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M.C. ToakaueBa

W3JIATEJBLCKU MAPKETHHI KAK OJINH U3 KAHAJIOB
®OPMHUPOBAHUSA YUTATEJBCKOM KYJILTYPBI
(HA IPUMEPE TOMCKOM OBJIACTH)

IIpobnema uumamenbckux npakmuk paccmampueaemcs 8 Cmamove ¢ MapKemuH2080u
MouKU 3penust. Apaymenmupyemcsi HeodX00UMOCMb UCNOIb308AHUS UZ0AMENLCKOLO
MapKemuHea Kak cpeocmea KHUICHOU NPonazanobl u nPOBOOUMCS AHANU3 MAPKEMUH-
2a KOMMYHUKAYULL 6 C6:3U C hOPpMUPOBAHUEM HUMAMENbCKOU KYIbMYpPbl HA npumepe
momckux usoamenvcms. Oyenusaemcsi ypogeHs co21acO8aHHOCIU MAPKEMUH208bIX
KOMMYHUKAYUUI YHACMHUKO8 U30AMENbCKOU CUCeMbl NpU peulenuu npobremvl yu-
MamenbeKotl Kylbmypol.

KiroueBsle cioBa: uumamensckue npakmuky, YumamenbCkds KyJavmypa, yumamenib-
cKas ayoumopust, MapKemuHz, MapKemuHe08ble KOMMYHUKAYUU.

l_ [ poGiieMy YMTATENBCKHMX MPAKTHK MOKHO PacCMaTpHBATh C pas3-
A HEIX TOYEK 3peHMs, CPear KOTOPHIX JAOJDKEH OBITh U MapKETHH-
roBbIil mogxoa. Benp quHaMuka COIMOIKOHOMHUYECKOH Cpebl crocodcT-
BYET U3MEHEHHAM B KYJIbTYpE YTEHUS POCCUSH, YTO OTpayKaeTcs Ha II0-
TPEOUTEIBCKOM CTPYKTYPE KHIYKHOTO PhIHKA [S].

[ToTepst uMTaTENBCKON KYyIBTYPBI CPEIU MOTEHIIHMATBHBIX IOTPpEeOUTE-
Jei MevaTHOH HpOIYKIUH, OCOOCHHO MOJIOJICKHOTO CETMEHTA IENCBOM
aynutopud [4], ToJDKHA IPUBECTH paOOTHUKOB U3JIATEILCKOW CUCTEMBI K
MBICITH O HEOOXOIMMOCTH BEPHYTH ceOe HE MPOCTO MOTPEOUTENS, HO Iie-
HUTEJIS KHUT. M1 OJHOM M3 BO3MOKHOCTEH 3TOT0 SBJISICTCS HMCIOJIL30Ba-
HUE U3JaTeIbCKOr0 MapKeTHHIAa HE TOJBKO KaK MHCTPYMEHTa pacIpo-
CTpaHEHUsI NI€YaTHOU MPOIYKIMH, HO M KaK MOILHOTO OpPY>KUS KHIKHOU
nponarasbl. Beab ocHOBHas ujest MapKeTHHTa — 3TO MOAJEPIKKA HHTEP-
AKTUBHOU CBS3M M3JaTeliel ¢ MOTEHIMaIbHBIMHU MoTpedutensmu [3], a
KOHIENIHS KOMIUIEKCA MHTEIPUPOBAHHBIX MAapPKETHHIOBBIX KOMMYHHKA-
WA TO3BOJISIET PACCMOTPETh MApKETHHI KaK HEMpepbhIBHBIA Mpoliecc,
COIPOBOXKIAIONINI MTEYATHYIO MPOTYKIHIO Ha BCEX ATallaX €e KU3HECHHO-
ro IMKJIa C UHTErpaLueil Bcex CpeICTB U KaHAJIOB MapKETUHIOBOIO BO3-
JIEHCTBUSI.

