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Abstract. By virtue of common ancestry, Russian and Bulgarian have a lot of shared
linguistic and cultural grounding. However, unique cultural conditions have given rise
to set expressions that embed unique, culturally specific conceptualizations and cogni-
tion. This implies that although many Russian-Bulgarian idioms are structurally and
semantically isomorphic, most of them embed conceptual elements that are unique to
Bulgarian and Russian linguacultures. Taking this tenet as the premise for our research,
we see its main aim in demonstrating that despite structural and semantic parallels be-
tween Russian and Bulgarian set expressions, the majority are repositories of unique,
culturally specific conceptualizations and thus reflect cultural cognition which is not
the same across Russian and Bulgarian native speakers. The hypothesis of the research
is that despite the semantic and structural congruence between Bulgarian-Russian idi-
oms, the emergent cultural cognition has a bearing on the conceptual content conveyed
by structurally and semantically isomorphic idioms. This difference reflects underlying
conceptual differences in cultural cognition. The main methods of the research are (1)
the conceptual-associative experiment, (2) random sampling, (3) linguistic experimen-
tation, (3) the one-tailed T-test statistical analysis. From the Russian-Bulgarian Diction-
ary of Idioms (Russko-Bolgarskiy Frazeologicheskiy Slovar’) by K. Andrejchina (edited
by S. Vlahov), 100 idioms were selected through random sampling. These idioms were
interpreted by 50 native speakers, who were matched on such parameters as age and
socio-economic background: all are university graduates, with the mean age of 32 years.
The statistical tool one-tailed T-test substantiated the working hypothesis and revealed
that there is a statistically significant difference in culturally specific conceptualizations
embedded in congruent Bulgarian-Russian idioms. Avenues for further research in-
clude the following aspects of investigating culturally specific conceptualizations con-
nected with idiomatic language. Associations with idioms from two distantly related or
unrelated languages could be compared in order to find out to what degree linguistic
proximity has a bearing on the amount of comparable or divergent associations. Re-
search could also be carried out in such a way that cross-generational differences be-
tween associations elicited from older and younger generation of speakers of two or
more languages are compared and intergenerational inconsistencies are plotted on a
diagram so that a picture of the relevant differences emerges.
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1. Introduction

In December 2020, the first QS Summit on Linguistics and Modern Languages
was held jointly with the RUDN University, which provided rationale for the com-
parative studies of languages and cultures. During the Summit, it was emphasized
that "the problems of intercultural communication have become particularly im-
portant and relevant in the context of globalization, which encourages intensifica-
tion of intercultural contacts" [1. P. 304].

In "Comparing languages and cultures: Parametrization of analytic criteria", a
paper published as a result of the Summit, Lewandowska-Tomaszczyk argues in
favour of "a complex set of areas of reference in cross-linguistic analyses of mean-
ings" and considers it essential to explore words' and phrases' "culture-specific
and connotational properties, defined in terms of a parametrized set of semasio-
logical as well as onomasiological properties" [2. P. 343]. The study encourages
a "multifocused analysis of linguistic forms and considers linguistic, psychologi-
cal, cultural and social domains to identify the cultural conceptualizations of the
analysed forms" [2. P. 343].

Research on the inherent link between language, culture and cognition has a
long history (see [3—7]). Most authors agree on the idea that language, culture and
cognition are connected in such a way that language can be viewed as a primary
mechanism for storing and communicating cultural cognition. Cultural Linguis-
tics is thus an epistemology and an open-ended set of procedures for "data collec-
tion and analysis aimed at a better understanding of the cultural conceptualizations
embedded in language" [8. P. 60].

Due to the shared linguistic past, Bulgarian and Russian exhibit a significant
number of overlapping features in phraseology: B. koiimo rne pabomu, ne mpsbdea
0a s0e, R. kmo ne pabomaem, mom ne ecm (lit. Who does not work, should not
eat), B. kpomko acne om 0se maiiku cyue, R. nackosvlii meiénox 08yx mamox
cocem (lit. A kind calf sucks two mothers), B. xotimo pano cmasa, na neco u boz
oasa, R. kmo pano ecmaem, momy boe oaem (lit. Who wakes up early, God will
give them (what they need)), B. uznaza om uepama, R. svitimu uz uepwt (lit. to back
out of the game), B. kamo 06e kanku ooa npuauyam Ha Hsakoeo, R. 6vime noxo-
arcumu kax 0se kanau soovl (lit. to be as like as two drops of water), B. zabusam
xkaun, R. s3abusamv xaun (lit. to put a wedge (between smb.)). These and suchlike
idiomatic expressions are called 'congruent' in relevant literature [9]. The term
implies that two linguistic units from two languages share both form (structure)
and meaning (sense), which is reflected in phraseological dictionaries, where such
units are registered as crosslinguistic equivalents. On closer inspection, however,
comparable or nearly identical set expressions may embed culturally specific con-
ceptualizations and reflect divergent cultural cognitions. Taking this tenet as the
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premise for our research, we see its main aim in demonstrating that despite struc-
tural and semantic parallels between some, if not most, Russian and Bulgarian set
expressions, many of them embed unique, culturally specific conceptualizations
and thus reflect cultural cognition which is not the same across Russian and Bul-
garian native speakers. Putting it differently, although many of the Russian-Bul-
garian idiomatic glosses are regarded by dictionaries as translational equivalents,
on a deeper level, that is, on the level of cultural cognition, they reveal statistically
significant differences in conceptualization.

