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IIYTHU CTAHOBJIEHUS BPEHJIA HOBOCUBUPCKA

Paspabomra bpenoa Hosocubupcka — akmyanvHas 3adaua, nockonvky ¢ 2023 2. 6 copooe
COCMOUMCsi MOJIOOEICHBIL YEMRUOHAN MUPA O XOKKEIO, YMO NPUsiedent MHONICECME0 20C-
metl U UHOCMPAHHBIX MYyPUcmos. Jliis mo2o 4moodvl onpedeiums 603MONCHbIE NYMU Popmu-
posanus bpenoa Hosocubupcka, namu 0vin paccmompen Muposou onvim no meppumopu-
AnbHOMY OPEHOUHZY, NPOBEOEHO AHKEMUPOBAHUE MECIMHBIX Jicumenel 20po0a U 6bIsAGIEHbL UX
KYAbMYypHble NPeOnoymeHUs, 4mo NOCAYHCUN OCHOBOU OJisl NPOEKMHBIX NPeON0HCeHU.
KitoueBsie ciioBa: aiidenmuka, dpeno-uoenmughukayus, 6peno 2opooa, Hosocubupck, zpa-
uueckuii 06paz 2opooa, KOIOPUCMUKA 20POOd.

[Mon GpenmoM ropoga Mbl MOHUMAEM «TOPOACKYIO UACHTHYHOCTD (WM HICH-
TUYHOCTH TOPOZa), CHCTEMHO BBIPQKEHHYIO B SIPKUX W MPHUBJICKATEIBHBIX HICAX,
CHUMBOJIaX, IICHHOCTSIX, 00pa3ax M HAIlEANIYI0 MAKCUMAIILHO ITOJTHOE U aJICKBATHOE
oTpaxenue B umummke ropona» [1. C. 148]. HoBocuOupck, SBISSICH KPYIMTHEUIIM
CUOHMPCKUM TOPOJIOM, MPHUBJICKAET TYPUCTOB, TOCTel U sxuteneld obnmactu. B Hoo-
cHOMpPCKE MPOBOAATCS MAcIITAaOHBIE MEPOIPHATHS, CPEOH KOTOPHIX 3aIUIaHUPO-
BaHHBII Ha 2023 T. MOJIOICKHBIA YEMITMOHAT MUPA IO XOKKero. [Iist ero mposeneHus
HAMEYaeTCsl CTPOUTENBCTBO CTAHIUH METpo «CIOPTHBHASH MEXIY CTAaHIHSIMU
«CtyneHnueckas» U «PeuHOll BOK3aI» W JieJoBOTro J[Bopiia criopra B MpUOPEKHOM
30He. HeoOxoauMo HanaauTh KOMMYHUKAIMH TS TIPHE3KHUX TOCTEH, pa3paboTarh
OpeHI Topoa ¥ CUCTEMY HaBUTAIIMH IS IIOUCKA OOBEKTOB UHPPACTPYKTYPHI, Ta-
KHX KaK TOCTUHHIBL, Kade  T.IL.

Toukamu BXxona B HOBOCHOMPCK SIBISFOTCS JKENIE3HOJOPOKHBIE BOK3aJIbI, aB-
TOBOK3aJIbI U a3pOIOPT. JIBUrasich MO Tak HAa3EIBAEMOMY «TOCTEBOMY MapIIPYyTY»,
TOCTH TIONYYaroT IEpBOE BIECYATIECHHE O TOPOJE, KOTOPOE HEOOXOMUMO VIS €ro
JanpHenel uaeHTu( KAy, TO3TOMY B IIEPBYIO 0Yepeh HEOOXOAMMO HATHYKE
3HAKOB MIPUBETCTBUS HA 3TOM ITyTH.