WHdopmamus o meieBbIX ayAUTOPHAX, MOIyIeHHAs OpraHU3alHsIMH
H3J1aTENBCKOM OTpaciu B IPOLECCE MapKETHHIOBBIX HCCIIEOBAaHUN U
MEpONPHUATHUI, MOXKET aKTUBHO MCIOJIb30BATHCSA HE TOJIBKO AJIS PELICHUS
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CHIOMUHYTHBIX 33724 MPOJaXH MEYaTHOW MPOTYKIUHU, HO U JJIsI IIPOTa-
TaH[Ibl YTCHUS KaK OCHOBBI (POPMUPOBAHUS KHIDKHOHN KYJIBTYPBI POCCHSIH,
0e3 KOTOpoii M3AaTeNbCTBa OyIyT MPOJOIDKATE TEPSTh CBOMX IOKYIIaTe-
nelt [6]. OOBEKTOM HAIIETO MCCICAOBAHUS B CBS3U C ITUM SIBISICTCS YH-
TaTeJIbCKask KyJIbTypa, & IPEAMETOM — POJIb U3/IaTEICKOT0 MAPKETHHTa B
ee (OpMHPOBAHHUHY.

OTcrofia BBITEKAIOT CIICAYIOIIUC 3aauH:

1) m3yuuth crnenuuKy H3IATEIHCKOIO MapKETHHra Ha OpUMEpe
TOMCKOTO KHIDKHOTO PBIHKA;

2) paccMOTpPETh MAapPKETHHTOBEIC TPOIECCHl ¢ TOYKH 3PCHUS MpOTIa-
TaHJIbl KHIXKHOM KYJBTYPBL.

Jyis pelieHus OCTaBJICHHBIX 3a/1a4 B MapTe — ceHTsa0pe 2014 1. ObI-
J¥ TIPOBEICHBI aHKETHPOBAHWE M OMPOC PAda TOMCKHUX H3IATEIBCTB U
KHI)KHBIX Mara3iHOB T10 BONPOCAM HMX MapKETHHIOBOH IOJIUTHKH, aHa-
JIM3 MOJYYCHHBIX JAHHBIX TIOKA3aJ TAKHE PE3yIbTAThI.

1. Hambonee BaxHbIC HaNpaBICHHS MapPKETHHIOBBIX HCCICHOBA-
Hu#t (puc. 1): u3yueHne nNoTpeOUTENbCKOM TPYMIIbI, LENEeBOH ayIUTOPUH
(30%), nenoobpazoBanue (20%), cTeneHb HACBHIIICHHOCTH PHIHKA, OTpe-
JeTICHNE TIEIEeBHIX cerMeHTOoB (14%), anamu3 uneit u pykonuceit (12%).

7% @ W3yyeHue cBoeit NoTpebuT enbcKon
rpynnbl, LENeBow ayauT opum

B LieHoo6pasoBaHue
0O CreneHb HACbILEHHOCTU pbiHKa,
onpeneneHne LeneBbIX CETMEHTOB

0O AHanus nae n pykonucen
B /lccnenosaHue KOHKY peHTOoB
@ OnpefeneHne onTUMarbHbIX KaHaros|

cbbiTa

B He npoBoaunn

Puc. 1. Hanboee BaxkHbIe HarpaBJICHUSA MapKETUHTOBBIX HCCHe[{OBaHHﬁ
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Uzyuenue cBoeil MOTpeOUTENHbCKON TPyNIbl M IIEHOOOPa30BaHUS
YBEPEHHO JIUIUPYET U y KHUTOU3JIATeNeH, U y KHUTOPaCTIPOCTPAHUTEIEH.
[Ipu aTOM KHUTOTOProBIEI (24 %) Ha IEpBOE MECTO MOCTABUIM LIEHOOO-
pazoBanue, a m3garenu (30 %) — u3yueHHe CBOEH MOTPEOUTENHCKOM
rpynmsl (eneBoi aynutopun). Yacte m3nateneit (7 %) u pacnpocTpaHu-
teneit (4 %) cooOmum, 9To He IIPOBOIMIN HCCIIeA0BaHuit (puc. 2).

