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A.A. Knunkosa

OTPA’KEHUE AMEPUKAHCKHX KYJbTYPHBIX IEHHOCTEW B JIMCKYPCE O SAIIOHUM

Kynbrypnbie nennoctu CILA, orpaxeHHsle B tuckypce nepuoandeckoit neyatn CILIA o SInonuu, uccneayrores yepe3 npusmy Kyib-
TYPHBIX OIINO3ULUH WHANBHIYAIN3M/KOJUIEKTUBH3M, MYJIBTHKYJIbTYPAIH3M/H30JIAHOHI3M, areHTHBHOCTH/IA[MEHTHBHOCTD, HHU3KO-
KOHTEKCTHOCTB/BBICOKOKOHTEKCTHOCTb. JIMHIBUCTHYECKUM MapKEPOM IPOSBICHMS HEHHOCTHOH COCTaBJISIOIICH BHIOpaHa SA3bIKOBas

KaTeropus OLCHKH.
KiroueBbie ciioBa: LCHHOCTH, OLICHKA; aME€PUKaHCKas KYyJIbTypa.

B nanHO# paboTe MBI clienyeM EHHOCTHOMY ITOAXOY
B HCCJICZIOBAHMU B3aUMOJCUCTBUS SI3bIKa M KyJIbTypsl. Ha-
IIa CTAThsl MOCBSALICHA TOMY, KaK C IOMOILBIO SI3bIKa OTpa-
xaroTca KynbTypHble nienHoctd CIHIA B muckypce mepuo-
nuaeckoil medatn CIHA o fAnonun. [duckypc o Smonnu
BRINONIHSIET U QepeHnnanbHy0 (QyHKIHIO, T.e. CIIYXKHUT
(1)0HOM JIA  HAallMOHAJIbHO-KYJIBTYPHOTO MW COLMaJIbHO-
KYJBTYPHOT'O IUCTAHIIUPOBAHMS.

Ccbuiku Ha TU(GEpEHIMALNI0 BOCTOYHBIX U 3aMaHbIX
KyJIbTYp O IapaMeTpy «HWHIMBHIYaIN3M — KOJUICKTH-
BU3M» MBI MOJIy4aeM M3 MHOrMX ucTtouHukoB [1-3]. Kak
NIOKa3bIBACT HCCIEAYyEeMblii MaTepHai, NMEHHO 3Ta OIIIo-
3UIHKS SABISETCS CTPYKTYPOOOpasyroleld mpu MOCTPOCHUH
tonuka «Kynprypa» nuckypca o fAnonun. Kak ormeuaer
H.H. TpommHa, «00beKTaMU HACHTU(GHUKALIMA W TUCTaH-
UPOBAHMUA MOTYT OBITH HE TOJIBKO 3THHYECKHE IPYIIBI U
OTZEJIbHbIE JINYHOCTH, HO M ITHHYECKHE M KyJIbTYPHBIE
LEHHOCTH, uzeH, nenu u 1.1.» [4. C. 71]. TpakroBka ame-
PUKAHCKOH KyJIbTYpbl KaK WHJUBUIYaJIUCTCKOM, a AIOH-
CKOM KaK KOJUICKTUBUCTCKOM HOCHUT SIPKO BBIPA’KEHHBIN
SKCIIMLUTHBIA XapakTep, UMEEeT METOMOJIOTHYECKUH Xa-
pakrtep, SIBJISETCS YacCTOTHOM, CJIEJOBATElIbHO, BXOIUT B
PO HEHHOCTHOTO HALIMOHAJILHOTO CAaMOCO3HAHMUSL.

AMEpUKaHCKUI WHIUBUIYalIu3M CTaHOBUTCS IpeIMe-
TOM peIeKCHH B TOIYISIPHON COLMANBHOW TICHXOJIOTHU.
Tax, razeroit The USA Today TupaxupyloTcsi pe3yabTaThl
IKCIIEPUMEHTAIBHOTO IICUXOIOTMYECKOr0 TEeCTUPOBAHUS, B
KOTOPOM 3MITUPUYECKH OOOCHOBBIBAE€TCA OOBEKTHBHAS
ncuxo@usnonoruueckas Mpupoaa MHANBUAYaIU3Ma:

«They have to pay more attention to others than we do.
We are individualists. We can be bulls in a china shop,
they can't afford it». He illustrated this with a test asking
Japanese and Americans to look at pictures of underwater
scenes and report what they saw. The Americans would go
straight for the brightest or most rapidly moving object, he
said, such as three trout swimming. The Japanese were
more likely to say they saw a stream, the water was green,
there were rocks on bottom and then mention the fish. The
Japanese gave 60% more information on the background
and twice as much about the relationship between back-
ground and foreground objects as Americans, he said (The
USA Today. 2005, 22 Aug.).