Ha cerognsmauii neap B HoBocuOMpcKke CyliecTByeT HECKOJIBKO TPUMEPOB
BPEMEHHOT'0 0(OPMIICHUSI, IPUYPOUSHHOTO K MPOIMIEAIINM COOBITHSIM, HAIIPUMEP K
125-netuto ropona (puc. 1). O6pa3, HCroab3yeMblil B 0pOPMHUTENBCKON Tpaduke,
KakK IMPaBWJIO, OTBEYACT HOBEHIIMM TEHICHIUSAM MOJIBI M HE BCETHA yYHTHIBAET
ocobennoctu roposia. B 2010 r. «Ctynus INammesay paspaboTaiia MakeThl peKiia-
MBI, SIBJISIONICHCS, 1O CJIOBaM JW3aiHEPOB, OJHUM W3 DJIEMEHTOB TEPPHUTOPHAIH-
HOTO OpeHauHTa. MakeThl OBLIM MPUHATH TOPOJACKON aIMUHHUCTPAIINEH M HCIIOIh-
30BaUCh i oopMieHHS Hapyx)HOW peknambl: «S mro6mo HoBocubupcky,
(oroBricTaBku «HOBOCHOMPCK B MOEM CEpIIIE», JIOTEPEU U MPOMOAKIMH Ko JIHIO
ropoaa (2011). MakeTsl IpeICTaBISAIOT OO0 Cep/IIie ¢ 3eIeH0-0eN0-CuHel KaeM-
KOH M KpacHbIMH OykBamH, oOpasyrommmu cioBo «HoBocubupck» (puc. 2). Cie-
JQyromuit npuMep — nepconaxu I'opogosudok u O6unymika (puc. 3, 4), co31aHHbIE
nucatenem B. lllamoBeiM Kk mpazmHoBanmio meporo JlHs ropomxa HoBocuOupcka
(1993). HeratuBHOE OTHOIIICHHE K MEPCOHAKAM BBIpaXKajll MHOTHE JU3alHEPHI H
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OOIIECTBEHHBIC AEATENN, [ OpOJOBUYOK HE HAXOTUTCS B CIUCKE O(PHIIUAIBHBIX
cumBosioB HoBocuOupcka. beimu u Ipyrue MeHee BBIPa3UTENbHBIC MOMBITKA TIPO-
eKTHPOBaHU Ipad Ky IS TOPO/Ia, HO OHU HE YACPIKAIUCH BO BPEMEHH.
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Puc. 1. Dnements! rpaduxu k 125-neruio ropoaa, 2018 r.
Fig. 1. Graphics elements for the 125th anniversary of the city, 2018

Puc. 2. Maker cryzauu [Tammuesa, 2010 r.
Fig. 2. Layout studio Papsheva, 2010

Puc. 3. Ilepconaxu 'oponosudox u O6unymka, 2003 r.
Fig. 3. Characters Gorodovichok and Obinushka, 2003
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Puc. 4. Otkpoitka B.1. 3apyouna, 1993 r.
Fig. 4. Postcard V.I. Zarubina, 1993

Mmorue uccnenosarenu, Hanpumep, [1.B. Busranos [1. C. 30], M.P. CemenoB
[2. C.3-9], AH.3amsarur [3. C.11-23], B.C. bnamenkosa [4. C. 101-107],
SL.P. CydusiroBa [5], yKa3blBarOT Ha TO, 4TO OpeHI ropoja (pOopMUpYyETCs IOJ BO3-
JIeCTBUEM TaKuX (DaKTOpPOB, KaK KYJIBTYpa, MPUPOIHBIE PECYPCHI, SKOHOMUKA U T.II.
BrusiHue 3THX Ke (aKTOPOB YUHUTHIBACTCS MPU UCCIICTOBAHUE KOJIOPUCTHKH TOPO-
J1a, TakKe BIMSIONICH HA (POPMHUPOBAHHE TOPOACKOro nMmka. [loMmumo uneHTrHd-
HOCTH MECTHBIX JKHTENICH, Ha KOJIOPHCTUKY TOpOJa BIMSAIOT IPaJoCTPOUTEIHHAS
CTPYKTYpa, COLHAIbHO-IIPOCTPAHCTBEHHBIH KapKac, IJie KUIHT JKU3Hb, 1 0COOCH-
HOocTH Kinumara, otMmevaror A.B. Edumos [6. C.225-227], B.K. Enuzapos [7.
C.199-205], B.IL bopsor [8. C.60], TI''A. CamsmroBa [9. C.21-47],
E.1O. Illampaesa [10. C. 30-35], O.B. Ko3zsipesa [11. C. 96-111], H.B. CutrHukoBa
[12. C. 191-193] u ap. Kak npaBuiio, oguH U3 (GakTOPOB SBISAETCS JTOMUHHUPYIO-
M, K ipuMepy B AzepOaiipkane, kak Beisiuia [.A. CaapiroBa, Ha 00JIMK ropoja
OoJIbILIel YAaCTBIO BIMAET XXAPKUH KJIMMAT, II03TOMY IIBETOBOE PEIISHHE JOJDKHO
BBINOJIHATHCS IPEUMYIIIECTBEHHO B X0104HO0H ramme [9. C. 110-111].