2. Literature review

Research by Cherneva [10] is a comparative analysis of Russian and Bulgarian
idioms with numerals as their most salient components. Some of the conclusions
the author comes to are that the sheer number of Bulgarian idioms with a quanti-
fying element is approximately twice as large as in Russian. Apart from that, Bul-
garian develops a much more ramified system of synonymous idioms with nu-
merals: cf. R. 00H020 nons s200b1, ¢ 00H020 Kycma 5120061, 00HO20 Oyba dHcenyou;
OOHUM JBIKOM WUMbL, OOHUM MUpom mazausl vs B. coeopum na eoun (u cvuy)
e3UK, eOHO XOpo uzpaem, Ha eOUH 02bH Ce 20pUM, HA eOUH PbIIceH ce neyem, 8
e0HO 2bpHe nieM, 8 eOun 001 Xooum/oa bepem Openku/ 3a payu/. Most of the
numerical idioms in Russian and Bulgarian express blended concepts of both de-
gree and quality of such abstract categories as beauty, wealth and mental acuity.
Another important finding of the research by Cherneva is that most Bulgarian and
Russian idioms are semantically and structurally isomorphic, which is explained
by the shared historical and cultural past of the two nations: cf. R. cudemso ¢ ue-
muipex cmenax — B. meocoy uemupu cmpanu; R. kax 0sasxcovl 0sa wemvipe —
B. kamo 0dse u 0se wemupu; R. na ooun 3y6 (3y60k) — B. koaxomo 3a edunus mu
3v0; R. 00num enazom — B. ¢ edno oxo; R. ooun wae om ueeo — B. (na) eona
kpauka; R. 6 08yx cnosax —B. ¢ dse dymu; R. Honw snumarnus — B. Hyna snumanue;
R. smopas namypa — B. emopa npupooa.

Numbers 5 and 9 are more prominent in Bulgarian idioms, while numbers 4
and 7 are more conceptually salient in Russian idioms (R. 3a cemvro 3amxamu —
B. zaxmouen ¢ 0esem kmoua). Number 1 seems to be the most productive in both
languages. Idioms with numerals from several semantic-phraseological fields pre-
dominate, the most productive of which are space (R. odur wae — B. edna
kpauka), time (R. 6 dsa cuema — B. doxamo (0a) npebpos 0o mpu), measure
(R. cemv nomos coutno/coidem — B. uznuzam/uznsazam mpu noma om HAK020),
behaviour (R. ceubamucs/cocnymocs 6 mpu nocubenu — B. ceusam ce/ceus ce Ha
0sa kama), feelings (R. ra cedbmom nebe — B. Ha ceomomo/desemomo nebe) and
qualities (R. om eopuxa osa sepuika — B. 0se nedu om zemama; R. dsa canoea
napa — B. ezemu /xeanu/ eounus, we yoapu /yanuu/ opyeus). One of the important
findings of Cherneva's research is that Bulgarian and Russian idioms may be to a
greater or lesser extent at odds with their dictionary definitions, which demon-
strates that idioms are emergent entities subject to conceptual reinterpretation de-
pending on interlocutors' pragmatic needs. As a result of her analysis, the author
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argues that a comparative and cultural analysis of set expressions from two or
more languages facilitates code-switching and is conducive to efficient intercul-
tural communication, which should potentially lead to a more tolerant attitude to
representatives of different cultures as well as to a geocentric rather than an eth-
nocentric attitude.

Bagasheva [11] examines cultural conceptualizations embedded in English id-
ioms with the keywords mouth, lips, tongue and teeth and their counterparts in
Bulgarian. By drawing on several corpora, Bagasheva presents sets of comparable
data from the two languages and discusses some similarities and a significant
number of differences in conceptualizations based on these body part terms. Ac-
cording to the author's research, in both languages the opening of the mouth is
conceptualized as communication, surprise and foolishness, while the closing of
the mouth is associated with reticence and refusal to engage in social interactions.
The conceptual differences include social awareness in English and broken
dreams and expectations in Bulgarian. In English, communication is seen as a
socially regulated activity that involves self-reflection and premeditation. By con-
trast, in Bulgarian, communication is described as a leisurely and unselfconscious
interaction. Bagasheva's study illustrates differences in cultural conceptualiza-
tions of what is supposedly a universal construct — the human body.

According to Kdvecses [12], differences in intercultural metaphorical concep-
tualizations may be explained by the broad and diversified notion of context. It
ultimately gives rise to a unique intra-cultural conceptualization, which (at least
in some way) will differ from conceptualizations prompted by a comparable lin-
guistic item in another language. The types of context singled out by Kovecses
include situational, discursive, conceptual-cognitive and bodily. From this fol-
lows that if two or more isomorphic idioms are regularly reproduced in two dif-
ferent cultures in more or less different contexts, it is only to be expected that over
time different cultural conceptualizations will emerge that are reflexes of different
cultural cognition.

The research by Bila & Ivanova focuses on the inherent link between language,
culture and ideology, and emphasizes that "in the network of the relationships
between humans, language and culture, humans are defined as biological, social
and cultural beings with all these aspects closely bound together and constituting
a single integral, inseparable package" [13. P. 221]. That means that social and
cultural practice is volens nolens reflected in language.

The research by Nelyubova, Hiltbrunner & Ershov investigates the reflection
of Russian and French basic values in proverbs. Based on the fact that each nation
has a certain hierarchically organized set of values, which only partly coincides
with other cultures, the authors believe that it is important to identify both their
universal and culture-specific features. According to the researchers' hypothesis,
the thematic classification of proverbs may directly or indirectly reveal the values
of a particular nation, and the quantitative correlation of proverbs related themat-
ically illustrates this hierarchy of values: "a bigger or smaller number of proverbs
on a certain topic indicates the degree of their importance in the consciousness of
native speakers of a corresponding linguistic community" [14. P. 224].
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The method of linguistic and axiological analysis used by the researchers and the
findings of the research suggest that language reflects the most salient cultural
concepts, which may be rather dissimilar across cultures: while advice, trouble,
love and expectation are linguistically, culturally and conceptually salient for Rus-
sian speakers, animals, exchange, daily routine and religion are, apparently, some
of the key cultural concepts for the French.