Kak BumHO M3 (parMeHTa, HU3KOKOHTEKCTHOCTH ame-
PHKaHCKOH KyJIBTYPbl IMEET 3aKpeIUIeHne Ha YPOBHE IICH-
XMYECKOTo TIporecca BHuUMaHus. JlelictBuTenbHO, (oH
KOMMYHHUKaIUU (CTaTyCHO-CUTYyaTUBHbIE OTHOIICHHMS, CIIe-
HapHil U Jpyrue SKCTPAIMHIBUCTHYCCKHE COCTABIISIOIINE)
HE MMeeT HEeTOCPEICTBEHHOTO BIIMSHUS HA €€ Pe3yNbTaT U
ABTOMATHUYECKH HMTHOPUPYETCS IMPEACTABUTEISIMUA aMEpH-
KaHCKOM KyJlbTyphL. B TO e Bpems AIMOHIBI OTHAIOT cebe
0ojiee MONHBIA OTYET O TMapaMeTpax KOMMYyHHKanuu (Ha
60% 6o0pIIe), 9TO MOKHO OOBSCHUTH KOJJICKTHBHBIM Xa-

PaKTEpOM HX BBICOKOKOHTEKCTHOM KyJbTYpBI, KOIIa SIBHOE
Hecoryiacue sBJseTcs Tady, KOHCEHCYC WICHOB COOOmIecT-
Ba CYUTACTCS] HOPMOH, ¥ O IPEIIOYTEHUAX TOTO HIIM HHOTO
YJIeHa NPUXOAUTCS CYAUTH 0 HEBEPOAIBHBIM COCTaBIISIO-
UM KOMMYHUKATUBHOU CUTYaIlHH.

Macc-menna TUCKypC — OJHO U3 CaMblil 3((EKTHBHBIX
CpCACTB TpaHCIALIUN L[eHHOCTeﬁ KYyJbTYPbl, UMECT B CBOEM
apceHane TakWe CHJIbHBIC METOMBI, Kak «agenda settingy.
He ciywailHO 1o3TOMYy HIMPOKOE OCBELICHHE I10J1y4acT
CKaHJaJ, CIIy4YHBIIUICSA ¢ TeHEPATbHBIM THUPEKTOPOM KO-
nopanun «Livedoor» Takadymu Xopu. Pacripocrpanennoe
OoOBHHEHNE B (DMHAHCOBBIX MaxMHALMIX IJIaBBl HE CaMOi
0OJBIION SITTOHCKOW KOMIAHWW HE MOXKET CITy>KUTh MOBO-
JIOM JJISI TOTO, YTOOBI €T0 JEJO IMOyYHIIO TaKOW OONBIION
pe3oHaHC B OOJNBIIMHCTBE HMCCIENYEMBIX Ta3eT U KypHa-
J0B. MBI nosaraeMm, 4T0 aMEpUKaHCKHE MeIHa-KOMIIaHHH
HAMEpPEeHHO CTaBST HA IMOBECTKY [OHS €ro AeNO KaK KyJlb-
TYpPHO OTMEYEHHOE U MoKaszarenbHoe. T. Xopu BoIuiomaer
B cebe IIEHHOCTH aMEPUKAHCKOTO MHAMWBHIyalH3Ma, TyXa
HE3aBHCUMOTO IpEIPHHUMATENBCTBA, «a symbol of a
more modern, freewheeling market economy» (The Boston
Globe. 2006, 4 Sept.), MPOTHBOMOCTAaBUB ceOs KOpIOpa-
THUBHOW Tpaauiui. HeoqHOKpaTHO OH OMUCHIBACTCS HETH-
NUYHBIA IPEACTAaBUTENb CBOEH KYJIbTYpPBL:

«He wears T-shirts instead of the dull suits that are the
uniform of corporate Japan. He speaks bluntly and doesn't
hesitate to criticize the establishment... brashly urging
Japanese to set aside their inhibitions and pursue wealth — a
subversive message in a country where everyone is taught
to keep a low profiles (The USA Today. 2006, 20 Jan.);
«33-year-old maverick», «his behavior is not appropriate
in Japanese society...» (The USA Today. 2006, 20 Jan.);
«who shook up corporate Japan with his bare-knuckled
business tactics and flashy lifestyle» (The USA Today.
2006, 23 Jan.); «Horie symbolizes an emerging new gen-
eration of daring Japanese who look remarkably different
from the docile “salaryman” who clung to jobs backed by a
lifetime employment system» (The Boston Globe. 2006,
1 Sept.); «whose audacious attempt to stage Japan's first
true hostile takeover», «Horie's prickly hairstyle, his T-
shirted defiance of office dress codes, his ostentatious en-
joyment of decorative women, expensive food and his Fer-
rari — all of them vaguely, and inspiringly, sacrilegiousin a
country where an appearance of modesty and decorum
have long been the standard for the corporate elite»
(Newsweek. 2006, 22 Jan.).

OLeHOYHBIE SMHUTETHl JOCTATOYHO IIOJHO HPECTaBIIs-
10T 0100psieMBIid HA0Op KauyecTB aMEPHUKAHCKOTO XapaKTe-
pa: cMenocTb — daring «brave enough to do risky things»
[5], audacious «SYN daring» [6], npamotry — bare-
knuckled, bluntly «in a direct honest way that sometimes
upsets people» [5], ycneunocts — maverick «an unusual
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person who has different ideas and ways» of behaving from
other people, and is often very successful [5]. Oxnako Te
e caMble KauecTBa B SIMOHCKOH KyJbType BOCIPHHUMA-
I0TCA KaK Hapyllaolliue KyJIbTYypHYI0 HopMy. Takue snos-
CKHe [IEHHOCTH, KaK CKPOMHOCTb, KOH(POPMH3M, TApMOHHSI
BBICTYMAIOT OCHOBAaHWEM HOPMATHBHOI OLCHKH U JKCILIH-
LUPYIOTCS B JMCKypce JieKceMaMHu modest, to keep a low
profile, docile, defiance, not appropriate. OueHoYHast Ipo-
meaypa JaeT  COBOKYMHOCTh  meiopatuBoB  flashy
(disapproving) [6], brashly (disapproving) [5], subversive
[6], ostentatious [6], kKOTOpBIE W HECyT HH(OPMAIHIO O
KyJbTYPHBIX pa3IH4MsiX.