MupoBo#l OmBIT OpEeHANPOBAHUS TOPOJOB MOKA3hIBAET, YTO B OCHOBE 0Opasza
Yare BCEro JIGKHT KyJIbTypHas HICHTUIHOCTH Xxutener. K npumepy, 3Hak CunHes —
9TO CNUpallb, COCTOSMIAs U3 IBETHBIX IOJIOCOK, OTpakarolias pasndHble cheps
HayKH, UCKycCTBa M KynbTypsl. Ilpn pazHooOpaszuu naHnmadTa U HAIMOHAIHHO-
cTelt xutenel (Tpeth xutenedt CumHes — MHOCTPaHIbl) 00pa3 MpHKWICS BEChMa
yenentHo (puc. 5). bpenn «I amsterdam» — «1 AmMcrepram» 3acTaBisieT TYpHCTOB
OIIYTHUTH CBOIO NMPHHAICKHOCTH TOMY TOPOJTY, @ MECTHBIM JKUTEIISIM TTOYyBCTBO-
BaTh TOPJIOCTh U COOCTBEHHYIO 3HAUMMOCTh (puc. 6). Bpena MocCKBbI, OSIBUBIICH-
cst B 2014 r. (puc. 7), siBisieTcss IPUMEPOM UCIIONB30BAHUST Y3HABAEMOI0 CHUMBOJA —
3Be3/Ibl, pa3paboTaHHO cTymued A. JleOGemeBa. 3Be3/I0i CTONHIY TpaJAMIIMOHHO
0003HaYaIM Ha KapTax, MOATOMY KPEMJIEBCKHH CUMBOJI yCTOHYHNBO ACCOIMUAPYETCS
¢ Mocksoii. B texcroBoii wactu 6penia Cankr-IlerepOypra cpsitanbl pa3BojHbIE
MOCTBI, KOTOpBIE SBISIOTCS NPSIMOH OTCBHUIKOW K 3HAKOBOMY OOBEKTYy ropoza
(puc. 8). Tak, npuBeNeHHBIC IPUMEPEI 00PA3HOTO PElICHUS 3HaKa ropo/ia B OCHOB-
HOM CBSI3aHBI C KyJbTYPHBIMH TPAIUIMSAMHE JKUTENCH, UX [[BETOBBIMH MPEATIOYTCHHU-
asvmu U np. Ecim B ropome momuHMpyer cepas omHooOpasHas apXHTEKTypa, TO
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HapyKHas rpauka Jarie BCero MMeeT SIPKOe BETOBOE pelieHue. B crapeix ropo-
JlaX, TJIe MHOXKECTBO MAMITHUKOB APXHTEKTYPHI, YKUTEIH OCPEKHO OTHOCATCS K
KynbTypHOMY Hacieanio. K npumepy, B MockBe BBeZieH AM3aHH-KO/I Ha pa3Mellie-
HUE Hapy>KHOH peKJiaMbl, BKJIIOYasl MCIIOJIb30BAaHUE OIPEIeIeHHON [IBETOBOW ram-
MBI, YTOOBI HE Pa3pylIaTh LEIOCTHBII 0OJIUK CPeOBOro MPOCTPAHCTBA.

Puc. 5. CeeroBas npoekius 6penia Cunnes, 2018 r.
Fig. 5. Light projection of the Sydney brand, 2018

I amsterdam.

