAHHbIH KOHTEHT
ié)_ % KntoueBasi MHOpMaLMUS, UHCTPYKLWUK U PEKOMEHAALMH, CBSA3aHHbIE C MPaKTUYECKUMU
S g |HaBbikamu, AOCTYNHbI B nAaTHOW YacTu Kypca (3afaHus)
O T | lononH1TenbHble MaTepuanbl Ans KaXAoH TeMbl Kypca
Mpu ochopmneHnr MaTepUanoB UCMONb3YETCS KOPMOPATHUBHbIM CTU/b YHUBEPCUTETA
% B nHopmauumn o Kypce ykasaHbl adpuimaums C opraHusauuen-paspaboTumkom
8 |(ynueepcuter, dakynbTet, Kachespa, nabopatopus) U KOHTaKTbl aBTOPOB
g :%’ Mpomosuaeo o6 yHuBepcuTeTe
I UHdopmaumn 06 obpasosatesibHbIX W MCCNEA0BATENbCKMX MPOEKTaX B yHUBEPCHUTETE
= no Temartuke Kypca. @opmarbl U cnocobbl yyacTusi B HUX

OT3bIBbl BbINYCKHUKOB Kypca

My6aukauus MHOPMaLMK O Kypce Ha calTax yHMBEpCUTETa W ero NapTHepoB

TemMaTUYecKux nopranax, opymax

My6aukauus uHopMaurn B obpa3osaTebHbIX Katanorax M cneuuasM3MpoBaHHbix

MnatHas TapreTMHroBaa U KOHTEKCTHas peksiama

(Social Media Marketing): «noces», «MHBaWTHUHI»

MpuBneyeHne cnywartenen Ha Kypc B COLMasbHbIX CETSX C NMoMoLbto MeTogos SMM

CneumanbHoe coobLecTBO B COLMANbHON CETU AN NPUB/IEUEHUS HOBbIX Clyliatenei

Mouckosas OnTUMHU3aLMUA CTpaHUUbl C OnNUCaHUEM Kypca

rnaweHun

®dopmuposaH1e 6a3bl e-mail agpecoB noTeHuUanbHbIX CNyLIATENEN W paccblika npu-

MpuBneyeHne HOBbIX CryliaTenemn

MpHBAeYeHHe HOBbIX ClywaTenel U3 Apyrux Kypcos, pa3paboTaHHbIX YHHBEPCUTETOM

MpuBneyerue cnywarenen yepes odnaiH-MepPONPUATUA U KaHalbl KOMMYHUKALMK:
KOH(pepeHuuH, NybuKaumumu B ByMaxkHbIX U3LAHUAX, BbICTABKW U T.A.

OneparvBHble OTBETbI HA BOMPOCHI CayLiaTenen B popyme (He no3gHee CyTOK)

Y/IyYLLEHUsI MAaTEPHAoB Kypca

PerynﬂpHaﬂ o6paTHas~| CBA3b MO 3aBepLUEHUH KaxKaoro Mmonyns. AHanus oT3biBOB W

C60p 0T3bIBOB O KypCe y 3aBepLUMBLUMX 0OydyeHHe

UHuumnposarue obcykaeHui B yuebHoM hopyme Kypca

cTaTbu, BULeO, UHdorpadurka

Paccbinka cnywartenaMm LONONIHUTEIbHbIX MaTepUasioB MO MoYTe: NoJsIe3Hble KHUTH,

YaepykaHue U BOBieUEHHE
cnywarenen Ha Kypce

PerynsipHas paccbinika HanoMMHaHWIM O 3anmycKe HOBbIX MOLY/NeW U AeananHax

MposeaeHne BebGUHAPOB Ans chywarenen Kypca

mporpaMMm By3a, AOMOJHUTEJIbHBIE MacTepP-KJIaCChl
II0 3aIIPOCY CJIyIIaTeselt;

* peryiasipHble YBeIOMJIEHUS II0 DJIEKTPOHHOM!
IouTe O CTapTe 3aHATUI, 0 HOBOI HeJese, 0 CPOKax
menJaiiHa.

CiayirateasM, 3aBepIIUBIIUM CIEI[UAIUIAIUIO,
aBTOPBI MOTYT IPOAOJIKATH IPUCHLIATH MOJEe3HBIE
MaTepuasbl HA MIOUTY: KHUTH, CTATHU II0 TeMe, I10-
JIe3HBbIe COBETHI, HOIOJHUTEJIbHbIE NHCTPYMEHTHI,
MacTep-KJacchl, BeOuHapbl. Ecoiu mpu mepesamycke
Kypca IOSABIAITCA OOHOBJIEHUSA, TO 00 9TOM TaKKe
coo0IIIaeTcA CayIIaTeIsaM, 3aBePIITUBIITNM 00yUeHUE.
Taxum 06pazoM, KOMMYHUKAIIUA CO CIYIIaTEIAMUI
He IPepbIBAeTCs, 3a CUET UeTo yAaeTcs IIPUTJIAIIATh

cayliaTesiell Ha APyrue IpPOrpaMMbl, CBSI3aHHBIE C
IpeMeTHOI 00JI1aCThIO, T.€. IPOJAaBaTh COIIYTCTBYIO-
e o0pasoBaTeIbHbBIE IIPOIYKTEI.