Mkl He MOXKeM HE YNOMSHYTh LIEHHOCTHYIO OpPHEHTa-
LU0 aMEPUKAHCKOW KyJbTypbl Ha akTHBHOCTH [7. C. 16].
ATEeHTUBHOCTb KYJIBTYPbI OTJIMYAET €€ OT KyJbTyp APYIHX
CTpaH, TrJe NpeodiagaeT MNalUeHTUBHAS MEHTAILHOCTB.
Bbrnarogapst nogoOHOMY LIEHHOCTHOMY MOJXOAY aMepUKaH-
CKHe JKYPHAITHCTB KPUTHYECKH OLICHUBAKOT SIMOHCKHUA 00-
pa3 KH3HH, YIPEKAT UX B MACCHBHOCTH M MOKOPHOCTH
(docile, unquestioningly takes orders):

«Horie had been widely seen as the face of a new cor-
porate Japan — the antithesis of the stereotypical docile
Japanese salaryman who unquestioningly takes orders and
clings to jobs under a tradition of lifetime employment that
has increasingly been cast off amid global competition and
cost cutsy» (The USA Today. 2006, 23 Jan.).

B BBIIICIPUBEACHHOM KOHTEKCTE MbI IMOHMMAacM, YTO
npHIaraTeNibHoe new (HYHKIHOHUPYET KaK CHHOHHUM YEro-TO
Jydiero, Ooyiee COBPEMEHHOIO, 00J1a/IafoOLIero CamoCTOs-
TeNbHOCTBI0. Takoe ynorpeOiieHHe ciioBa new, ero MpoTHBO-
MOCTaBJICHHE MMIUTHLMPYEMOMY YieHY ONMO3ULMHU old, 1oc-
TATOYHO THIIMYHO, KPOME TOTO, OHO OKAa3bIBACTCS LICHHOCTHO
Harpy >KeHHBIM 110 TIO3ULMH «OTKPBITOCTH IIEPEMEHAMY, «IIPO-
rpeccy. Tak, T. Xopu craHoButcs «an icon of a dynamic
«New Japan» (The USA Today. 2006, 23 Jan.), ToMAMO COOT-
BETCTBYIOIIMX KYJIBTYPHBIX CMBICTIOB JJAHHOE CJIOBOYIOTPEO-
JICHHE TPEACTaBISIET MHTEPEC C CEMAaHTUUYECKOH TOYKH 3pe-
Hus. Pedepenry «New Japany mnpunuceiBaeTcsi CBOMCTBO
JUHAMHUYHOCTH, W, NPpUHUMAasi BO BHHMAHUE CTPYKTYPHYIO
OpraHU3allMI0 3TOrO CIIOBOCOYETAHMS, MOXKHO MPEATONO0-
JKUTh, YTO JUHAMUYHOCTb SIBJISICTCS] CBOMCTBOM BCEr0 HOBOTO
U, BO BCSIKOM CJIy4ae, OLICHUBACTCSI MOJIOKUTENBHO.

Ha ypoBHe nuckypca KpUTHYECKOE BOCHIPHUSATHE KOPIIO-
patuBHOI SmoHMmM BepOamm3yeTrcs CIOBOCOYETAHHEM
«hidebound corporate Japan» (The USA Today. 2006,
20 Jan.), rae oueHo4HbIN snuTeT hidebound (disapproving)
«having old-fashioned ideas, rather than accepting new
ways of thinking» [6] UMIUTMLIPYET UICIO O PETPOTPAICT-
BEC, HCIIPUATUN HOBOT'O, JIYUIIETO, IPOTPECCUBHOTIO.

OOpamiaer Ha ceOs BHUMaHUE OLEHOYHAs CTpaTerws,
KOTOPYIO MbI ObI Ha3Bamu «aHanorumsarms». Hebesbi3Be-
CTEH MOMYJISIPU3UPOBAHHBIA MU} O CBOOOTHOM W HE3aBH-
CHMOM aMepHKaHCKOM KOBOOE, KOTOPBIH JOCTHUTaeT ycrie-
xa, moJjarasick Toiapko Ha cebsa. Kypuamuct «The Boston
Globe» ¢ mempl0 BBIKa3aTh OJOOpPEHHE CTAHOBSIIEHCS
KyJbTYpe CBOOOJHOTO NPEIPUHUMATENHCTBA IIPUBOIHUT
HapauieId M3 SIOHCKOM HCTOPUM, YHOAOOJSET HOBBIX
ANOHCKUX NpealpHHUMAaTeNed pPOHUHAM, JIMIIMBIINMCS
CBOETr0 CIO3epeHa M BBIHY)KIEHHBIM CPa)aTbCs, YTO Hepe-
KJIMKAETCS ¢ aMEPUKaHCKUMHE peanusmu. [Iporutupyem:

«Perhaps the most surprising trend is the entrepreneu-
rial fervor among Japanese, once known for their strong
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identification with corporations. Fuller... sees the nation's
new breed of entrepreneurs as the latest incarnation of
ronin, the samurai in feudal Japan who lost their lords and
were forced to fend for themselves. Such samurai without
masters, ignoring the rules, have played a key role in Japa-
nese history» (The Boston Globe. 2006, 22 Jan.).