T

Puc. 6. bpenn Amcrepaama, 2015 .
Fig. 6. Amsterdam Brand, 2015

* MOCKBA

Puc. 7. Bpenn Mocksel, 2018 r.
Fig. 7. Brand of Moscow, 2018

Puc. 8. bpenn Cankr-IlerepOypra, 2018 1.
Fig. 8. Brand of St. Petersburg, 2018
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3apyOeXHbI ONBIT OPEHAUPOBAHUS TOPOJIOB MOKA3bIBAET, YTO MMHJIKEBBIN
o0pa3 MOXET COXPaHATbCA Ha MPOTHKEHUH MHOTHX JECATUIETUH, OOHOBISETCA
rpaduyeckas 1 TEKCTOBasi 4acTh, OTBeYast TeHACHIUsAM MoJbl. [1.E. Ponpkun mu-
met: «l'opona, perHoHBI U LIeJble CTPaHbl Pa3BUBAIOT BTOPOE, a B HEKOTOPHIX CIIy-
Yasx U TPeTbe MoKojieHHe cBoux OpeHaoB» [13. C. 158], Ho npu 3ToM 00pa3 yare
BCETO OCTACTCSl IMPEXKHUM, YTO MOATBEPXKAAET HPUOPHTETHOCTH KYIBTYPHBIX
MpeanouTeHuid kuteneid. A s gopmupoBaHuss OpeHIa KypOPTHBIX TOPOJOB
OoJiee 3HAUMMBI KIMMAaTHYECKHUE U JaHAMAPTHBIE 0COOCHHOCTH, K IIPUMEPY U300-
paxeHHe MOps M MaJIbM Ui NPHUBJICUYCHHUS TYPUCTOB. ['pamocTpouTensHbIe 0COo-
OCHHOCTH TaK)X€ MOTYT OBITh OCHOBOH OpeHia, kK mpuMepy, B CMOJIGHCKE UCTIONb-
30BaHa Kapra ropojga B QopMe cepama. Tak HCCICHOBaHHS, MPEIBAPSIONINE
MPOCKTHPOBAHNE 3HAKOBON YacTH OpeHa, MOJDKHBI BKIIOYATH MCTOPUIO TOPOAA,
€ro HKOHOMHKY, TPaJZOCTPOUTEIBHYIO CTPYKTYPY, OCOOCHHOCTH MPHUPOIHOTO
naHqmadpTa U TPAAUIMOHHYIO KYJIBTYPY MECTHBIX JkuTened. OMuH U3 3THX (PakTo-
POB OyJEeT JOMUHUPYIOLIHM.

Paccmorpum 3Ty runore3y Ha npumepe HoBocuOHMpcka co CIOKHOHN rpajo-
CTPOUTETHLHON CTPYKTYpPOH, 4TO OOYCJIOBJIMBAET JBOWCTBEHHOCTh B BOCIPHUSTHE
ero oOpasa — ropoJi pasJieJieH Ha JIEBbI 1 npaBelid Oeper. JleBblit Oeper OTHOCUTCA
Kk 3amagHo-CHOMpCKOW paBHHHE, a MpaBblid — mogbeM Canampckoro kpsika [14.
C. 6]. B cTpykType penbeda UMEIOTCS OTIIHYUS MKy HUCTICIIPEHHBIM OaJIKaMU |
oOpbIBaMu IIpaBbIM Oeperom, U riiajakoi paBuuHoi jesoro [15. C. 8]. KnumaTtuue-
ckre ocobeHHocT HoBocuOmpcka — jxkapkoe JieTo (MakcUMallbHas TeMIepaTypa
37,2 °C) u xononHas 3uma (no —51,1 °C). ®@nopa u payna HoBocubupcka pazHo-
0o0pa3Hbl, TOPOJ] HAXOAUTCS Ha TPAHULIE JIECHOM, TaeXKHOH, XBOWHON 30HBI C JIECO-
CTEMHOH CO CMELIaHHbIM JIECOM.

HoBocubupck mporren myTh OT HEOOIBIIOT0 KHUIOTO 00pa30BaHMS JI0 TPEThe-
ro no BenuuuHe ropoja Poccun B cumrtanHble necsatuierus (1893—-1930-err.).
MecTHbIE )XUTENH — MPUE3KUE B MATOM-IIECTOM MOKoNeHUsX. IlepBbie roabl Ka-
MEHHOTO CTPOHTENbCTBa B HoBOCHOMpPCKE COBIaNM ¢ SMOXOH HMOMYNISIPHOCTH pa-
LMOHAJIBHOTO HampaBlieHus: MoJiepHa B Poccuu, B 3TOM cTuiie HaurHal paboTaTh B
HoBocubupcke apxurekrop A.Jl. KpsukoB. KonctpyktuBusm nposisuiics B Hoso-
cubupcke B noiHyto cuiny [16. C. 11] u, HECMOTpS Ha OTHOCHUTEIIBEHO KOPOTKYIO
KU3Hb, B apXUTEKTYpe M THUIOTpaduke MpomoIKAaeT OKa3bIBaTh BIMSHHE Ha TO-
POJICKYI0 cpeay no cux nop. B odopmienun 125-netust ropona MCHOIb30BAHBI
reoMeTpudeckre mpuThl U rpaduka KOHCTpyKTHBU3MA. B HoBocuOupcke Haxo-
nuTcst 22 my3sesi, 8 TeaTpoB, 300MapK, aKBaIapK, MapKH pa3BICYEHUM, JOMa Kyilb-
Typbl. OIHOI U3 0COOCHHOCTEH TOpo/a SBISIETCS HATMYUE TPEX HAYYHBIX TOPOJ-
KOB, THe paboTaroT MHCTUTYTHI CHOMPCKUX oThelieHui Poccuiickoii akameMuun
HayK.

