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.  0,128 (0,02) ** 0,137 (0,01)** 0,257 (0,00)*** 0,167 (0,00)*** 0,201 (0,00)*** 0,057 (0,32) * 0,176 (0,00) *** 0,255 (0,00)***
. 

0,054 (0,33)* 0,112 (0,04)** 0,210 (0,00)*** 0,157 (0,00)*** 0,195 (0,00)*** 0,061 (0,30)* 0,196 (0,00)*** 0,216 (0,00)***
. 

0,104 (0,08)* 0,146 (0,01)** 0,185 (0,00)*** 0,180 (0,00)*** 0,146 (0,01)** 0,120 (0,05)** 0,128 (0,03)** 0,197 (0,00)***
0,088 (0,11)* 0,096 (0,08)* 0,127 (0,03)** 0,146 (0,01)*** 0,363 (0,00)*** 0,313 (0,00)*** 0,389 (0,00)*** 0,494 (0,00)***

.
–0,087 (0,12)* 0,003 (0,96)* 0,008 (0,89)* –0,065 (0,24)* –0,176 (0,00)*** –0,186 (0,00)*** –0,232 (0,00)*** –0,301 (0,00)***
–0,079 (0,15)* –0,07 (0,17)* –0,013 (0,82)* –0,155 (0,00)*** –0,200 (0,00)*** –0,189 (0,00)*** –0,230 (0,00)*** –0,389 (0,00)***
0,095 (0,08)* 0,056 (0,30)* –0,023 (0,69)* 0,140 (0,01)** 0,071 (0,18)* 0,054 (0,35)* -0,047 (0,39)* 0,037 (0,47)*

: ;  – ; *** –
 (<0,01); ** –  (0,05–0,01); * – 

 (>0,05).
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)

.
. –0,096 (0,06)* 0,050 (0,35)* –0,023 (0,70)* 0,083 (0,13)* 0,141 (0,01)** 0,174 (0,00)*** 0,165 (0,00)*** 0,190 (0,00)***
. 

–0,117 (0,03)** 0,039 (0,47)* –0,018 (0,77)* 0,014 (0,80)* 0,078 (0,17)* 0,119 (0,05)** 0,165 (0,00)*** 0,196 (0,00)***
. -

–0,196 (0,00)*** 0,059 (0,31)* –0,079 (0,22)* 0,014 (0,81)* 0,076 (0,22)* 0,119 (0,07)* 0,128 (0,04)** 0,182 (0,00)***
–0,125 (0,02)** –0,01 (0,84)* 0,064 (0,27)* 0,112 (0,04)** 0,367 (0,00)*** 0,137 (0,02)** 0,455 (0,00)*** 0,500 (0,00)***

–0,087 (0,10)* 0,005 (0,92) * 0,074 (0,21)* –0,170 (0,00) *** –0,132 (0,02)** –0,201 (0,00)*** –0,293 (0,00)*** –0,161 (0,00)***
0,027 (0,60)* –0,04 (0,42)* 0,134 (0,02)** –0,040 (0,45)* -0,284 (0,00)*** –0,053 (0,37)* –0,378 (0,00)*** –0,427 (0,00)***
–0,020 (0,69)* 0,039 (0,46)* –0,018 (0,77)* 0,082 (0,13)* 0,031 (0,58)* 0,061 (0,30)* 0,033 (0,57)* 0,170 (0,00)***

 5.  ( )



. . . . . . .
. 0,827 (0,00)*** 0,714 (0,00)*** 0,218 (0,00)*** 0,096 (0,04)** –0,074 (0,11)* 0,069 (0,13)*
. 0,827 (0,00)*** 0,724 (0,00)*** 0,182 (0,00)*** 0,113 (0,02)** –0,036 (0,43)* 0,041 (0,38)*
. 0,71 (0,00)*** 0,724 (0,00)*** 0,178 (0,00)*** 0,058 (0,25)* –0,100 (0,04)** 0,129 (0,01)***

 6.  ( )

. . 
. . . . .

. 0,785 (0,00)*** 0,640 (0,00)*** 0,213 (0,00)*** 0,123 (0,00)*** –0,168 (0,00)*** 0,147 (0,00)***

. 0,785 (0,00)*** 0,666 (0,00)*** 0,222 (0,00)*** 0,157 (0,00)*** –0,106 (0,01)** 0,159 (0,00)***

. 0,640 (0,00)*** 0,666 (0,00)*** 0,227 (0,00)*** 0,197 (0,00)*** –0,135 (0,00)*** 0,199 (0,00)***

 7.  ( )