OueBHIHBl OLCHOYHBIC OIO3ULHIU entrepreneurs —
corporations, new entrepreneurs — feudal Japan, samurai
without masters — samurai with lords.

JIpyruM acrneKkToM aHTUHOMUU «UHIUBHIyaIU3M —
KOJUICKTHBHM3M) SIBJISIETCS YCTAHOBKA IO TOBOJY B3aMMO-
neiictBus (cooperation). IIpencraBureny MHIMBHITYaIHCT-
CKUX KYJBTYp B3aMMOJICUCTBYIOT KakK C 4WIEHAMH BHYTPHU
IpyIIbl, TaK U C IPYTUMU I'PyNIIaMU. B KOJUIEKTUBUCTCKUX
o0lecTBax MCKIIOUEHO OOIIEHHE C «4y>KOW» TPYIIION,
CBSI3U IOJJECPKUBAIOTCS TOJBKO BHYTPU «CBOEH» TPYIIIBL.
N He uMess COOCTBEHHBIX MPELEACHTOB MOMOOHBIX MapT-
HEPCKUX OTHOILICHHI, aMEPHKAHIIBI JAIOT UM MOJIOKUTEb-
HYIO OLICHKY, O 4eM CBHAETEIBCTBYET 3arojioBok «Good,
common business sense propels Toyota». [Tox ocHoBaHue
OLICHKH TMOJIBOASATCS ICHHOCTHBIC OPUEHTAIMU HA YCIEX U
3 PEKTHBHOCTD, KaK HIDKE!

The first, and arguably most important, is that Toyota
creates working partnerships not only with its suppliers but
also with its dealers and employees. Toyota is sincerely
concerned with the success of its suppliers; it never bul-
liesthem for price but demands performance and consistent
quality. In fact, Toyota will go to troubled suppliers, if nec-
essary, with a helping hand and show them how to in-
crease efficiency and profitability — as any good partner
should (The USA Today. 2005, 28 Dec.).

BooO01ie 1IeHHOCTH HWHIMBUAyalH3Ma WM KOJUICKTH-
BU3Ma OYCHb MPOYHO 3aKPEIUICHbI B CO3HAHUM UX HOCHUTE-
Jel ¥ peanu3yloTcs B CaMbIX pa3HbIX Moau(ukauusx. Ha-
MPUMEp, OHH MPOSIBIISIOTCS B YIPABICHUECKOH JesATEeIbHO-
CTH B 00JIaCTH MOTHUBALIMH, IJIe CTPAX Mepe]] HaKa3aHHeM —
paCHpOCTpaHeHH]:-IIZ THUII MOTUBAllUU B KOJUJICKTHBHUCTCKHX
KyJIbTypax, a [oxXBaja ¥ MOOLIPEHUE — B UHIUBUYAJIUCT-
CKHUX. AMEpHKAHCKasl TIpecca aKTUBHO TPAHCIUPYET (GaKThI
YCIEUIHOCTH CBOMX MOBEICHYECKUX MOJICIIeH B TUCKypCe O
SInoHuHM, Beib 9TO MEPBbIC MPH3HAKH CMEHBI KYJIBTYPHOTO
naTTepHa, CABUra B CTOPOHY MHIMBUIyaIU3Ma U CBOOO/IBL.
Tak, crates B «The Boston Globe» ompoBepraeT BBIBOABI
KyJIBTYPHBIX aHTPOIIOJIOTOB O TOM, YTO B SIMTOHWUH WHIUBH]L
HHUKOT/]Aa HE JOJKEH BBIIENSATHCS M3 IPYIIIBI IS TOXBAJIBI
(stroHCKast OCIoBUIA TOBOPHUT «I'BO3/b, KOTOPBIM TOPYUT,
3abuBaioT» [8. C. 78]. AMEpHUKaHCKYIO K€ IIEHHOCTb WHAH-
Buayanu3Ma wunoctpupyer mnocnouna «The squeaky
wheel gets the grease». JKypHaiuct nemoHCTpupyeT 3¢-
(beKTl/IBHOCT]) WHAWBUAYAJIBHOTO I1OAXOJda Ha MNpUMEpPE
paboThl amMmepukaHckoro Tperepa booou bupa ¢ smoHckoi
OelicOonbHOM KOMaHaOH ayTtcaiizepom «BaneHraiiH», Ko-
TOpas MOJ] €ro0 Ha4yaJioM BBIOMBACTCS B JIUCPbL:

«In fact, Valentine's golden touch has already triggered
something of a social earthquake in Japan — mostly because
his uncanny success with the Marines has been credited to
his decidedly un-Japanese management style. The custom
of bosses and teachers berating their charges in front of
others for mistakes — and sometimes doling out physical
abuse — is deeply ingrained in Japanese society. That is
gradually changing, but excelling at work remains some-
thing that does not typically merit praise. That is particu-




larly true in Japanese baseball, where even pro coaches are
known to strike rookies so hard their batting helmets break or
to make them submit to often humiliating “mental training”.

