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The paper research is focused on researching personality of Russian president Vladimir Putin and its
role in modern image of Russia. Currently Russia is under considerable informational and diplomatic
pressure, a number of western mass media through sharp criticism build negative international media-
agenda. Based on 250 journal articles we consider a structure of the modern image of Russia in the
western mass media and role of Vladimir Putin in this image. Also we consider possible causes of low
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effectiveness in the country’s image improving policy. Thus results of this research can be used for
correction of Russian information policy.
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