Diedrichsen in her research "Linguistic expressions as cultural units. How a
cultural approach to language can facilitate the description of modern means of
communication and expression" [15] argues in favour of including cultural as-
pects in the description of communicative interaction. Since a linguistic sign is a
cultural unit, in order to use it properly, a speaker relies on communicative expe-
rience with this unit within a culture. For efficient intercultural understanding and
communication, it is crucial to have access to three knowledge sources. The first
is semiotic knowledge, the second is common-ground knowledge, and the third
knowledge source involves culturally shared cognitive conceptualizations on
which word meanings and other linguistic conventions are founded. These three
knowledge sources are established through daily interactions and learning pro-
cesses within a culture. The findings of Diedrichsen's research suggest that,
among other things, interpretation of set expressions invoke these three
knowledge sources, to which native speakers of a language have mental access,
either consciously or only sub- or preconsciously. Apparently, associations
prompted by idioms are to a large extent influenced by these knowledge types, of
which dictionary meanings (i.e. semiotic type of knowledge) are only one part of
the equation. Arguably, the other types of knowledge may cause a certain diver-
gence or inconsistency in idioms' interpretation, which may well turn out to be at
odds with dictionary definitions of idioms. An associative-interpretative experi-
ment is thus a useful analytical tool to explicate conceptual elements that are part
of cultural conceptualization and cognition.

Kabakchi & Proshina use the term "culturonym" with reference to culture-
bound words and phrases that on the surface seem to be cross-linguistic equiva-
lents. The authors explore binary words in two or more languages that are often
associated with each other in translation. However, they guard against their con-
sideration as conceptual and cultural equivalents. The paper discusses examples
of "binary polyonyms (‘universal' culturonyms) whose meaning depends on the
context of the situation and, therefore, is differently received in diverse cultures;
binary analogues, whose equivalent selection is based on scrutinizing the diction-
ary entry and on the knowledge of the cultural background, and binary interonyms
that partly help translators and partly interfere with their work, being deceptive
cognates differing in their referential or connotational meanings" [16. P. 166].

In his research "A cognitive and pragmatic perspective" Senkbeil [17] com-
bines central ideas from Intercultural Pragmatics and Cultural Linguistics to re-
think an issue that has been amply discussed in various branches of linguistics:
idioms, "phrasemes", and other forms of fixed-form figurative language when
used in intercultural communication. He argues that an interaction-oriented ap-
proach needs to think beyond the description and mapping of idioms in different
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languages and cultures, and apply both pragmatic and cognitive linguistic ap-
proaches to explain if and how idiomatic language works or fails to work in inter-
cultural communication. The research is a deductive-experimental study that uses
questionnaires for speakers of various native languages and tests the cross-lin-
guistic understanding of English idioms by speakers of other languages for whom
English is a lingua franca. These experiments show that an appreciation of both
the embodied and pragmatic-interactional dimensions of idioms promises insights
into how figurative language and fixed-form expressions are understood and used
successfully or unsuccessfully in intercultural communication and why.

Schroder [18] sets out to investigate how exchange students cope with their
cross-cultural experience and intercultural communication. Among other things,
the author focuses on the blends that may inadvertently arise in students' set ex-
pressions, which is a result of intercultural and cross-linguistic interference. For
example, the Bulgarian idiom ouwam 66 epama na naxoeo is frequently misin-
terpreted by Russian students as conceptually coinciding with a structurally com-
parable Russian idiom ostuams ¢ cnuny. However, the equivalence is spurious:
the Bulgarian idiom corresponds to the English expression to breathe down smn.'s
neck, while its closest Russian counterpart is cmosims nao dywoii. This shows that
non-native speakers of closely related languages may follow the lane of least re-
sistance and primarily rely on the idioms' underlying image, searching in their
mental lexicon for a close match. This strategy, however, is not an efficient way
of interpreting idioms from another language.

Stoyanova [19] sets out to compare Russian and Bulgarian idioms with mori-
bund or obsolescent elements. She argues that these idioms may not be regarded as
conceptually congruent, despite a similar or even identical structure. According to
the author, many of the idioms that are marked in phraseological dictionaries as
cross-linguistic equivalents at best can be considered as analogs, since many of the
constituent elements of Bulgarian idioms are archaic in modern Russian. This
means that what is perceived to be a neutral idiom in Bulgarian by Bulgarian speak-
ers, may seem to be lofty and high-flown to Russian speakers. The reverse situation
is much rarer, since the stylistic relation between Russian and Bulgarian lexis is
such that many of the old-fashioned Russian words belong to the neutral register in
Bulgarian. True or complete idiomatic equivalence between closely related lan-
guages, according to Stoyanova, exists not as frequently and is not as regular as bi-
lingual phraseological dictionaries seem to suggest. The author sets the agenda for
reconsideration of the dictionary practice of treating idioms as truly equivalent. New
criteria, based on informants' associations are needed to verify idioms' additional,
conceptual elements and intercultural equivalence. The Russian idiom mouums
ascel, for example, is thus not truly equivalent to the Bulgarian idiom uewa cu
e3uxa, at least because in Russian there is its closer counterpart uecamo sizvikom.
The Russian word zsicer 1s both a historic and an archaic word, not used outside this
idiom. Moreover, most Russian speakers are not aware of its meaning.

The research by Maltseva [20] compares emotive Bulgarian and Russian idi-
oms with the words cepoye (cvpye) and oywa (dywa) as their primary compo-
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nents. The author's findings suggest that although these words are the basic im-
ages that denote and give access to feelings and emotions in Russian and Bulgar-
ian, the component dywa is more frequent and therefore conceptually more salient
in Russian newspapers, while the word cwvpye features more prominently in Bul-
garian periodicals. This finding poses a two-sided problem when collecting asso-
ciations with relevant idioms. First, despite being structural and through meta-
phorical extension semantic equivalents and treated as such in bilingual phraseo-
logical dictionaries, such idioms are unlikely to elicit comparable associations, at
least in some speakers. This is due to a multiplicity of factors, whose analysis
needs to be done on a more sound empirical basis. Second, although the words
Odywa and cepoye (as well as Bulgarian cvpye and dywa) can be viewed as syno-
nyms in their transferred, metaphorical meaning, the word dywa denotes a more
intangible, immaterial entity, while cepdye is associated with a concrete body part
and is thus more material than the elusive dywa. The conceptual salience as well
as relative frequency of the word dywu in Bulgarian and the infrequency as well
as the obsolescent nature of the word dywu in Russian may also partly influence
Bulgarian speakers' associations with idioms whose central image is created due
to the presence of the word dywa.