But Valentine took the opposite approach, building
players’ self-esteem through gentle tactics and eventually
turning a club with no noted sluggers into national champs.
He reprimanded them for errors only in private and lav-
ished them with public praise after good games. He issued
orders for all players to sign autographs at every game “to
make them start believing in themselves, to help them dis-
cover the baseball star waiting to come out in each and
every one of them,” Valentine said. “And you know what?
They did”.

The success of the “Bobby Way” is being hailed by
many here as a home run for a growing movement to curb
the Japanese tradition of harsh management. Hiroshi Mi-
yata, president of Nippon Metal Industry Co., called on
corporate Japan in a newspaper editorial to start “treating
our employees in the same way that Bobby does™ (The
Boston Globe. 2005, 4 Dec.).

b. bup oTka3piBaeTcs OT TPaJULIMOHHBIX SIOHCKUX aj-
TOPUTMOB NPHUHATHS yIIpaBlieHUeCKnX pemennit (berating)
U TelecHbIX HakazaHuii (physical abuse) B 1MOJb3y MOOLI-
peHns (praise) U KyJIbTHUBUPOBAHHS CAMOYBaXCHUS JTHMIHO-
ctu (self-esteem), 9to maer >kemaeMblid pesynbrat. llomo-
KUTENbHAS TEICONIOTHYECKast OIIEHKa HOBOTO TOAX0/a Tie-
penaeTcs JiekceMaMu success, golden touch, hail w champ.
OTpHuaTesbHas OLEHKa SIIOHCKOT0 MEHEIDKMeHTa — harsh,
abuse, berating, humiliating. 3aKIIOYUTETHFHOE BHICKA3bI-
BaHWE JIAHHOTO (pparMeHTa JHUCKypca MOANCPIKUBACT MPH-
OPHTET LICHHOCTH MHIUBUAYaIN3Ma.

OOIMM MECTOM B aHTPOIIOJIOTHYECKUX UCCIIEIOBAHUAX
SBJISICTCS TO, YTO WICHBl WHIMBUIYAIHCTCKUX KYJIBTYP
OTAEJAIOT ce0sl OT APYTHX, YTO COOTHOCHUTCS C MECTOUMeE-
HHEM «sI», B TO BPEMS KaK B KOJUIEKTUBUCTCKHX KYJIBTypax
Ka)KABIH 4yBCTBYET ce0s WICHOM TPyl U YYUTCS LyMaTh
B TEpMHUHAX «MbD». EcrecTBeHHBIM CJIICACTBUEM SBJIACTCA
fosiee pa3BUTOE YUyBCTBO NMPUHAICHKHOCTH K TPYIIIE, MO-
TpeOHOCTh B KOHTaKkTax c rpymmnoil. Ilpocneanm, kak ot-
paxaercsi naHHas KyJibTypHas nuddepeHuuands B IUC-
Kypce o SIMoHUM Ha MpUMepe CTaThU O BUACOUTPax:

«*“Doom 37, “Half-Life 2” and “Halo 2” are three of the
most anticipated upcoming games among Western audi-
ences. Don’t expect them to do well in Japan, however. In
fact, they will have two strikes against them even before
they land on the docks. All three games are, in addition to
being violent, played from the first-person perspective.
Such first-person perspective shooters (FPS) are big in the
West, but have never really caught on in Japan. And few
violent games sell well there, either.

And then there is the question of violence. “Grand Theft
Auto”, in which players establish a crime empire through
drug-running, prostitution, and more than a little assault, was
on the cutting edge of Western tastes. By Japanese standards,
however, it was down right antisocial...

Japanese gamers generally prefer fantasy, strategy, and
role-playing games, while U.S. gamers prefer crime, shooters,
and sports. Even when it comes to fighting games, U.S. tastes
have been more violent, historically speaking.

“Violent games are not so popular in Japan”, said
Namco managing director, Keiji Tanaka. “(They are) more
popular in the U.S. market”.

“Western games have expanded in the true sense of ac-
tion games”, he said, whereas Japanese consumers “prefer
more storytelling, more detailed settings within the game, a
more narrative kind of style often with anime mixed into
it”y» (Newsweek. 2004, 28 Apr.).