35%
30% - —|
25%

20% -+ @ KHUrousgarenu

15% A B KHUrOoTOProBLbI
10% +
5% 1+
0%

i

W3yyeHune cBoen
noTpeduTensckomn
rpynnsl, Lenesoi
ayautopum
LleHooGpa3oBaHue
CreneHb
HaCbILLEHHOCTH
pbIHKa,
onpegenexve
AHanus ngev n
pykonucein
Wccneposaxne
KOHKYpeHTOB
OnpepeneHue
onTUMarnbHbIX
KaHarnoB cbbiTa
He nposogunu

Puc. 2. CooTHOIIEHNE OTBETOB KHUTOM3AaTeIel U KHUTOTOPTOBLIEB O HAIIPABICHUAX
HCCIIETIOBAHMI

TakuMm 00pa3oM, aHKETHPOBaHWE TOMCKOHM H3JaTebCKOM CHCTEMBI
IIOKa3bIBACT, YTO Ba)KHEHIITUM PE3yIbTaTOM MApKETHHI'OBBIX UCCJIICIOBA-
HUH JODKHA OBITH MH(OPMALUSI O CBOCH YUTATENBECKON ayIUTOPHUH, €€
LIEHOBBIX NPEANOYTEHUAX U PHIHOYHOM ITOBEACHHH, T.€. C KaKOH ObI Map-
KETHHIOBOMW LIEJIbI0 HE MPOBOJIMIMCH UCCIIEI0BAaHUS, 00sI3aTeNIbHO JI0IK-
HBI OBITH ITOJTyYCHBI HEKOTOPHIC TAHHBIC O YUTATCIECKUX MPAKTUKAX IIe-
JCBOI ayIUTOPUH, KOTOPHIC B NANBLHEHIIEM MOXHO HCHONB30BATh IS
nponarasibl KHIDKHOW KynbTypbl. Ho kak mokasan ompoc, y NoAaBiso-
mero OompIIMHCTBA KHUTOM3aTeNnei (75%) u pacnpoctpanuteneit (86%)
OpTaHM3aNus U MPOBEICHIE MAaPKETHHTOBBIX aKIUil HE COIPOBOXKIAIOTCS
MapKeTHHTOBBIMH HCCIICIOBAHUAMH HM3-32 UX JOPOTOBHU3HBI. A €CITH OHU
U TIPOBOJATCS, TO PE3yIbTAThHl HE CHCTEMATHU3UPYIOTCS M HE HCIIONB3Y-
FOTCS C TIETIBIO MPOTIaraH bl KHIKHOHW KYIBTYPEL.
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2. Uctounnku uHPOpMAIIMM O YUTATEILCKUX ayauropusx (puc. 3):
aHanmu3 mnpomax (25%), SKCIepTHBIC OIICHKHM ONTOBHKOB U JUIEPOB
(14%), uadopmanus mara3mHoB o crpoce Ha u3manus (13%), vedop-
MaibHOe obOmeHue c¢ uutarensimu (11%), aHkeTHpoBaHHE YWTaTENeH
(10%), nabmrofeHUs Ha BhICTaBKax, sipmapkax (9%), aHanu3 KHUXKHOM
mpeccsl (8%).