Despite the numerous cross-linguistic Bulgarian-Russian idiomatic equiva-
lents, such as R. dywa 6orum — B. dywama mu 60nu, R. cepoye 6oium — B. cop-
yemo mu 6onu, R. 0o enybunvt oywu eonnosams — B. évanysam ce/nopaszsieam 0o
OvHOmMO Ha dywama, R. dywa/cepoye nepesopauusaemces — B. copyemo/dywama
Mu ce npeobwpHa, R. kowku Ha cepoye ckpebym — B. copyemo mu ce ceusa, R.
svimomams dyuty — B. 6aos oywama, R. cepoye kposwio obiusaemces — B. kpwve
Kkanu om cvpyemo, R. cepoye ne na mecme — B. copyemo mu ce ceusa, transla-
tional idiomatic equivalence cannot be equated with conceptual and intercultural
equivalence.

In their previous research, Lavrova and Nikulina [21] established that Russian
speakers frequently misunderstand Bulgarian idioms, relying on the underlying
image in a comparable Russian idiom. Thus, the Bulgarian idiom uzauzam (6vm)
u3 koocama cu corresponds to the English expression to be beside oneself with
anger. The Russian counterpart with a comparable underlying image zesms u3
koorcu 6on 1s a false friend with the meaning 'to make an utmost effort to achieve
smth'. The concept of despair is conveyed by somatic idioms in both languages:
cf. B. krromsam noc, R. nogecumw conogy. However, the Russian idiom xrzesams
Hocom has the primary meaning of feeling sleepy. All the three idioms have the
underlying metonymical basis from which different implications were drawn by
different linguistic communities. This can be explained by the universal character
of some conceptual metaphors and by the local interpretation of specific-level
metaphors.

The overview of literature on intra- and intercultural understanding and inter-
pretation of idiomatic language has revealed that crosslinguistic equivalence of
many idioms is spurious, and that a host of linguistic and extralinguistic factors
has a bearing on both the form and meaning of idiomatic language. These are such
factors as local interpretation of apparently universal cognitive metaphors
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(B. kromsam noc, R. kneeamv nocom), the development of material culture and
artifacts (R. eon xax coxon, B. eon kamo nywxa), different symbolic and meta-
phorical meanings of words naming body parts and numerals (R. cepoye,
B. ¢wpye), and a very broad notion of context, which could be regarded as an
umbrella term that encompasses all the other factors. These factors, apparently,
give rise to a certain divergence in intercultural conceptualizations and cognition.

3. Hypothesis and research questions

The hypothesis of the research is thus that despite the semantic and structural
congruence that exists between glosses of Bulgarian-Russian idioms, the emer-
gent cultural cognition has a bearing on the conceptual content conveyed by struc-
turally and semantically isomorphic idioms, so much so that a statistically signif-
icant difference in conceptual content of Bulgarian and Russian idioms can be
postulated, which reflects underlying conceptual differences in culturally specific
conceptualizations and cognition.

The main research questions are as follows:

1. What are some of the unique, culturally specific conceptualizations that
reflect cultural cognition which is not the same across Russian and Bulgarian
native speakers?

2. Can these culturally specific conceptualizations be organized into thematic
groups?

3. What is the degree of semantic transparency of Russian and Bulgarin
idioms?

4. What are some of the reasons for culturally specific conceptualizations?

5.In what way can dictionary entries in phraseological dictionaries be
enhanced, given the findings of the research?

4. Methodology: data collection and procedure

As the main method of the research the conceptual-associative experiment
developed by F. Sharifian is adopted. As recommended by Sharifian [8], the
study includes two stages: the association stage, in which idioms are used as
prompts to elicit conceptualizations in participants; and the interpretative stage,
in which responses given by the participants are analyzed in an attempt to define
the cultural conceptualizations that these responses appear to instantiate. Shar-
ifian argues that stimulus words and phrases elicit responses that reflect associ-
ative links in the conceptual system. Associative responses to a stimulus reflect
elements and aspects of conceptualization in an individual's conceptual system.
When the task is administered to a number of subjects from a certain speech
community, similarities and clusters in associative responses are likely to reveal
cultural conceptualizations. The participation of native speakers is crucial be-
cause their associative responses are informed by an emic, i.e. culture-specific
source.
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In accordance with the main aim of the research, 50 Russian-Bulgarian pairs
of idioms were selected through the method of random sampling from the Rus-
sian-Bulgarian Idiomatic Dictionary by K. Andrejchina (edited by S. Vlahov)
(Russko-Bolgarskiy Frazeologicheskiy Slovar") [22]. Given that the relations be-
tween linguistic items from two languages are two-way, to ensure the validity of
the experiment, we compared the definitions of the selected idioms in the Bulgar-
ian-Russian Dictionary by Sumskaya & Havanskaya [23], the Phraseological
Dictionary of the Bulgarian Language by Banova & Dimova [24] and the Com-
prehensive Phraseological Dictionary of Russian [25]. Since all the definitions
seemed to match, the selected 50 idiomatic pairs (100 idioms in total) were con-
sidered to be legible candidates for the experimental research. In order to elicit
associations, 25 Russian and 25 Bulgarian native speakers were asked to partici-
pate in the experiment. All the participants are of comparable age and socio-eco-
nomic background: all are graduates of Moscow and Bulgarian Universities with
the mean age of 32 years. This age bracket and pool of participants ensure that
relatively modern conceptualizations are tested in the experiment.

The participants were given approximately an hour in order to supply associ-
ations with each of the 50 idioms. This means that answers to the stimulus words
were nearly spontaneous, which is in keeping with the parameters developed for
associative experimentation [26]. Since all the participants knew English (were
advanced or proficient speakers of English), the task was formulated in English
as follows: Please give 7 to 10 associations with the following Bulgarian/Russian
idioms. You have 60 minutes to complete the task. If you are unsure about the
meaning of an idiom, put the mark UN (=unsure) next to this idiom. Please, do
not consult any dictionary if you do not know the meaning of an idiom. Note: you
are to give your associations with each idiom, not its meaning (!).