ABTOp NPOBOAUT MBICIIE O TOM, YTO SIIOHIAM OOJIbIIE
HUMITOHUPYIOT POJIEBBIE WIPBI, CTPATETHH, T.€. BBHICOKOKOH-
TEKCTHbIE WIPbl, 3aCTaBJSIONINE aHAJIM3UPOBAaTh W OLICHU-
BaTh OKPY)XEHHE, CBOE MECTO B HEM, a HE HU3KOKOHTEKCT-
HBIE «CTPEIBUIKI B XKAHPE «IKIIHY», Te JeHCTBHE TPOHCXO-
JIAT OT TepBOro Jinna. WrpoBbie MPEANOYTSHUS STIOHICB
OOYCIIOBJICHbI CTPEMJICHUEM JKHTh B T'apMOHHH, W30erath
OTKpBITON KOH(POHTALINK, aMEPHKAHILIBI )K€ PaCIPOCTPaHSI-
IOT aKTUBHBII XapaKTep CBOEH KyJIbTYpbl U Ha BUJIEOUIPHI,
KaCCOBBIM YCIIEXOM I10JIB3YIOTCSI UI'PBI, I/I€ HYKHO [€ICTBO-
BaTh CaMOMY, CTPOUTH UMIIEPHIO 3112, CTPEJIATh. ITOT (par-
MEHT J0CTaTOYHO YOEIUTEIFHO WILTIOCTPUPYET, YTO B JBYX
KyJIbTypax CYIIECTBYIOT pa3HbIe COLMAIbHbBIE CTAaHIAPTHI IO
OTHOILEHHUIO K arpecCHBHOCTU M YKECTOKOCTH. TO, 4TO CuM-
TAeTCs HEMPUEMIIEMBIM B SIITOHCKOM KyJIbType, IOMYCTUMO B
areHTUBHOM amepukaHckoW. Henb3s ckaszare, 4TO B amepu-
KaHCKOU KYJIbTYpE IPUBETCTBYETCS )KECTOKOCTh, CKOPEE 3TO
TOM Ciydaid, KOra CTeleHb MPOSBIEHUS NIPU3HAKA OIpeie-
JSIeT KyJIbTYPHBIA THII TOM WM MHOW OOITHOCTH. DKCILIH-
LUTHAs! OLIEHOYHOCTh 3TOTO (pparMeHTa JUCKypca co3aaercs
HCIIOJIb30BAHUEM PALMOHAIBHBIX OLCHOYHBIX JICKCHUYCCKUX
enuHUIl antisocial, violent, edge 3a cueT IEHOTaTHBHOU CO-
OTHECCHHOCTH C aHTUCOLIMAJIbHBIMU SBJICHUAMU B LICHHOCT-
HOU KapTHHE Mupa — violence, drug-running, prostitution,
assault, crime, shooters.

IlennocTHast opHeHTalMsl HA AKTUBHOCTh MOXKET ITPUCYT-
CTBOBATh B JIUCKypce O SIMOHMHM KaK AKCIUIAIUTHO, TAK U M-
TUTHIUTHO, HANpUMep, 00 aMEepPUKAHCKUX PUMEHKaX yCIIell-
HBIX SIOHCKKX (PUITBMOB y)KAacOB CKa3aHO CleyolIee:

«And the heroines, who in Japan often accept their fate
passively, will be morphed into righteous fightersy (Time.
2004, 2 Aug.).

CueHapuu (UIbMOB IOJBEPraloTCs KyJIbTYPHOU ajar-
Talluu U CTPOATCA B TECpMHHAX L[eHHOCTHOﬁ CHUCTEMBI CBO-
el KyJnbTypbl. AMEpHUKAaHCKHE TIJIaBHbIE TI'e€pOU aKTUBHO
OOpIOTCSI ¢ IOTYCTOPOHHUMH CHJIAaMH, YTO B LIEJIOM 0J00-
psercs.  JINHTBUCTMYECKMM  MapKepoM  IEHHOCTHOM
OpPHEHTALIMK Ha aKTUBHOCTH CTAHOBUTCS CJIOBO fighters —
«(approving) a person who does not give up hope or admit
that they are defeated» [6]. [TomOXHUTEIBHBIN OLIEHOYHBII
MOTEHIUAN CYIIECTBUTEILHOTO UHTEHCU(PHUIIUPYETCS 4acT-
HOOLICHOYHBIM MpHWIIAraTelbHbIM righteous — «morally
right and good» [6].

Tunonornyeckass pa3sHuLa ABYX KyJbTYyp HA€T MOBOJ
JUIsl CPAaBHEHMs 110 pa3HbIM NapamerpaM. B paMmkax LieHHO-
CTHOW OpHEHTAallMM Ha CBOOOIY aMepHKaHCKas KyJbTypa
XapaKTepHU3yeTcsl Kak CTHUMYJHUpyIomas cBobomy — less-
stifling American environment, SIIOHCKasi — Kak peripec-
CUBHas: a repressive aspect of Japanese culture (The USA
Today. 2005, 18 May). llenHoCTHas1 OpHeHTaIMA Ha HE3a-
BUCHMOCTh M OTKPBITOCTh JKCIUTUIIMPYETCS B HIDKECIe-
JIYIOIIeM KOHTEKCTe HOMHUHALUIMU independent u outspo-
ken, a ATMTOHCKOM KOPIOPATUBHON KyJIBType MPUITHCHIBAIOT-
cs1 ipu3Haku koHpopmHoctu (oiled by consensus) u cuep-
xaHHOCTU (shockingly frank): «It appears the 54-year-old
Kutaragi's outspoken nature, in a corporate culture that's
oiled by consensus, may be to blame. Independent and
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shockingly frank by Japanese standards, Kutaragi hasn't
held back from criticizing company decisions» (The USA
Today. 2005, 4 Apr.). LlennoctHast opueHTanus Ha Hedop-
MaJIBHOCTb OGHJ,CHI/IH BO3HUKACT TMPUMCHUTCIIBHO OIIATh-
taku Kk T. Xopu, UMUTHPOBAaBUIEMY aMEPUKAHCKUM CTHUIIb
BeneHust OmsHeca: «Mr. Horie built a very un-Japanese
company where informality reigned» (The New York Times.
2007, 6 Jan.). LlenHocTHAast OpHeHTalMsl HA PAaBEHCTBO aK-
TyaJIM3UpYeTCsl HAa YPOBHE PACKPBITHs NPUHLMIIOB MPOIBH-
JKEHHMS 110 KapbepHOU JIECTHHIIE, KOTIa 3aCIyTH UMEIOT MPH-
oputeT nepexn crarycoM: «In contrast to most Japanese com-
panies, employees were hired regardless of school ties, and
they moved up thanks to ability and ambition, regardless of
seniority or gender» (The New York Times. 2007, 6 Jan.).
Hakonen, oTMeTUM LIEHHOCTHYIO OpUEHTALMIO Ha MaTepua-
nu3M, (aKTel KyJIbTYpbl BOCIPUHHUMAIOTCS Kak TOBap:
«...Japanese cultural imports in many countries were
banned, Japan’s pop icons have easily overtaken their U.S.
counterparts» (The USA Today. 2005, 8 Dec.).