5% @ AHanu3 npogax

B OKcnepTHble OLEHKU
ONTOBVKOB W AUNEPOB

0O WHdopmauus marasmHoB o
cnpoce Ha usaaHus

O HedopmanbHoe o6LieHre ¢

9% yutatensmu

B AHKeTUpOBaHue YuTaTenei

@ HabntogeHus Ha BbICTaBKax,
sipmapkax

10%

B AHanna KHWXHOW npeccbl

0O O6palLeHue K ycrnyram
crneumanbHbIX areHTCTB

11% 13% B AHann3 YnTaTenbCKUX NMcem u
° OTKIMKOB B CETM

Puc. 3. McTounuku I/IHd)OpMaHI/II/I MU3aTCIBbCTB O YUTATEIILCKUX Ay TUTOPUAX

Kak Bumum, 171 U31aTEIBCTB OCHOBHBIM MCTOYHHKOM OIICHKH YHTa-
TEIIS SIBJISETCSI HE CaM YUTATelNhb, a aHAJIN3 POJaX, MHEHHUH SKCIIEPTOB U
pacrpocTpaHuTeNIe KHIDKHOW mponykuun. [IpudeM aHamu3 mpoaax He
TOJBKO HIET C OONBIIMM OTPBIBOM, HO €r0 CUUTAIOT OAMHAKOBO Ba)XKHBI-
MU Kak m3garenu (25 %), Tak u pacnpocrpanurenn (37 %), omHaKo y
TOCJIETHUX OH BHIIIIE [IEeHUTCS (puc. 4).
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18%

16%
14%

12% -+

10% -+
8%
6% -
4%
2%
0% -

MevatHas
pexrava

MECTax MpomaK
Hapyx+an
pexrava

Pexrnava s CMA
MEPONPUSTUST
Mpoopwwierve B
CrmyrmposaHve
cBbira

il

Aypex:
MAPKETUHT
Pexnava Ha
pamwo
WHTepHeT-
pexriava

‘D KHuromnsgarteny @ KHUrotToproBuUbl ‘

Puc. 4. CooTtHoleHHEe OTBETOB U3/aTeNel U KHUTOTOPTOBLIEB O YUTATEILCKUX ayAUTOPUSIX

10%

15%

9%
14%

10%

14%

12%

@ Peknama 8 CMA

B PR-meponpuatus

0O MNMpoaswxeHve B MecTax Npoaax

0O HapyxHasi peknama

m CTumynupoBaHue cobiTa

O MevaTHas peknama

B [IMpeKT-MapKeTuHr

0O Peknama Ha paguo

B VHTepHeT-pekrama

Puc. 5. Cambie PE3YJIbTaTUBHBIE MAPKETUHIOBBIE KOMMYHUKalUN HSI[aTeHeﬁ

3. Camble pe3ynbTaTHBHbIE, I0 MHEHHUIO M3JaTeliel, MapKETHHIOBBIE
kommyHuKkaiun (5): peknama B CMU (15%), PR-meponpusitust (14%),
MpoABIKEHHE B MecTax mponax (14%), Ho Ha mpakTuke (U3-3a QuHAH-
COBBIX MPOOJIEM) Hallle MCHONb3YI0TCA HapykHas peknama (12%), cru-
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mynupoBanue cObita (11%), wunTepHer-peknama (10%), aupexT-
MapkeTuHr (9%).

CaMBIMH pe3yJIbTATUBHBIMA MapKETHHTOBBIMH KOMMYHHKALIUSMH Y
pacnpoctpanuteneit (puc. 6) ObUIM NpU3HAHBI eyaTHas pekiama (17 %)
U Hapy»xHas pexiama (16 %). [IpoxBrkeHne B MeCTax MPOAAXK OAUHAKO-
BO IICHUTCS HM3IATEISIMU U pacnpoctpaHuTessiMi (14 %), Tak ke Kak U
pexnama B CMMU, onHako U3-3a JOPOTOBU3HBI €€ PEAKO HCHOIB3YIOT, TO
e KacaeTcsl 1 OaHHEPHOH MHTEPHET-pEeKIIaMBbl.