It was crucial that participants do not consult any dictionary if they were un-
sure about the meaning of a particular idiom. In this case, they were to put the
abbreviation UN next to the relevant idiom. This was important so that we could
factor this in into our statistical analysis. The number of associations that we asked
to come up with (7-10) is explained by the fact that, on the one hand, we did not
want to limit the participants in the number of associations that could potentially
be triggered by idiomatic expressions. On the other hand, a very small number of
associations, for example 2 or 3, were thought to be not enough to draw conclu-
sions about cultural conceptualizations. Therefore, this number (neither too small,
nor too big), which is the approximate number of items stored in the short-term
memory, seemed to be optimal, given that we did not want to prolong the experi-
mental procedure or to drain the participants' mental and physical resources.

The second part of the experimental procedure was the interpretative one, in
which we analyzed the conceptual elements embedded in the associations. A rider
is in order as regards the terms "concept", "conceptual element" and "cultural con-
ceptualization". Following Sharifian, this research is done within the framework
of Cultural Linguistics, which uses the term "culturally specific conceptualiza-
tion" as a culturally sensitive synonym of the term "cultural concept" — a unique
combination of semantic components singled out on the basis of an associative
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experiment and reflecting a difference in cultural practices embedded in culturally
specific values and beliefs. The detailed distinction of the terminological differ-
ence between all these notions is beyond the scope of the present research. Suffice
it to say that, following Sharifian, we believe that concepts are end products of
conceptualization, the latter being more processual and fluid in nature. However,
we do use the term "conceptual elements" when interpreting associations trig-
gered by the Russian and Bulgarian idioms, which we believe populate both con-
cepts and conceptualizations.

To match Russian and Bulgarian idioms on as many parameters as possible,
the same aspectual verbal pairs were chosen as the main words of an idiom: mostly
perfective aspect, as it seems to be more common and less marked in both Bul-
garian and Russian idioms. We obtained 2483 unique associations for Russian
idioms and 2005 unique associations for Bulgarian ones. Subsequently we orga-
nized them into two groups: those corresponding to dictionary treatment and
therefore (relatively) transparent and those representing respondents' idiosyn-
cratic associations. Having done that, we established that respondents' associa-
tions fall into several distinct thematic groups, different for speakers of Russian
and Bulgarian. Next the one-tailed T-test was applied to figure out whether the
inter-group variation exceeds intra-group variation and whether the discrepancy
is statistically significant. The test compares two sets of comparable, yet hypo-
thetically divergent data, and is meant to establish whether the number of addi-
tional, culturally specific associations is random (i.e. explained by respondents'
individual and idiosyncratic associations) or non-random (i.e. systematic, statisti-
cally significant and explained by culturally specific conceptualizations). Inter-
rater reliability was ensured by analyzing all the associations separately, then to-
gether, paying closer attention to cases on which we seemed to disagree, although
these were conspicuous by their absence.

5. Results

The associations and connotations that became conspicuous after the analysis
of data and that are absent from dictionary definitions of Russian idioms belong
to 4 groups: love and attachment, criminal context, material comforts, school and
university life.

Idioms that have engendered least divergent associations among Russian sub-
jects are those traced back to a specific source or precedent, such as the Bible,
mythology or history of Russia. These idioms are conceptually congruent across
Russian speakers, probably, because they are not exposed to their divergent usage
and seem to mutely agree on their meaning and usage (axuiiecosa nama, 3axKo.-
008AHHDBIIL KpY2, CIOSMb/CMOMpPemb KAK UCHYKAH, CHPOUmMb KO3HU, NYH 3e MU,
xax Mamaii npowen). The idiom that was marked "unknown" by most of the sub-
jects is the jocular expression kycouex ¢ koposuii Hocouex. However, since only
this idiom was marked throughout as "unknown", we may assume that in general
contemporary native speakers of Russian are aware of idioms and their meanings.
Interpreting the idiom xycouex ¢ xoposuii Hocouek, most participants came up
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with associations that are directly opposed to the idiom's actual meaning, men-
tioning among their associations a small rather than big size. Two idioms (xax
Mamaii npowen and naoams 6 Hoeu) have engendered explicit associations with
Russia and its history: the first was marked as "part of the history of Russia during
the Mongol-Tartar yoke"; the second refers to a more general context of the past,
when Russia was a monarchy and when humble peasants and commoners were
supposed to kneel before the tzar or higher nobility when they asked them for a
favour or apologized for gross misdemeanour. Two idioms (60 6ceti Hacome and
wumwlti bervimu Humrkamu) seem to have developed unstable or positive conno-
tations, in contrast to their fixed dictionary meanings, which mark them as explic-
itly negative. Apparently, here we witness the activation of a cognitive (and in all
probability cultural) metaphor in which whiteness and absence of clothes are
equated with the truth. The idioms that are associated with financial security are
umemv meepoyro nousy, soavHas nmuya and evib6ums nousy us-nood Hoe. Here two
more cognitive metaphors seem to be at work: "freedom is financial security" and
"financial security is firm ground".

Idioms systematically associated with criminal context or illicit behavour are
kpaem yxa and kpaem enaza. This information is absent from dictionary defini-
tions of these idioms.

Idioms that are associated with love and attachment are musunya ne cmoum
and pacmonums ed. Although these connotations are not mentioned by diction-
ary definitions, subjects interpret them as having a narrower scope of notion, pri-
marily connected with close interpersonal relationships. Idioms that were explic-
itly associated with school and student life are xawa 6 2on06e and demcxuii nenem.
Both engender such associations as absence of knowledge and poor marks. The
idiom mennoe mecmeuxo reveals a broader scope in subjects' associations than its
dictionary meaning. Most subjects produced associations with a family circle,
hearth, sleep, rest and love.