Henp3s He OTMETUTh HAaWBHBI STHOLIGHTPU3M aMepH-
KaHCKOH KyJIbTYphl. B TpHHIMIIE 3THOLEHTPHU3M SBISIETCS
XapaKTepPUCTHKOH Mro00i KymbsTypsl [8. C. 45]. Ota yHHBEp-
canus BeleT K CyObEKTHBHOMY HETaTUBHOMY OLICHUBAHHIO
JIpyroil KyJbTypbl ¢ HO3ULUI CBOEM KyJBTYphl WIH YIIPO-
IICHHOW ee MHTePIPETALNH, KaK B CIEAYIOIIEM ClIydae:

«Swordplay is only part of the attraction of samurai
films. “What you have in a samurai battle is close-in,
bladed warfare, the good guy going against the bad guy
face to face”, Jeck says. “You have kinetic energy, balletic
grace and brutal force, all conjoined”» (The USA Today.
2005, 10 Oct.).

AMEpUKaHCKUI )KYPHAJIUCT UIET MO IyTH HAaUMEHBLIETO
CONPOTHBJICHUST M HCTOJIKOBBIBAET JOCTATOYHO CJIOXKHBIN
KOTHUTUBHBIH (DEHOMEH SIIOHCKOI KyJbTYpbl B TEPMHHAX,
NpHUHATHIX B ['0MUTHBY/Ie: XOpOLHii repoii / II0X0it repoid.

O KyJIBTYpHOH OTKPBITOCTH, POHUIIAEMOCTH aMepUKaH-
CKOM KyJbTYpbl, MYJIbTUKYJIBTypaJIU3ME CKA3aHO U HaIUCa-
HO MHoroe. Ham Obl XOTenoch aKIEHTUPOBATh TOJBKO TOT
(hakt, 4TO MYJIBTHKYJIBTYPaIn3M SBISIETCS O(UIMATBLHON
rocynapctBeHHo nonutukod CLIA, ocHOBaH Ha LIEHHOCTH
PaBEHCTBA, HOCUT XapakTep YOSKICHHS U COLUATBHOU
npaktuku. B nocnennue Heckonbko Jiet B CIIA nosBuiach
MOJa Ha BCE SIOHCKOE, YTO MOAPOOHO aHAIM3HPYETCS B
cratbe «Japan's empire of cool», ormyOIMKOBaHHOM B Ta3ere
«The Washington Post» 27 mexabpst 2003 r. CtaTbs m300u-
JyeT SMOLMOHAIBEHO-OLIEHOYHBIMH CYXIECHHUAMH, HalIpUMep:
«If it's Japanese, the world wants it. Japan is hot»; «Japan is
reinventing itself — this time as the coolest nation on
Earthy; «Japan is a creative culture...»; «Japan's [is] a cul-
tural superpower» u T.11. [TosoXkuTeNnbHast OLEHOYHOCTH CO3-
JaeTcst Oyaronapsi UCTIOIb30BAHUIO MEJTMOPATHBOB /10t, cool,
creative, KOTOpbIEe, KaK IOKa3bIBaeT MHOIOCTYIICHYATHIN
KOMITOHCHTHBIN aHaJH3, CONEpkKaT ceMbl new u good [5]. O
NPOHUIIAEMOCTH AMEPHUKAHCKOW KyJbTYpBl ISl BHEIHUX
BIMSTHUHA TOBOPHUT cienyrommii ¢pparmedt: «In the United
States, Japanese anime and manga, the key source of Ja-
pan's newfound popularity, were embraced during the
1970s and 1980s by a fertile subculture of technology-
minded Americans, some of whom went on to spark the
dot-com explosion» (The Washington Post. 2003, 27 Dec.).
AHMME U MaHra IPUHUMAIOTCSI B AMEPUKAHCKOE KYJIBTYp-
HOC IMPOCTPAHCTBO U CTAHOBATCA YaCThIO MOIM-KYJIbTYPbI.
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OO0 3TOM Mmpoliecce YIIOMUHAIOT U apyrue uaanus. «The
USA Today» nybnukyer npuMedarenbHyto craTbio «Com-
ics pages make room for manga», Tie TaKke paccMarpuBa-
eTCsl TOJie BJIMSHHIA SoHCKOW KyabTyphl: «The doe-eyed
characters from the Japanese-style cartoons known as manga
are infiltrating another segment of American culture» (The
USA Today. 2005, 28 Dec.). JlanHbIii pakT HHTEpECEH TeM,
YTO KOMHKC CYMTAETCSl CHMBOJIOM aMEPHKAHCKOH KYJIbTYPBI,
Ha 370 yka3eBaeT B.II. IllecrakoB [9], u HacTyIIeHHE MaH-
ra Ha TPaJUIUOHHBIA KOMHKC €CTh HE Y4TO MHOE KaK peaiu-
3aI[Ksl MPUHIIUIA MYJIETHKYIBTYPAIU3Ma.