18%
16%
14%
12%
10%

8%
6%
4% ~
2% -+
0% -~
g%

il

Hapyx+as
pexrava
Pypexr-

MapKETUHI
Pexrava Ha
pamo

WHtepHeT-
pexrava

cobira

MecTax Npopek

|

Puc. 6. Cambie PE3YJIbTaTUBHBIE MAPKETUHIOBBIE KOMMYHUKalUN

Pexnava 8 CMW

CrmyrvpoeaHne

‘ @ KHUronsaaTesnv @ KHUroToprosubl ‘

4. AHanu3 OTBETOB Ha BOMPOC O TOM, KOMY MOPYYarOT pelIeHue Map-
KETHHTOBBIX / pEKJIaMHBIX 3a1a4d (puc. 7) , IOKa3al, 4TO TOJaBJISIOIIee
oompmmHCTBO M3pareneit (70 %) u pacupoctpanuteneit (50 %) npenmo-
YUTAIOT UCIOJB30BaTh CBOM PECYPCHI MPH PEIICHUN MAapPKETHHTOBBIX 3a-
Jad, IpUYeM MapKETUHIOBbIE UCCIIEIOBAHUS U MEPOIIPUATHUS [IPOBOAUIH
COTPYIHHKH KaK OTHeNa MapKeTuHra / pexnamsl (56 %), Tak U APYTHX
otnenoB (32 %). Yacts uzpareneit (23 %) u kuuroroprosues (46 %)
MpenoIaraloT 00OpaTUThCS K CTOPOHHUM HCTIOTHUTEIISIM HITH BOOOIIE UX
He npoBoAUTh. [Ipu 3TOM HM3IATENU HUCKIIOYMIM BO3MOXKHOCTH COTpYI-
HUYECTBa Ha TIOCTOSHHOM OCHOBE, HO MPHU3HAIU €AWHOBPEMEHHBIE MPH-
BJICUCHUS CIICIUANTU3UPOBAHHOW KoMmaHuu (4 %) U KOHCYJIBTaHTOB
(12 %). KHUTOTOPTOBIIBI TOITYCKAIOT MPUBJICYCHIE HA TIOCTOSIHHOW OCHO-
BE€ CIIEUATM3UPOBaHHON KoMnaHuu (2 %) ¥ JOMYyCTHIU HAJIMYKE TOCTO-
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SIHHBIX KOHCYJNbTaHTOB (17 %), emuHOBpeMeHHO — KommaHui (2 %) u
KOHCYJIBTaHTOB (25 %).
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Puc. 7. OGpameI-me K CTOPOHHUM HUCIIOJIHUTEIAM JJIs1 PELUICHUS MAPKETUHIOBBIX 3a1a4

O yBenmyeHue npoaax

B vHdopMMpoBaHue o
HOBbIX KHUrax

0O yaepxaHve n
CTUMYyMpoBaHue
notpeduTtens

O vMnax nagatenscisa

W nponaraHga 4YteHna

Puc. 8. Llenu MapKeTHHIOBBIX MEPONPUATHI
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[Ipoananu3upoBaB OCHOBHBIE LI€JIM MapKETHHIOBBIX MEPOIPUATUI
(puc. 8), IPOBOUMBIX OpraHU3AIMSIMH H3/1aTEIbCKON CHCTEMBI, YPOBEHb
WX COBMECTHOTO ydacTus B akiusx (puc. 9, 10) m Bompocsl pa3BUTUA
MapKETUHTOBBIX KOMMYHHKAIIUN B KHIDKHOM Ou3Hece (puc. 11), MoxHO
CETNaTh CICIYIONIUE BHIBOJIBI.

Bo-mepBEIX, OCHOBHBIC IIETH MAapKETHHIOBBIX aKIMH W3IATEIIECTB
(cM. puc. 8) cocpemnoToUeHbI Ha BOMpOcax yBeauueHus mnponax (78%) u
nHpopMHUpOBaHUA O HOBBIX KHUTax (18%), Torma kak mpoOiemsl yaep-
KaHUS W CTHMyJHMpoBaHHA morpedurens (3%), UMUK H3IaTEIBCTBA
(1%) u mponaranaa urenus (0%) He ABISAIOTCA TPUOPUTETHBIMH.