Unlike Russian subjects, Bulgarian participants interpreted some of the idioms
literally, with the comment A3 2o pazbupam 6yxsanno, although such interpreta-
tions were in the absolute minority and therefore statistically dismissible (less than
2 %). Yet other associations by Bulgarian native speakers included idiomatic ex-
pressions and showed native speakers' deep awareness of the idiomatic meaning.
Such idiomatic synonyms testify to entrenched paradigmatic links in Bulgarian
speakers' mental lexicon: cf. ramupam ce meancdy 0sa ocvHs — medcoy uyka u
HAKOBAHAMA CbM; OMASOCAH KPb2 — NAPU NPU NAPU OMUBAN, e0HO 3110 HUKO2d
He uosa camo. However, these associations were also in the minority. Unlike Rus-
sian speakers, Bulgarian subjects were more ready to admit their hesitation as to
the possible 'correct' associations they should provide: some subjects indicated the
percentage of their lack of certainty, ranging from 10 to 30 percent. This can be
explained by the fact that in order to give associations with a set expression, one
should be aware of its meaning in the first place. Another important finding is that
Bulgarian speakers considered about 10 % of the idioms to be old-fashioned and
explicitly stated so in their comments. This did not occur with the Russian idioms.
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Additional conceptual elements absent from dictionary treatment of Bulgarian
idioms fall into the following 3 groups: temptation (cw»61a3H, uskyuienue), error,
mistake (epewxu), protection (of oneself or another person) (onazsane).

The statistical tool one-tailed T-test substantiated the working hypothesis and
revealed that there is a statistically significant difference in cultural conceptuali-
zations embedded in congruent Bulgarian-Russian idioms.

Table 1 illustrates additional Russian associations sorted out by groups and
compared to associations that are not in contrast with dictionary meaning. The
first graph of the table correlates with the degree of idiomatic transparency and is
organized in ascending order.

Table 2 contains additional Bulgarian associations sorted out by groups and
compared to associations that are not in contrast with dictionary meaning. The
first graph of the table correlates with the degree of idiomatic transparency and is
organized in ascending order.

Table 3 illustrates the degree of inter-group variation in the participants' re-
sponses, separately for Russian and Bulgarian idioms.

Table 1
Additional associations sorted out by groups and compared to associations that
are not in contrast with dictionary meaning (absolute numbers for Russian associations)

Associations
compatible with
dictionary Group 3 Group 4
Idiom meaning (de- Group 1 Group 2 "material "school and
gree of idio- "love" "crime" | comforts and |university life
matic transpar- finances" | (education)"
ency, in ascend-
ing order)

Kyconers ¢ kopo- 101 - 14 112 -
BUH HOCOYEK
Hmets TBEPAYIO 102 23 ) 34 )
[IOYBY I10J1 HOrAMH
BrITh Ha pacnyThe 106 - 48 - 29
Couthes ¢ nyTH 108 45 21 20 45
["opbkas nurons 109 102 98 21 76
BonpHasg ntuna 109 21 97 134 -
Tennoe MecTeuko 111 - 68 145 -
Axwuiiecoa msTa 112 123 89 21 -
Pacromnuts nex 112 385 - 7 14
beIMi i TKaMH 112 123 125 101 98
LIUTHINA
[Iyctuts ko312 B 117 ) 08 ]7 11
0ropoj
Co BceMH MOTPO- 117 145 ) ) )
XaMu
He Haxonuts cebe 118 127 24 34 )
MecTa
Kpaem rnasza 119 78 211 45 117
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Associations
compatible with
dictionary Group 3 Group 4
Idiom meaning (fie- Group 1 Grqup 2 "material "sphoql agd
gree of idio- "love" "crime" | comforts and |university life
matic transpar- finances" | (education)"
ency, in ascend-
ing order)

[Tyn 3emuu 123 24 43 107 -
He nepsoii mono- 124 119 ) 34 21
JIOCTH
Bo Bcelt Harote 126 26 28 29 2
Bcerapmaste nanku 127 38 109 23 08
B KoJieca
3anpeTHbId M0 128 107 - 26 27
3anuparb HOC 134 25 32 12 76
Kak ucrykan (cro- 134 ) 28 30 216
SITh, CUZICTBH)
Jlo mo3ra Kocteit 136 118 73 - 12
MusuHIa HE CTOUT 145 167 15 12 34
Kamen, npericio- 156 211 197 114 116
BEHUS
[onpyra >xu3Hu 167 39 4 - 36
ITagaTe B HOrM 167 121 34 109 27
HUckper u3 rnas mo- 176 16 318 18 34
ChINAIIKICh
Bornats B ot 178 120 - 56 -
Hoxyurs no sa- 182 45 324 211 196
ciyram
Beriitu u3 urpst 189 18 412 148 -
Jlerko ornenarscs 193 72 108 98 79
Jlerckuii niener 198 - 27 - 397
OO6uBatp noporu 200 98 18 87 -
Jpanas xomika 201 117 14 98 34
BpI1OUTH MO4BY 13- 201 108 19 ) )
I10J1 HOT
Karma B ronose 214 18 - 13 394
Bornats B kpacky 216 97 - 98 86
Mesxcry asyx or- 218 114 29 104 54
Hel
CTpouTh KO3HH 218 114 211 18 56
Vmets 3y0 225 - 394 180 194
Kpaem yxa 234 86 123 16 112
W3 nro6BH K Hc- 234 45 ) ) 45
KYCCTBY
Bepenuts pany 234 - 23 - 47
Kax Mawait tpo- 234 - 136 124 111
1IeJt
Ot Mana 10 Be- 254 ) 13 ) )

JIMKa
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Associations
compatible with
dictionary Group 3 Group 4
Idiom meaning (de- Group 1 Group 2 "material "school and
gree of idio- "love" "crime" | comforts and |university life
matic transpar- finances" | (education)"
ency, in ascend-
ing order)
Hozmusars Macio 265 118 28 67 65
B OrOHb
Bocxopmsias 273 ) ) ) 6
3Be3z1a
PacnpaButh KpbUibs 284 96 - 97 56
CpoBHSATB C 3emieit 297 - 403 29 211
3aKom10BaHHBII 345 ) 67 94 93
Kpyr
Table 2