O TpaAMLIMOHHON KyJIbType ropojia TOBOPUTH €IIe PaHO, OJHAKO JOCTATOYHO
pa3BuTa HaywHas cdepa, MOITOMY MPEIIOIOKUM, YTO TOMUHHPYIOMUH (akTop,
OKa3BIBAIOIIUK BiMsHUE Ha OpeHn HoBocmOupcka, — MpHPOAHO-KIMMATHUICCKUE
ocoOeHHOCTH. {7151 IOATBEPKICHHUS dTOW THITOTE3bI HAMHU MPOBOIMIICS COIMOJIO-
THYECKUN ONPOC MECTHBIX JKUTENel U rocteil ropoaa. B ompoce npuHsiim ydactue
160 yenoBek, u3 koTopsix 31,6% — cTyneHTB TBOpUECKUX BY30B OT 17 no 24 ser,
56,1% — B3pocnbie ot 18 no 50 met. 98% onporennsx 3 HoBocuOupceka u Iumbs
HEMHOTHE U3 Jpyrux ropogos: u3 Mockssl — 1%, Ilerpo3zaBoacka — 1%.
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Puc. 9. I'padmaeckas xonnennus 6perna HoBocubupcka

Fig. 9. Graphic brand concept of Novosibirsk

[TpuBenem ananu3 orBeToB aHKeTHI [17]. Ha Bompoc 0 BU3yabHBIX OCOOCHHO-
cTsix HoBocrOMpCcKa OONBITMHCTBO OTBETHIIH, YTO TOPOJI CEPBIH, TPSA3HBIH, IIMPOKHIA,
XOJIONHBIN, CKy4YHBIH, XaOTUUHBIN, MOJIOAOM, pasHbIid. [Ipobiemy «cepoctu» HoBo-
cubupcka ormerni eme B.I1. bop3oT B 1962 r. B cBoeM qUCCEPTAIIMOHHOM HCCIIe-
noanuu [8. C. 60]. Accormanus ¢ «cepocTbio» — rpsi3b. HoBOCHOMPCK MBIIHHBIN
JIETOM U TPA3HBIA B 3UMHHIA U MEKCE30HHBIN MEPUOJT U3-32 aKTUBHOT'O TPAHCIIOPT-
HOTO JBIDKCHHS W HENPEPHIBAIOIIETOCS CTpouTenbcTBa. HemobpocoBecTHbIE 3a-
CTPOMILMKY HE CIEeNAT 3a YACTOTOM TEXHUKH, KOJIeCa Pa3HOCAT IbUIb U IECOK IO
Joporam. XaotuuHocTh HoBocuOupcka 00ycinoBiIMBaeTCsl €ro 3KJIEKTUYHON apXu-
TEKTYPOIi, YTO TaKXKe XapaKTepU3yeT MpUilaraTelibHoe «pa3Hblil», 4acTO YHOMHUHA-
emoe B oTBeTax. BusyansHas cpena HoBocnOupcka B OCHOBHOM BBI3BIBACT UyBCTBA
YVHBIHUS, TPYCTH, CKYKH, B JIy4llleM Cly4ae — HeHTpaibHble YyBCTBA.

