
. 2016.  3 (23)

 7.012.23
DOI:10.17223/22220836/23/14

. 

-
, 

, . -

. , 
. -

, ,
.

: , , ,
.

, , , .
-

, -
, -

. -
, 

, 
, 

.
-

, -
. , 

 « ». , -

. 
, 

, -
. 

. , 
  , 

. , 
, 

.
, -

, .
. -



141

, 
 [1. . 29].

 80- . . 
, . 

.
: -

. -
, 

.
 « » :

– . graphein, graphikos – ;
– . graphik – , .

 « » :
– . dessiner – ;
– . disegno – , , ;
– . design – , , , , , .

, 
 « »  « ». 

» . -
, , , , . , 

», « ». , -
? , 

. ,  (
) , -

. , 
,  ( , ,

), 
. -

, , 
.

 « »  1922 . 
. . . 

. 
 « -

»  « ». . -
, , 

, ,  [2]. -

, 
, , .  « -

» .
, : .

 « »  « » -
  , 



. 142

, . 
, -

.
, 

, -
. , 

., , -
 « » . , -

 XX . 
) , . , -

, -
. -

 [3]. , 
, 

, -
.

. -

. , 
, , -

, 
.  « -

» , 
. 

, .
-

, -
, . 

,
, -

.
. -

-
, -

:
1) . 

, 
 (1980 .). -

: , , -
, , , 

, , . -
, 

, , -
, -

;



143

2) . -
, , , -

, , , , , -
, , , -

. ,
, 

.
. , -

  . -
. -

,  (
). -

.  , -
, 

.
, -

, . 
 – . -

, ,
, , -

. 

. , -
 « ». -

 «  – -
» [4. . 346]. , -

. ?
, 

 ( ) , , -
,  20- . . 

. ,
, ,

, . -
-

, -
. (

, 
, 

.) 

. -
, -

, -
.
. ., 

 « » , . , . , . -
, -



. 144

. 
. , , -

, , -
. 

, ,
  . 

-
.

. , . , . . -

. 
» [5]. 

, , -
, -

.
, : -

,  20–30- . ., -
, 

. , , ,
, , , -

-
. , , 

 – ,  ( ) -
. -

. , , 
,
-

. 
,  ( . , . ), -

 ( . ). -
. -

 « ».
, 

, .  « » -

, .
, , ,

 « ». , 
: «  – , -

»,   ,  « ». 
, , -
: , , -

. , -
.



145

.
, ,   

, .
. . 

 « » , 
. 

, -
-

. ,
, -

.
, , 

, . -
. -

. , , -
. -

, .
,  – 

, -
. -

, , 
, , , . , -

 1980- . , -
. -

 – , -
, 

 ( , , ) [6.
. 156]. , 

 –  ( -
).

-
, -

, , -
, . -

., 
, 

.  (
) 

-
. -

, , , -
. -

. 
.  « ». -

 ( . – , ) – 



. 146

 [7]. -
.

,  – ,
, 

. 
,  « -

», . -
 – . 

, 
 ( ), -

. , 
, : 

, -
.

, , -
, , , , , . 
, , 

. -
, . -

, -
, . . . 

, .
, -

. , , -
-

.

. . -
:  –  –  –  – -

. . ,
. 

, -
. , -

. , , 
. 

: -
? 

? ? 
 ( , , -

)? ?
? , 

, -
. -

, , -
. , -

, -



147

 – . , 
, , -

.
,  1950- .,

. -
. 

 « ». 
-

, . -
. 

: . 
,  ( , , ,

.) , 
. -

: , -
,  « » . -

.
 – , 

. ,
. , ,

, , -
, . 

, -
 [8. . 16–17].

, 
, 

, , . -
, 

. : 
, 

. , .
, . 

: « ,
» 

-
. 

, -
, , . 

.
, , -

. -
 – , -

, -
. ,   

.
-

 « ».  ( ) -



. 148

:  –  – -
. , -

, . -
, . -

. , , 
. 

, ,  – « -
». , , -

, , -
. , ,

 « »  [9].
, -

:
1)  « » -

-
;

2) . -
, -

;
3) 

, .
, 

.

1. . -
 // . ., 2004. 371 .

2.  –  [ ]. URL:
http://www.liveinternet.ru/community/1726655/post157357339/ ( : 28.03.2016).

3. . -
. . :  : , 2015. 136 .

4. .  : -
 / . , .  // 

. ., 2004. 371 .
5. . : -

 : . … . . ., 2009. 187 .
6.  :  / . : .  ( . .) [ .].

. : . ., 1982. 664 .
7. .  [ ]. URL:

http://iph.ras.ru/elib/2380.html ( : 28.03.2016).
8. .
. : . . ... . . . ., 2009. 23 .
9.  –  [ ].

URL: http://rosdesign.com/design_materials5/folksofdesign_kalman.htm :
28.03.2016).