Additional associations sorted out by groups and compared to associations that are not
in contrast with dictionary meaning (absolute numbers for Bulgarian associations)

Associations com-
Fonary meaning |, GO 1 | Gow2 |G
Idiom (de ze of idio-g "temptation” "error, mistake, " roteclt)ion"
matgirc transpar- (cvonash, faux pas” (Iz:nasgane)
ency, in ascending uskywenue) (epewurcu)
order)
Wsrpssania 24 18 22 38
3Be3/1a
He crpysa kon-
KOTO MaJIKHsl MU 32 11 64 12
pbCT
Omarpboca Kpbr 45 32 85 21
Pasnepst kpuse 56 12 - 64
Kpos xo3uu 61 95 - 34
C kpaituena 65 64 65 )
Ha yXOTO
Apyrapka 65 31 - 73
B )KMBOTA
W30us nouBara 70 ) 51 2
U3I0J] Kpakara
Hanusam mMacno 70 21 43 14
B Or'bHS
['opuuB xan 71 33 54 -
Csikamr Mamait 76 ) 103 ]9
€ MUHAJI
Tono mMecTeHie 76 57 - 114
COBbpKaM ¢ mbTs 76 87 91 3
He mora msacro 77 13 ) 97
Jla CH HaMepst
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Associations com-

Fonary meaning |  GOUP1 | Grow2 |G
Idiom (de ze of idio-g "temptation” "error, mistake, " rotelcl:lt)ion"
matgirc transpar- (cvonash, faux pas” (I;nasgane)
ency, in ascending uskywienue) (epewurcu)
order)
[Napuenue koin-
KOTO Ha KpaBa 77 35 50 -
HOCIICHLIE
Hawmpaw ce 78 92 51 22
Ha KPBCTOIBT
He » mepea 78 108 13 -
MJI8JI0CT
Cnaram npbsTi 31 43 3 21
B CIIULIATE
Caiuurt e ¢ 6enu 9] 3 112 12
KOHIIH
Karo ucrykan 9 ]7 99 )
(cros, censt)
Hantipan ce 93 54 - 97
MEIK/IY ABa OTBHS
C et 97 2 50 51
apTAKeIIH
[Ipn Ha 3emsiTa 100 78 32 55
[lagam B kpakara 102 - 54 112
B minara 103 65 75 -
CH roJiota
Bonna ntuna 103 9 - 6
AxurecoBa mera 103 95 74 91
Aeruncio 104 . 124 112
JIOMOTEHE
W3nssa ot urpara 106 - 78 123
Oppana KOTKa 106 - 17 -
Vcipu mscxo- 108 10 101 12
4HXa OT OYHTE
Tras kosex 109 76 106 43
3a rpajrHap
Jluram HOC 111 55 69 -
Jlo Mo3bKa 12 ) ) )
Ha KOCTUTE
Hvav 360 118 69 40 20
Ha HSIKOrO
JlecHo ce orppBa 119 12 63 96
C xpaifyena 121 64 42 89
OKOTO
[IporpuBam mpara 122 - 11 41
Tomysa (cu) 125 87 214 -
3aCITy)KEHETO
Pasrons nega 134 214 118 13
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Associations com-
patible with dic- Group 1 Group 2
tionary meaning " . " . Group 3
. g temptation error, mistake, " .
Idiom (degree of idio- (v faux pas" protection
matic transpar- cv MSH’) ( ux p ) (onazeane)
ency, in ascending Uskyenue peturt
order)
Kapawm nsixoro 140 ) ) )
3a Cce U3MOTH
Hmam TBepaa
MoYBa MoJ Kpa- 147 - - 61
KaTa cH
Haxkapawm nsixoro
Jla CU IyCHE 158 112 76 -
GosTa
3abpaHeH mwiox 166 171 32 11
Or srazo 187 - 10 -
J10 TOJISIMO
Uzpasns cbe 204 ) ) 46
3emMATa
Kaua (i) 205 - 214 -
¢ B IJIaBaTa
Ot 11000B KbM 205 13 ) 95
U3KYCTBOTO
PasBpexxaam 209 ) ) )
paHa Ha HSKOro
Kawrk na npe- 235 176 114 23
TKHOBEHHETO
Table 3

Results of the one-tailed paired T-test analysis of inter-group variation
in associations with idioms produced by 25 native speakers of Russian
and 25 native speakers of Bulgarian

Difference Scores Calculations for Russian

Treatment 1

N1:50
dfl=N-1=50-1=49
M1:173.66
SS1:182303.22
s21=SS1/(N-1)=
182303.22/(50-1) = 3720.47

Treatment 2

N2:50
d2=N-1=50-1=49
M2:276.5
SS2:1623614.5
$22=8S2/(N-1)=
1623614.5/(50-1) =
33134.99

T-value Calculation

s2p = ((dfl/(dfl + df2)) *
s21) + ((df2/(df2 + df2)) *
$22) = ((49/98) * 3720.47)
+((49/98) * 33134.99) =
18427.73

$2M1 =s2p/N1 =
18427.73/50 = 368.55
$2M2 =s2p/N2 =
18427.73/50 = 368.55
t=(MI - M2)(s2M1 +
s2M2) = -102.84/737.11 =
-3.79

The ¢-value is -3.78788. The
p-value is .000131. The re-
sult is significant at p <.05.
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Difference Scores Calculations for Bulgarian

Treatment 1 Treatment 2 T-value Calculation

N1: 50 N2: 50 s2p = ((df1/(df1 + df2)) *
dfl =N-1=50-1=49 d2=N-1=50-1=49 s21) + ((df2/(df2 + df2)) *
MI1: 108.46 M2:133.08 $22) = ((49/98) * 2204.54)
SS1:108022.42 SS2:300043.68 +((49/98) * 6123.34) =
s21=SS1/(N-1)= $22=SS2/(N-1)= 4163.94

108022.42/(50-1) =2204.54 | 300043.68/(50-1) =6123.34 | s2M1 =s2p/NI =
4163.94/50 = 83.28

$2M2 =s2p/N2 =
4163.94/50 = 83.28

t=(MI - M2)(s2M1 +
s2M2) = -24.62/N166.56 = -
1.91

The ¢-value is -1.90768. The
p-value is .02968. The result
is significant at

p <.05.