Ha Bompoc o uBere ropoja 60JIbIIKWHCTBO ONPOLIEHHBIX OTBETHIIO, YTO TOPOJI
cepo-0exeBbIi, cepo-rony0oii, kupnuuHblid. OHU X0oTenu Obl BUneTh HoBocuOupck
3eJIeHbIM. JIeficTBUTENBHO, B TOPO/IE HE XBATaeT 3€JIEHBIX 30H, BEUHO3EJICHBIX Jle-
PEBBEB, MHOTHE KIIyMOBI HE 3aCa)KEHBI, TEPPUTOPUHU MAPKOB HE OJIArOyCTPOCHBI
JomuHupoBaHme ceporo B apxuTeKType yBumenu 67,6%. HoBocuOupck B BedepHee
BpeMs — TEMHBIA ¥ MpauHbli. BpIJIO BBICKAa3aHO MOKENIaHKWE HAJIAJUTh OCBELECHUE B
napkax, IBopax, B jieBoOepexkse U T.1. [Ipr moMoIIy OCBEIeHUS! MOKHO CYIIeCTBEH-
HO CHU3UTH YPOBEHB MPECTYITHOCTH U cO3/1aTh KoM(opTHOE BrievyatTiieHue [ 18].

Cpenu 3HaKOBBIX 3/IaHWH Yalle Bcero ObuT oTMeueHb! Tearp omnepsl u Oanera,
KpaeBenueckuil My3eil, 31aHie MIPUU, CTOKBaPTUPHBIN oM, HabepekHas, MOHY-
MeHT CnaBbl, IOM C 4Yacamy, KMHHOTeaTp UM. MasiKOBCKOTO M TOCYJapCTBEHHAs
oubnuoreka (I'TIHTH). CuMmBoaMu COBpEeMEHHOT'O TOpPOJia ONMPOIICHHBIC CUUTAOT
3laHUe TexXHomapka, ¢punapMoHuio umenn Kaiga, Toprosele HeHTpHI, oTenb «Ma-
puot», byrpunckuit Mocrt, 3aanune «batmen», Jkcno-ueHTp, HoBbIK Kopiyc HoBo-
CHOMPCKOTO TOCYAAapCTBEHHOTO YHHUBEPCHUTETa, a’poropT. CHMBOIBI, KOTOpHIE
accouuupyroTcst ¢ HoBocubupckom y OonbinmHCTBa: Teatp omepsl U Oanera, co-
6omb, ['oponoBuuok, byrpunckuil Moct, 300mapk, cHexuHka u Ap. [lo MHeHuto
MHOTHX aHKETHpyeMbIX, byrpuHckuii Moct, Teatp omepsl u Oaiera, MEeABEIKOHOK
[llunka, CHEXWHKA, METPOMOCT MOTYT CTaTh oOpazom OpeHma HoBocuOupcka.
59,4% 6e3 npobisiem opueHTUpYOTC B HoBOCUOHpPCKE, TepseTcs TPETh ONPOLIEH-
HBIX. YTOYHSSI BOIIPOC, HACKOJIBKO YBEPEHHO OINpalllBaéMbleé OPUEHTUPYIOTCS B
ropojie 6e3 BCIoMoraTelbHBIX CpencTB, Jiuiib 30,6% OTBETWIIN MOJIOKUTEIHLHO —
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9TO BCErO JIMIIb TPETh aHKETHpyeMmbIX. [IpunokeHue Ha cMapTdoHE MOMOraeTt
Haiiti gopory 58,3% ompamuBaembix. OpUEHTUPYIOTCS 1O HA3BaHUSAM YIUI —
3,7%, no marazuHam — 7,4%, ocTaibHble 3aTpyIHWINCH OTBETUTh. Ha Bompoc o
PEKOPIHBIX TOCTHKEHUsIX HoBOCHOMpPCKa OONBIIMHCTBO OTBETHIIM BEPHO, YKa3aB
caMmblil AIuHHBI MeTpoMocT Poccum (2,15 kM), cambiii 6oibmoi Teatp Poccun,
KpyIHeHme 3a YpajioM 300MapK U akBanapk. HoBocuOMpCK TpeTHii B cTpaHe 1o
KOJIMYECTBY HacelleHus, oH 3aHeceH B Kuury pekopmoB ['mHHecca kak camblii
OBICTPOPACTYIIHA.