Ovchinnikova Raisa Yu. Omsk State Technical University (Omsk, Russian Federation).
-mail: o-r-u@mail.ru

Tomsk State University Journal of Cultural Studies and Art History, 2016, (3) 23, . 140–149.
DOI:10.17223/22220836/23/14
RATIO OF THE VISUAL AND COMMUNICATION ELEMENTS IN GRAPHIC

DESIGN

http://www.liveinternet.ru/community/1726655/post157357339/
http://iph.ras.ru/elib/2380.html
http://rosdesign.com/design_materials5/folksofdesign_kalman.htm
mailto:o-r-u:@mail.ru


149

Key words: graphic design, graphic design objects, visual design, communication design.

The paper shows the existence of various research strategies for graphic design treatment, deter-
mined by the emergence of new culture-related functions that graphic design objects fulfil. Academic
descriptive definitions of graphic design identifying its subject areas are considered in the paper and
the objects typologies are brought forward. Grounds are given for the necessity of graphic design theo-
retical and conceptual study, as well as for the necessity of identifying its essential characteristics in
the context of historical self-determination. In this regard, the paper examines the stages of graphic
design development, starting with the 1920s. Graphic design emerged as visual, painting and drawing
techniques having been extensively included in its toolset. Visual ingenuity, expressiveness of the
graphical forms presented in the creative work of graphic artists became the "goal" of their design
projects. It is noted that at all times when the visual expression is put forward as the goal of the design
project, its objects are evaluated with due regard for aesthetic qualities.

The paper studies how the ideas of the graphic design role in public life changed historically. A
comparative analysis of the visual constituent role in design projects of the XX–XXI centuries is car-
ried out. The idea of visual design as a graphics art being replaced by communication design from the
2nd half of the XX century onward is substantiated. Functionality, simplicity, clarity serve as the fun-
damental characteristics of communication design. For this reason, the creation of expressive graphic
forms is not an end in itself but is just a means of organizing effective mass communication. Concur-
rently, graphic design has not lost its dual nature. On the one hand, it is deeply related to art. On the
other hand, the design principles used in graphic design distinguish it from art. Changes connected
with the ones in the graphic design problem field today result in new criteria being established for
assessing the quality of design developments and professional competence of the designer.

It is also noted that professional graphic designers have two opposing viewpoints concerning the
designer’s role in the communication process. According to one of them, the designer carries out
"transportation", "transfer" of understandable, useful, interesting information, showing neutral attitude
towards its content. The other standpoint "announces itself" today to an increasing degree: when
choosing expressive means, the designer’s social responsibility towards the consumers should be of
priority rather than commercial interest of marketing.

References

1. Kantor, K.M. (2004) Osnovnye napravleniya issledovaniy po obshchim voprosam
tekhnicheskoy estetiki [Key areas of research on general issues of technical aesthetics]. In: Genisaret-
sky, O.I. & Bizunova, E.M. (eds) Teoreticheskie i metodologicheskie issledovaniya v dizayne [Theo-
retical and methodological studies in design]. Moscow: School of Cultural Policy.

2. Natariel. (2011) Uil'yam Eddisson Dviggins – otets graficheskogo dizayna [William Eddisson
Dwiggins – the father of graphic design]. [Online] Available from: http://www.liveinternet.
ru/community/1726655/post157357339/. (Accessed: 28th March 2016).

3. Ovchinnikova, R.Yu. (2015) Sotsiokul'turnye osnovaniya i spetsifika kicha v graficheskom di-
zayne [Social and cultural grounds and specificity of kitsch in graphic design]. Moscow: Magistr:
INFRA-M.

4. Genisaretskiy, O.I. & Chernevich, E.V. (2004) Vizualistika: ob issledovanii i proektirovanii sistem
vizual'noy kommunikatsii [Vizualistics: on the study and design of systems of visual communication]. In:
Genisaretsky, O.I. & Bizunova, E.M. (eds) Teoreticheskie i metodologicheskie issledovaniya v dizayne
[Theoretical and methodological studies in design]. Moscow: School of Cultural Policy.

5. Igoshina, T.S. (2009) Graficheskiy dizayn otechestvennogo sotsial'nogo plakata: istoriya i
sovremennye tendentsii [Graphic design of Russian social posters: History and current trends]. Art
History Cand. Diss. Moscow.

6. Sikorskiy, N.M. et al. (eds) Knigovedenie [Bibliology]. Moscow: Sov. entsiklopediya.
7. Bychenkov, V.M. (n.d.) Kommunikatsiya massovaya [Mass Communication]. [Online] Avail-

able from: http://iph.ras.ru/elib/2380.html. (Accessed: 28th March 2016).
8. Vashchuk, O.A. (2009) Shveytsarskaya shkola graficheskogo dizayna kak yavlenie proektnoy

kul'tury XX v. [Swiss graphic design school as a phenomenon of the design culture of the 20th cen-
tury]. Abstract of Art History Cand. Diss. St. Petersburg.

9. Rosdesign.com. (n.d.) Tibor Kal'man – revolyutsioner i novator sovremennogo dizayna [Tibor
Kalman – a revolutioner and innovator of modern design]. [Online] Available from:
http://rosdesign.com/design_materials5/folksofdesign_kalman.htm. (Accessed: 28th March 2016).

http://www.liveinternet./
http://iph.ras.ru/elib/2380.html.
http://rosdesign.com/design_materials5/folksofdesign_kalman.htm.