IIpumepoM mpUMeHEeHUA IPEeACTABIEHHBIX TPUH-
IIUIIOB Pa3paboOTKU, IPOJBUIKEHUA U COIIPOBOKIE-
st MOOK MoxkeT CIysKNUTh pe3yJIbTaT OOHOBJIEHU A
onHOTO U3 KypcoB TOMCKOro rocyzapcTBeHHOTO
YHUBEPCUTETA.

B Hauaje paboT mo MogepHU3aNUU Kypca ObLI
IIPOBEJIEH ayAUT COAEPIKAHNA 110 Pe3yJIbTaTaM 00paT-
HO¥ CBSIBU OT CJyIIaTeNel, IPoIIeJIInX 00yueHue.
ABTODBI yUJIV 3aMeUaHUA CIyIIaTe el 1 BHECJIU U3-
MeHeHUe B coJiep;KaHue, B YaCTHOCTH, ObLiIa yCUIeHA
IpaKkTUYecKas HallpaBJI€HHOCTb BUIEO0JIEKITUI U 3a-
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JaHuit u chopMUPOBaHA TOLOOPKA JOTIOJTHUTEILHBIX
MaTepHuaJioB K KasKI0W TeMe Kypca.

Aynur nusaiiHepCKUX MPUEMOB IIPEACTABIEHU S
KOHTEHTAa Kypca IToKasaJi, YTO Bce MaTepPUaJbl COOT-
BETCTBYIOT eIUHOMY KOPIIOPATUBHOMY CTHUJIIO, KyPC
COIEPKUT MCUEPIBIBAIONTYIO MH(MOPMAIIUIO 00 YHU-
Bepcurere, (paxkyabTeTe, Kadeape, npernogaBaTeaIaX -
aBTOpax.

OreHKa MEpPOIIPUATHH 110 IPUBJIEUEHUIO B KYPC
HOBBIX CJIyIIATEJ el BEIABUJIA BOSMOYKHOCTD IIPUMe-
HEeHUA TOMOJHUTEJIbHO MHCTPYMEHTOB IPOABIUIKE-
Husa. HoBBIN IUKJI pacIpocTpaHe A NHPOPMAIIUIY O
Kypce Cpean MOTeHIINAIbHBIX CIYITaTe el BKIoUal
B cebd:

« myboauKanuu nHGOpMAIMU 0 Kypce Ha caiiTe
yHUBepcureTra, pakyiabTeTa, Kapeapsl, rae Kypc
ObLJI paspaboTaH;

« myOauKanuu nHQOPMAaIUU B 00pa30oBaTeIbHBIX
KaTaJiorax, Ha Imoprajax, opymax;

* IPOABUIKEHIE B COINATbLHBIX MEANA;

* TIOMCKOBYIO OIITUMUBAIIUIO CTPAHUIIEI C OITHCA-
HUEM Kypca;

* KOHTEeKCTHYIO I TPETUPOBAHHYIO PEKJIaMYy;

+ (hopMupoBaHUE 6a3bI KOHTAKTOB IOTEHITUAIBHBIX
cayliaTesiell ¥ PacChLIKY 110 Hell mpurJameHui.

Aynut dpopMm paboThI TPU COTPOBOMKAEHUN CIYIIIA-
TeJsieli Bo BpeMsi 00yueHus Ha Kypce IoKas3aJl, UTo IIPU-
MEHSIOTCS He BCe U3 MIePeUNCIeHHBIX BEIIIIe IPUEMOB
MOTUBAIIUY U yaep:Kauusa. [losTomy 1pu 00HOBIEHUU
Kypca ObLI1 paspaboTaHbl 1 BCTPOEHBI aHKEThI 00paT-
HO¥ CBA3U, OPTaHU30BaHa OllepaTUBHAS ITOTOTOBKA
¥ IyOJUKaIusa OTBETOB HA BOIPOCHI B (popyMe, 3a-
ILJIaHUPOBAHA PETyJIApHAas PACCHLIKA YBeIOMJIEHUH O
CPOKaxX AeNJIaitHOB U JOIIOJHUTEJIbHBIX MaTePUaJIOB
K KYPCY II0 3JIeKTPOHHOM IOUTe, ITOATOTOBIEHBI J0-
MMOJIHUTEJIbHbIEe BeOHAPHI, CO3IAaH0 COOOIIIECTBO I
caymiareneii kypca «BKoHTaxkTe», rae peryaspHO
TyO0JUKOBAJNCH COBETHI U PEKOMEHIAIUU II0 TeMe,
KeMChl, 0OTBETHI HAa BOIIPOCHI CIyIIIATEeH.