.
-

0,496 (0,00)*** 0,321 (0,00)*** 0,423 (0,00)*** 0,235 (0,00)*** 0,189 (0,00)*** 0,210 (0,00)*** 0,215 (0,00)***
0,496 (0,00)*** 0,338 (0,00)*** 0,555 (0,00)*** 0,313 (0,00)*** 0,130 (0,03)** 0,184 (0,00)*** 0,318 (0,00)***
0,321 (0,00)*** 0,338 (0,00)*** 0,412 (0,00)*** 0,192 (0,00)*** 0,189 (0,00)*** 0,312 (0,00)*** 0,276 (0,00)***
0,423 (0,00)*** 0,555 (0,00)*** 0,412 (0,00)*** 0,347 (0,00)*** 0,293 (0,00)*** 0,229 (0,00)*** 0,402 (0,00)***
0,235 (0,00)*** 0,314 (0,00)*** 0,192 (0,00)*** 0,347 (0,00)*** 0,427 (0,00)*** 0,556 (0,00)*** 0,497 (0,00)***

. 0,189 (0,002)*** 0,130 (0,031)** 0,190 (0,00)*** 0,293 (0,00)*** 0,427 (0,00)*** 0,402 (0,00)*** 0,354 (0,00)***
0,210 (0,000)*** 0,184 (0,00)*** 0,313 (0,00)*** 0,229 (0,00)*** 0,556 (0,00)*** 0,402 (0,00)*** 0,545 (0,00)***
0,215 (0,000)*** 0,318 (0,00)*** 0,276 (0,00)*** 0,402 (0,00)*** 0,497 (0,00)*** 0,354 (0,00)*** 0,545 (0,00)***



 8.  ( )

.
0,234 (0,00)*** 0,124 (0,05)** 0,277 (0,00)*** 0,355 (0,00) *** 0,326 (0,00)*** 0,254 (0,00)*** 0,075 (0,18)*

0,234 (0,00)*** 0,263 (0,00)*** 0,360 (0,00)*** 0,167 (0,00)*** 0,181 (0,00)*** 0,270 (0,00)*** 0,199 (0,00)***
0,124 (0,05)** 0,263 (0,00)*** 0,325 (0,00)*** 0,172 (0,00)*** 0,209 (0,00)*** 0,178 (0,01)*** 0,265 (0,00)***

0,277 (0,00)*** 0,360 (0,00)*** 0,328 (0,00)*** 0,341 (0,00)*** 0,370 (0,00)*** 0,256 (0,00)*** 0,323 (0,00)***
0,355 (0,00)*** 0,167 (0,00)*** 0,172 (0,00)*** 0,341 (0,00)*** 0,453 (0,00)*** 0,474 (0,00)*** 0,457 (0,00)***

. 0,326 (0,00)*** 0,181 (0,00)*** 0,209 (0,00)*** 0,370 (0,00)*** 0,453 (0,00)*** 0,465 (0,00)*** 0,310 (0,00)***
0,254 (0,00)*** 0,270 (0,00)*** 0,178 (0,01)*** 0,256 (0,00)*** 0,474 (0,00)*** 0,465 (0,00)*** 0,460 (0,00)***

0,077 (0,18)* 0,199 (0,00)*** 0,265 (0,00)*** 0,323 (0,00)*** 0,457 (0,00)*** 0,306 (0,00)*** 0,460 (0,00)***
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According to the fact that modern societies evolve in postindustrial or informational stages, cul-

tural capital became one of the most important resources of innovation processes in the local regions.
This article describes the results of research, which completed as a part of the initiated by the Russian
Institute of Philosophy in 2005main research project “Sociocultural evolution of Russia and its re-
gions”. Methodology of this project assumes that we can use cultural activity – the frequency of cul-
tural places attendance – as a criterion for measurement of a cultural capital in a region.

Sociological researches of the cultural activity mostly involve two theories in the process of find-
ing determining factors: P. Bourdieu cultural capital concept and the rational choice theory, so we
shortly described these approaches in the first part of the article. In the second part we analyzed the
influence of different factors on the cultural activity of the Tomsk region settlers. We exploited results
of the 2015 year research which was completed with help by Russian Governmental Scientific Fund.

We found that we could divide Tomsk population into three main groups:
–the group with a high level of cultural activity, which consists mainly from young people (less

than 29 years age) and people of intermediate and higher social statuses.
–the group with a mediate level of cultural activity – married with children respondents, who be-

gun to visit cultural places (and especially nightclubs, stadiums and cinemas) mu h more rarely.
–the group of culturally inactive respondents, mostly elder than 60 years or/and people with social

status lower than intermediate.
Researching determinative for cultural activity factors, we found two interesting points: absence

of influence of education factor on the attendance of cultural places (including museum and theatre)
and absence of clear influence of a social status on women’s cultural activity combined with clear
influence of social statuses on men’s cultural activity.

We concluded that cultural activity of people in Tomsk was rather high according to other Rus-
sian regions, and this fact implicitly approved our presumption that there was link between region’s
innovation stage and its level of cultural activity. Further, our research data reveal high cultural activity
is typical mostly for young people. We can assume that there is still no formed cultural elite (or it
doesn’t demonstrate cultural activity which we could find with our questionnaire) which could be
stable source of a region’s innovative evolution.
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