B-BTOpBIX, aHaJIM3 OTBETOB Ha BONPOC O YaCTOTE OCYILECTBICHUS CO-
BMECTHBIX MapKETHHTOBBIX MEPONPHITHH, IPOBEACHHBIX H3IATEISIMU U
KHUTOTOPTOBIIAMH, IIOKa3bIBaeT, YTO B IOJABIIIONIEM OOJBIINHCTBE
(puc. 9) nogoOHBIE aKIMK HE MPOBOAATCS. DTO TOBOPUT O HApyIIECHUH
MapKEeTUHIOBOM KOMMYHHKAIlMM B U3JAaTEIbCKONW CUCTEME MEXKAY U3Ja-
TeNAMU U pacrnpocTpaHutTesnssMu. HYacts usgareneit (10 %) u xkaurorop-
roBieB (30 %) peryasipHO OCYIIECTBISIOT COBMECTHBIE MapKETHHTOBBIC
MEPONPUATHSL, HEPETYIIpHO — 25 % y pacnpocTpaHUTENed, Torjna Kak
M3JIATENN WX HE TPOBOJAT (COOOIIMIN, YTO HUKOTAAa He TPOBOIAT — 90 1
45 %; cm. puc. 9).

100%
90%
80% -
70% -
60% -

KHUroToprosubl
40% -
30%

20% A
10% -
0%

MpoBoaum perynsipHo, [MpoBoaum HeperynsipHo He npoBoanmMm Noao6HbIX
oavH pas B mecsu akunin

Puc. 9. Yacrora OCYIIECTBJICHUSI COBMECTHBIX MAaPKETUHIOBBIX MepOHpHHTHﬁ, TIPOBEACHHBIX
M30aTCIIAMA U KHUTOTOPTOBLAMA

B-Tperhux, aHa M3 aHAJIOTUYHOTO BOMPOCA O YACTOTE OCYIIECTBIIC-
HHUS COBMECTHBIX MapKETHHTOBBIX MEPOIPHITHN, POBEICHHBIX H3/aTe-
TISMH B OMOMMOTEKapsIMU, TTOKAa3bIBAET, YTO B MOAABISIONIEM OOJBIINH-
CTBe MOJIOOHBIC aKIIMK HE TPOBOAATCS (puc. 10), U 3TO CBUIETENBCTBYET
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0 HapyIICHWU MapKETUHTOBOW KOMMYHUKAIIMH B W3/IaTENbCKON cUCTEME
U MEXIy U3aTeNsiMH M OMOIMOoTeKaMu, MpUYeM B OOJbIIEH CTereHH,
YeM C PacIpOCTPAHUTEIISIMH.

100%
90%
80% -
70%

60% -
40% B KHUroTOProBUbLI
30% -
20%
10%
oo j— |
Mpoe oanm Mpos oanm He nposoaum

perynsipHo, oanH pas HeperynspHo MOACGHBIX aKuMii
5 Heaemo

Puc. 10. YacToTta ocyiecTBICHUS! COBMECTHBIX MAPKETHHIOBBIX MEPOIPUITHIH, IPOBEJCHHBIX
HM3aTeIbLCTBAMHU U OMOIMOTEKaAMU

JpyraMu clioBaMu, TOMCKHE TIPAaKTHKH HE JAIOT MPHIMEPOB COBMECT-
HBIX MapKETHHTOBBIX MEPONPUATHI, MPOBEICHHBIX M3IATENIIMU, KHUTO-
TOpProBlIaMH, OMONMHOTEeKaMU. B OCHOBHOM WHHMIIMaTOpaMH COBMECTHBIX
MEpOTIPUATHH ABIIOTCS OHOMMOTEeKapH (HampuMep, sipMapka «ToMckas
KHHTa», KOTOPYIO OCyIIecTBIsAeT obaacTHas oubmuoreka uM. A.C. [ym-
KHHA).

B-deTBepTHIX, TOAABISIONINE OONBIIMHCTBO OINPOIICHHBIX CUUTAIOT,
YTO B TOMCKOW H3JIATENIbCKOM CHCTEME MapKETHHIOBbIE KOMMYHUKAIIUN
nouTH He pa3BuBaroTcs (puc. 11), HeT nuanora U3AaTENbCTB ¢ YATATENS-
MU, U3/1aTeIbCKast OTPAciab He (QYHKIHOHHPYET KaK earHasi HHPOpMAaIH-
OHHas CHCTeMa. JTO 3aTpPyAHSCT COBMECTHBIC AaKIMU IIpOIaraHibl
YTEHHUS, YTO MOJITBEP)KAACTCS MPEABIAYILIEM BBIBOAOM.