Ha ocHoBe pe3ynbTaToB MpOBEACHHOTO HCCIEIOBAHUS CIEAacM BBIBOJBI, KO-
TOpBIE JISITYT B OCHOBY NPOEKTHPOBaHUS OpeHAa ropoja. bombmmHCTBO 0TBETOB
MOJTBEPXKAAET, YTO Y OMPALIMBAEMbIX OTCYTCTBYET «4YYBCTBO MECTa», TaK Kak
CpeaH CHMBOJIOB ropoaa ObUTM OTMEUEHBI JIUIIb HECKONBKO 3aHUH HCTOPHUIECKO-
ro sapa. Y aHKeTUPYEMBIX HH3Kas MOHSATHOCTH TOpOJia, MHOTHE IUIOXO OPHUCHTH-
pytoTcs B HeM. Pe3Ko KOHTUHEHTAIbHBIN KIMMAT, BBIHYKAAIOLIUHA JTI01el CIICIIUTh
Y TIPOBOJIUTH KaK MO’KHO MEHBIIIE BPEMEHHU Ha YIIHIIE, CIIOCOOCTBYET HEraTHBHOMY
BIICUATIICHHUIO O TOpone. BBIOETNM M COCpelIOTOYCHHOCTh Hambojee MpHBIIEeKa-
TENLHBIX MECT KYJIBTYPBHI, TOPTOBJIM, YIpPaBICHUS U OW3HEca B LIEHTPE TOpOa.
MHorue OTMETWIIM IJIOX0€ OCBEIIEHUE YIHUI] U CePOCTh apXUTEKTYpbl, HEXBATKY
MApKOBBIX M 3€JICHBIX 30H C BEUHO3EIEHBIMH JEPEBBSIMU.

Pe3ynbpTaThl aHKETHPOBAHUS ONPOBEPTAIOT THUIIOTE3Y O JOMHUHHUPOBAHUH TIPH-
poaHbIX (akTopoB. BONBIIMHCTBO ONpamIMBaeMbIX BBICKA3aJIOCh O TMPHPOIHO-
KIIMMAaTHYECKUX YCIOBHAX HETaTHBHO, NMPHUPOAA U TOPOACKOHN aHamadT BooOIe
He OBUTM OTMEYEHBI, KaK M IPaoCTPOUTEIbHAs CTPYKTypa. boIbIIMHCTBO Ompo-
LIEHHBIX TOPASTCS 3HAKOBBIMHU COOpYXeHusiMH HoBocuOupcka, cpeau KOTOPBIX
Teatp omepsl u Oanera, byrpunckuii MmocT 1 MoHyMeHT Crasbl. JKutenu xotenu
OBl BUACTH KYJIbTYPHO-MCTOPUYECKYIO 3HAYMMOCTh HoBocuOHMpcka, XOTs 00ib-
IIMHCTBO XapaKTepH3yeT ero Kak HaydHeid. [loaromy HoBocuOupcky HeoOXoaum
OpeHz, B OCHOBE KOTOPOIo OyZAeT JexxaTs 00pa3 yCHemHoro, TMHaMUYHOTO HayKo-
rpaga. [ms mocTrkeHHs TOHM 1enn HeoOXOIMMO BBIIONHUTH HECKONBKO 3a1ad:
c(OpPMHPOBATh CIUHYIO CTWIMCTHKY W BHU3YaJbHBIA SI3BIK KOMMYHHKAIIUH, KOTO-
PBIN TOJKEH OTBEYaTh OXKUIAHHSIM O rOpojie; pa3padoTaTh TYPUCTUYECKYIO KapTy
rOpoja, PEIIaroNlyl0 BOIPOCH OPUEHTHUPOBAHUS, TUIAHUPOBAHHS MYTEIIECTBUS H
MOKMCKa OOBEKTOB; CO3/IaTh Y3HABaeMbId TU3aiiH HOCUTENCH; CO3aTh IPYXKEI00-
HyI0 atMoc(epy Ha TOCTEBBIX MapIIpyTax JJs MPUOBIBAIONINX TOCTEH B a3pOHop-
TaX, IOPTax, HA BOK3aIaX M CTAHIMAX ropona. 3HaKW ropoia MOXHO OBLIO OBI
CIIPOCIMPOBATh B BUJIE CBETOBOH mpoekiuu [19] Ha rmyxux ¢acamax 3maHuil
OeToHHBIX 3a00pax 3aBOOB, MO0OHO MpuMepy B CuaHee, 3TO B HEKOTOPOM PO
petmmno Okl IpoOJIeMy OCBEIIEHHS B TEMHOE BpeMs CyTOK, YTO MPHUIAI0 OBl TOPO-
Iy Oornee npyKeCTBEHHBIH XapaKTep.