W3mepeHusa CTaTUCTUKY IO CAYIIATENAM Kypca
3a b MecsIleB 0 MOJAEPHUIAIINHT U D MeCsIleB Imocje
TIOKAa3aJIu CJIeAYIOIIe Pe3yJIbTaThl:

+ yBeJIMUeHME KOJIMYEeCTBA HOBBIX CJyIIATEJenl
B 3 pasa;

- yBeJIMUeHUe B 2 pasa IoJIU CayIlaTesei, 3aBep-
MIUBIIUX O0yUYeHMe U OIJIATUBIINX CEPTUDUKAT;

- ymenbInienre B 10 pa3 KomuecTBa HETATUBHBIX
OT3BbIBOB, YBeJINUEHNE II0JIOKUTEIbHBIX B 2,5 pasa.

TakuMm 00pasoM, IIPU COONIOAEHUU BCEX BBIIIIE-
YKasaHHBIX PEKOMEHJAIINH, TIIaTeJIbHON aHAJTUTUKY

Tmepes 3aIIyCKOM Kypca yAacTcs IPUBJIeYb HOBBIX CJIY-
maTesiell, yaep:kaTh 1 BOBJIEUb UX B 00pa3oBaTeIb-
HBIH mporecce. {1 KOMILIEKCHOTO ayauTa MapKe-
Tuuarosoro nmoteHiuaga MOOK MOKHO HCIIOIb30BATh
CIIMCOK TpeOOBaHMil, IIPEACTABJIEHHLIX B TabJUIIe.
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MOOCs are increasingly becoming not only im-
age projects but also commercial products, and like
other products, are moving in the market. In the
broad sense, promotion is not only the search and
attraction of potential consumers of the product.
These are special requirements for the content of
the course, its design and presentation, as well as
the accompaniment of listeners during and after
training. Inadequate attention to at least one of
these aspects of promotion can significantly reduce
the commercial success of the MOOC.

The purpose of this work is to identify the fea-
tures of the promotion of MOOC as an educational
product. First of all, these are special requirements
to the content. Since paid MOOC are usually aimed
at obtaining specific practical skills and knowledge
in a highly specialized area, the training materials
that are placed in it should be aimed at developing
practical skills. The listener should receive the in-
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formation from the course and apply it in solving a
specific problem. If the material is not applied, but
only theoretical, then the students will refuse to pay
for the course and its full passage.

The form of their representation is of great
importance for the successful sale of educational
products. MOOC is not an exception here. Here
we are talking not only about design techniques
and following the corporate style of the developer
organization. The presentation includes work on
the inclusion of the course materials in a broader
content and emotional context: a story about the
university as a whole, the faculty, the department,
the teachers who developed the course, their bi-
ographies and research topics, feedback from the
participants of the course, presentations of their
application projects received skills in practice. This
information will allow students to get to know the
university, where they will be taught in the format
of the MOOC virtually, and increase the trust in the
source of new knowledge and skills.

In many ways, successful sales of the product are
provided by the effective use of advertising tools.
To promote MOOC, you need to use: announcements
about the launch of the course on the university’s
website (faculty, department), publication of infor-
mation in educational catalogs, specialized thematic
portals and forums, paid ads for contextual and
targeted advertising, promotion of the course in
social media. When working in social media, it is
necessary to determine which social network your
audienceisin, to create acommunity and invite po-
tential and already real listeners into it, and publish
interesting materials on the subject of the course.
It is also recommended to do a search optimization
of the site, the page where the information about
the MOOC is located. Despite the fact that MOOC
appeared due to the development of technologies and
e-learning, they promote these courses not only in
online space, but also in offline. Offline - the promo-
tion is designed, especially for university students,
where courses are developed.

The MOOC format is characterized by a low
percentage of trainees who completed their studies
regarding the number of enrolled students. There-
fore, work to keep listeners on the course allows you
to increase sales of educational products. After all,
very often in MOOC fees are charged not for access to
knowledge, but for confirming the received course
of knowledge and skills through the final assign-
ment and issuing certificates of completion.

To the trainee who completed the specialization,
the authors should continue to send useful materi-
als to the post: books, articles on the topic, useful
tips, additional tools, master classes, webinars for
advanced ones. If there are updates when the course
is restarted, it is also reported to former listeners.
Thus, communication with listeners is not inter-
rupted, due to which it is possible to invite listeners
to other programs related to the subject area, that
is, to sell related educational products.

An example of the application of the presented
principles for the development, promotion and
maintenance of MOOC can be the result of updating
one of the courses of Tomsk State University.

Audit of forms of work when accompanying stu-
dents during the training course showed that not all
of the above methods of motivation and retention are
applied. Therefore, when updating the course, feed-
back questionnaires were developed and integrated,
operational preparation and publication of answers
to questions in the forum were organized, regular
notification of the deadline and additional materials
by mail was planned, additional webinars were pre-
pared, acommunity for the Vkontakte participants,
published tips and recommendations on the topic,
cases, reviews of questions from listeners.

Measurements of statistics on the listener of the
course for 5 months before the modernization and
5 months after showed the following results: an
increase in the number of new listeners by 300% ; in-
crease in 200% the share of trainees who completed
training and paid the certificate; a 10-fold decrease
in the number of negative reviews, an increase of
2.5 times the positive.
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