6. Discussion

The least culturally divergent turned out to be those idioms which are traced
back to a well-known, common source, such as mythology or the Bible. Appar-
ently, cross-culturally shared (universal) knowledge of a source on the basis of
which a specific idiom emerged is a factor that is conducive to conceptual
congruence: such idioms are not prone to develop unique, culturally specific con-
ceptualizations. Conceptual divergence is more apparent when idioms containing
names of body parts (somatic idioms), parts of nature or names of animals are
offered for interpretation. This seems to suggest that both natural and artificial
cultures influence cultural cognition. However, idioms associated with natural
culture (names of nature parts) triggered fewer differences in associations than
idioms associated with artificial culture: names of tools and every-day objects.
This can arguably be explained by a more universal character of natural objects
and phenomena, which cannot be manipulated by humans and cannot be easily
put to different uses, unlike artifacts, which, although were created for comparable
reasons in both cultures, with time might have been put to various uses and have
thus given rise to different conceptual metaphors, which engendered unique, cul-
turally specific conceptualizations. This finding is in keeping with the main tenet
of Cultural Linguistics, according to which meaning is largely a matter of concep-
tualization and is culturally constructed.

Different conceptual elements associated with at least one idiom — nodpyea
arcuznu — must have been caused by its allusive, intertextual nature: there is a well-
known eponymous Russian play, which means that Russian speakers who are
aware of its existence might have additional associations, absent from associations
provided by Bulgarian speakers. Potentially, these additional associations brought
about by the possible allusive, intertextual nature of Bulgarian and Russian idioms
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are also a factor that may have a bearing on cultural conceptualization and cogni-
tion. Another factor partly responsible for differences in cultural conceptualizations
is that although all the idioms are structurally and semantically isomorphic, due to
close etymological links between Russian and Bulgarian some of the structural ele-
ments of idioms are old-fashioned or moribund in one language and are neutral in
the other: cf. R. eopvkas numons, 6o écetl Hacome, KAMbK HA NPEMKHOBEHUEMO,
kpos xo3nu. This finding is in keeping with research by Stoyanova [19]. The diver-
gence in some conceptual elements singled out from the associations provided by
Bulgarian and Russian participants might also have been caused by the fact that
some idioms, although they are in the minority, have two meanings (R. 3axo0o-
6AHHDBIL KPY2, NOOIUBANL MACILO 6 020Hb, 802Hamb ¢ nom). For some speakers, as-
sociations with one but not the other meaning might have been more prominent and
conceptually salient. Yet another possibility is that a blended host of associations
might have arisen, caused by amalgamation of two or more meanings of an idiom.

Some of the limitations of the research, which do not compromise its findings,
are as follows. First, as is frequently the case with associative-interpretative tasks,
some of the idioms offered for interpretation may not have been part of the partici-
pants' mental lexicon, i.e. they may have been unfamiliar or only vaguely familiar
with the idioms. In all likelihood, these idioms were marked by the participants as
unfamiliar (=UN). Second, the primary image at the basis of direct, non-figurative
meaning of an idiom may have led the participants up the garden path, triggering
associations with this primary image, which has little or nothing to do with the idi-
oms' current figurative meaning. Apparently, this explains, why some subjects in-
terpreted some idioms literally rather than metaphorically. Another limitation is that
most Bulgarian speakers to some extent know Russian, whereas the majority of
Russian speakers do not know Bulgarian. This bilingual asymmetry may have partly
influenced the interpretation by Bulgarian speakers of the idioms, although this is
only a speculation that needs to be checked against robust empirical data.

7. Conclusion

Additional conceptual elements singled out as a result of our research open a
window onto cultural cognition of the two lingacultures. For the modern genera-
tion of Russians, these turn out to be interpersonal relations, finances, criminality
and education. Three out of the four are current cultural values that rank high on
the desirability scale. Criminality stands apart in that it is not a value per se, but
rather a potential or actual threat that ranks high on the conceptual salience scale
and is something to be feared and avoided. For Bulgarians, the idea of taking a
misstep (a faux pas) seems to be a rather daunting perspective. As temptation is
closely connected with wrongdoing, Bulgarian speakers seem to be very con-
cerned about protecting their own or other people's integrity.

Research findings are relevant for contemporary translation studies (TS),
which should be "organized along cognitive, sociological, anthropological, tech-
nological and economic lines" focusing on "a range of social, cultural, ideological
and political aspects which have an influence on translators' choices" [27, P. 466].
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Research findings call for a compilation of an updated version of a new bi-
lingual (Russian-Bulgarian or Bulgarian-Russian) idiomatic dictionary. This
could be done in two ways. First, the conceptual elements singled out in the ex-
perimental research could be taken into account when modern definitions of idi-
oms are given. Second, alongside a definition of each idiomatic phrase, diction-
ary-writers could also supply some conceptual elements associated with each and
every idiom in order to raise dictionary users' awareness of the newly emerging
cultural conceptualizations which are part of collective cultural cognition.

Avenues for further research include the following aspects of investigating
culturally specific conceptualizations connected with idiomatic language. Asso-
ciations with idioms from two distantly related or unrelated languages could be
compared in order to find out to what degree linguistic proximity has a bearing on
the amount of comparable or divergent associations. Research could also be car-
ried out in such a way that cross-generational differences between associations
elicited from older and younger generation of speakers of two or more languages
are compared and intergenerational inconsistencies are plotted on a diagram so
that a picture of the relevant differences emerges.

It is genuinely hoped that the findings of the present research will be of benefit
to the highly prolific field of Cultural Linguistics and could stimulate further in-
terest in comparative-typological research.
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