ABTODBI IIpeIaratoT BHIMOIHUTG Tpaduueckuid Openn HoBocubupcka B Buze
XUMHUECKOro 3JieMeHTa Hanoao6ue tadnuusl [I.1. Menneneesa. B Bepxueil yactu
3HaKa pacIioiioKEH CIIIY3T ropofa, rae m3odpaxen TeaTp omeps! u Oanera — 3Ha-
KoBoe coopyxxkenne HoBocubupcka. [IpencraBienue ropoja Kak 3j1eMeHTa Tabau-
Bl TAKKE CO3/IaCT UrPYy CJIOB Ha aHTIMHCKOM sI3BIKE «in your element», 4To MOX-
HO TICPEBECTH KaK «HA CBOEM MECTE» WJIHM «B CBOCH CTHUXHUI». TakuMm oOpa3zom,
IpeaiaraeMoe penieHne He TOIBKO Oasmpyercss Ha YHHKaIbHBIX deprax HoBocu-
OupcKa, KOTOpbIE KUTENU XOTeI! Obl BUJIETh B HIEHTUYHOCTH TOpoJia, HO U CO3/a-
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eT rpadUuecKy JTaKOHHMYHBIA, COBPEMEHHBIA M NP 3TOM yCTOWYMBBIA 00pa3, 4To
M03BOJIAET aBTOPaM MPEANOIOXKUTE €ro KU3HECIIOCOOHOCTD.
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The city identity problem is currently topical in most European countries as well as in Novosi-
birsk. Novosibirsk is the largest city in Siberia that attracts tourists and Novosibirsk Oblast residents.
Some major events are held in this city, and the 2023 Ice Hockey World Junior Championship is
among them.

The aim of the work is to determine the possible path to the formation of the Novosibirsk brand.
To do this, it is necessary to solve some problems: firstly, consider the world experience in creating a
city brand, secondly, conduct a survey of residents of Novosibirsk to find out their own ideas about the
city, thirdly, conduct a study of factors affecting the uniqueness of the city.

The main source of research was Novosibirsk, as well as other cities, such as Amsterdam, Syd-
ney, Moscow, St. Petersburg, Smolensk. The research methodology included a full-scale examination
of the environment of Novosibirsk with subsequent observation and photofixation, as well as an analy-
sis of the world experience of city branding based on photographic materials and illustrations. The
foundation for the theoretical foundations of the formation of the Novosibirsk brand was the scientific
work on the territorial branding and color of the city. Doctor of Architecture A.V. Efimov, within the
framework of his scientific school, the works of V.Zh. Elizarova, G.A. Sadigovoy, T.S. Semenova,
A.V. Gavryushkina, O.A. Kozyreva and others. The works on D.V. are devoted to developments in
territorial branding. Vizgalova, D.N. Zamyatina, Ya.R. Sufiyanova and others.

We have conducted a comparative analysis of territory branding formation and city colouristic to
determine a way of creating a city’s image. In the process, we have discovered similar theoretical ba-
ses, such as cultural identity characteristics, environmental and climate features. As a result, we have
completed a model of the brand’s graphic of the Siberian city.

Next, the model was applied to Novosibirsk. Novosibirsk is a young city (est. 1893), it’s plan-
ning structure is very complex and multicore, the climate is humid continental and the terrain can be
characterized as plain. Most city residents are the fifth-sixth generation visitors, which makes it hard to
determine Novosibirsk’s traditional culture. To define residents’ cultural preferences, we have con-
ducted a social poll. 160 people have taken part in the poll; 31.6% of participants are art undergraduate
students aged 17-24, 56.1% are adults aged 18-50.

We have come to general conclusions based on a described analysis, that became a basis of a
brand we have been working on. The majority of responses have verified that a major per cent of re-
spondents lacks the “feeling of a place” since they have mentioned only a few buildings of a historical
core among city symbols. Respondents have also shown a low level of wayfinding: a lot of them have
hard times locating without a personal navigator. The majority of respondents is proud of the symbolic
constructions of Novosibirsk, among which are the Opera and Ballet Theater, the Bugrinskiy bridge
and the Glory monument; they also characterize Novosibirsk as a scientific city. The authors suggest a
concept of Novosibirsk’s graphic image, where it is presented through Mendeleev’s periodic table.
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