80%
70% -
60%

50% -
40% ’m‘
30% B KHUIOTOProsuUbl
20%

0%

nNa. Na. Ho peaxo u HeT. HeT. OHu He
MapKeTUHIOBbIE HE CUCTEMHO  MapKeTUHIoB bie HY>KHBI
KOMMY HUKaLMM KOMMY HUKaLMN
passusatoTcs He
ycnewro passusatoTcs

Puc. 11. Pa3BuTHE MapKeTHHIOBBIX KOMMYHUKAIHIl B KHIDKHOM OH3HECe
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B 3akmloueHHMe MOXKHO CKa3aTh, YTO B COBPEMEHHOM PETHOHAIbHOMN
U37aTeNIbCKON CUCTEME BONPOCHI MAPKETHUHTA 10 CUX IOP OCTAIOTCS CITy-
YaiHBIM DJIE€MEHTOM H3[aTEIbCKOrO IPOLECCA, & MAPKETUHIOBBIE aKIUU
B OCHOBHOM IIPECIEAYIOT TOJIBKO LEJIH IPOAAKH KHUT, HO HE MpOoIaraH-
Il ITEHUSI U POPMHUPOBAHUS YHTATENBCKOH KyJIbTYpBI, 6€3 uero usnare-
JM TEPSAIOT CBOETO IOTEHINAIBHOTO MTOTPEOUTEIS.
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The problem of reader practices should be studied from a marketing standpoint be-
cause of the fact that changes in the reading culture of Russians affect the structure of the
consumer book market. The loss of reading culture among potential customers should lead
publishing professionals to a thought of having to reclaim not only the consumer, but the
connoisseur of books, especially among young people. And one of the ways is the use of
publishing marketing not just as a tool for dissemination of printed materials, but also as a
powerful weapon of book propaganda.

Information on target audiences that resulted from the publishing marketing process
can be actively used not only to solve the immediate problems of the sale of printed pro-
duction, but also to promote reading as a basis for the formation of Russian literary culture,
without which the publishers will continue to lose their customers.

Thus, the research objectives are: 1) to examine the specificity of the publishing mar-
keting on the example of Tomsk book market; 2) to consider marketing processes in terms
of book culture promotion.
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To achieve the objectives, in March and September 2014 surveys were conducted
among a number of Tomsk publishers and bookstores on their marketing policy. The fol-
lowing results were obtained from the data analysis. The most important result of market
research for publishing should be information about their readers and their pricing prefer-
ences and market behavior. This data can then be used to promote book culture. However,
as the survey showed, most publishers (75 %) and distributors (86 %) do not accompany
the organization and conducting marketing campaigns by market research due to its high
cost. Even if market research is done, its results are not systematized and are not used to
promote the reading culture. The survey shows that a major source for publishing reader’s
evaluation is still not the reader, but analysis of sales and opinions of experts and booksell-
ers.

The main objectives of marketing activities of the publishing system participants are
focused on the issues of increasing sales (78 %) and informing about new books (18 %).
While the problem of retention and promotion of consumers (3 %), the image of a publish-
ing house (1 %) and reading promotion (0 %) are not in the priority.

In fact there are no joint marketing activities undertaken by publishers, booksellers,
libraries. Basically, librarians are initiators of joint activities (e.g., the Tomsk Book fair
organized by the Regional Pushkin Library).

The vast majority of respondents believe that marketing communications hardly de-
velop in the Tomsk publishing system. There is no dialogue between publishers and read-
ers. The publishing industry is not functioning as a unified information system and it hin-
ders joint actions to promote reading.

The author concludes that in today’s regional publishing system marketing issues are
still a random element of the publishing process, and marketing campaigns mainly pursue
the purpose of selling books, but do not promote reading and the formation of reading
culture, without which publishers lose their potential consumer.
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