[puBezneM eie OJUH MPUMEP «BCESAHOCTHY aMEPHUKaH-
CKOHM KyJbTYpbl. VIMesi yHUKaJIbHbIE TPAJULUK B IIPOU3BO/I-
CTBC IKWUHCOB, aMCPHUKAHIIbI B MOCJICIHEC BPEMS YBJICUCHBI
SITOHCKHUM JICHHUMOM, KOTOprl:I MOXET YHAOBJICTBOPHUTH I10-
TpeOHOCTh B MHAMBHAYaJBHOCTH OJjlarozapsi 0coooMy CTH-
JII0 ¥ OTpaHUYEHHOMY BBINTYCKY: «Japanese denim is always
about extreme individuality» (The New York Times. 2007,
14 Jun.). IToMrMO COOCTBEHHO ame/UIAINMU K [IEHHOCTH WH-
JIMBUJTyaIM3Ma, OIIEHOYHOCTh JJAHHOTO (hparMeHTa JUCKypca
peammsyercss 3a cuer 3arojoBka «Out-Levi-ing Levi
Straussy», MOCTPOSHHOTO Ha aJUTIO3UH K W3BECTHOMY OMOIIe-
n3my. CeMmbl 4pe3MEepHOCTH, OOHApY)KHUBaeMbIe BO (pazeo-
JIOTH3ME W HAapeYuH, WHTCHCH(UIPYIOT U 0€3 TOro CHilb-
HbIH OLIEHOYHBIH MOTEHLMAJI CYLLIECTBUTEIBHOTO.

C mo3unuii paBeHCTBa U MYJBTUKYJIbTYpaIU3Ma PE3KO
OCY)KIIAeTCS TAKOE COIHANILHOE SIBJICHHE, KaK KCeHO(hoOus,
YTO BHJHO U3 CﬂOBapHOﬁ TMOMETHI IpU [leq)I/IHI/l]_II/II/I CJIOBa
xenophobia — (disapproving) «a strong feeling of dislike or
fear of people from other countries» [6]. SnoHus aBHO HE
MOXKET CaMOCTOSITEBFHO CIIPABUTCS C YMEHbLICHHEM pabo-
TOCMOCOOHOTO HaceseHusl. JIOrHYHBIM BBIXO/IOM IMPE/CTaB-
nsietcst OoJiee MIMPOKOE HKCIOJIb30BAHUE BO3MOXHOCTEH
MMMHUTPALIUK, HO SITIOHIIBI TIOKA HE KEJIal0T BIYCKaTh HMHO-
CTpaHLIEB B CBO€ MOHOHALMOHAIbHOE 00IIecTBO. JlaHHas
MPECYIITO3UIINSI OPTaHU3yET OTPHULIATENBHYIO OLIEHOYHOCTh
cinenyromero BbickasbiBanus: «The most obvious — open-
ing Japan to more immigration — is enormously controver-
sial in a society that is 98.8 percent ethnically homogene-
ous and, in many respects, Still markedly xenophobic»
(The Washington Post. 2005, 3 March). Hapeuus still n
markedly camu 1o cebe He SIBIITIOTCS OIICHOYHBIMHU, HO B
COYETAaHUHU C OLCHOYHBIMHU CEMaMH OMNPEIEIISIOIIEro MpH-
JaraTensHOro Xenophobic CTaHOBATCS WHTCHCH(HUKATOPA-
MU OOIIIEro OLIEHOYHOTO 3apsi/ia CIOBOCOYCTAHHUS.

KynbTypHble IEGHHOCTH MOTYT CTaHOBUTBCS MPEIMETOM
MaHUITYJISIUN O0IIecCTBEHHBIM co3HaHneM. C Ienpio 3a-
BOEBaHHs PbIHKA MMUKAIOB SIMOHCKas kommanus «Toioray
B3bIBACT K aMepHKaHCKOﬁ HCHHOCTHU NMaTpHUOTHU3Ma B CBOUX
pexnaMHbIXx koMmmnaHusax. CpasHure: «As Toyota Motor
Corp. prepares to launch a new Tundra early next year, get
ready to see the truck at events that reek of Americana:
country music concerts, chili cook-offs, and high school
football games» (The Boston Globe. 2005, 4 Dec.). Ona
CTapaTelibHO MOJArOHSAET CBOM UMUK MO 00pa3 Tpaauiu-
OHHOW aMEpPUKAaHCKOM KOMIIAaHUH, UTPAET HAa acCOLUMALUIX,
4yTo0bI cTarh «a natural thread in the fabric of American
culture». I'maron reek umMeer OTpUIATENBHYIO OLEHOYHYIO
cemaHTHKy: (disapproving) «to suggest very strongly that
sth unpleasant or suspicious is involved in a situation» [6],
OH CO3/1a€T HACTPOCHHE HACTOPOKEHHOCTH, TPU ITOM BEK-
TOp OIIEHKH PAaCIpOCTpaHsIETCs Ha BCe BbICKaspiBanue. Ha-



CKOJIbKO YCBaWBaeMOW OKaKeTCs MOJO0HAasi CTparerus
MPOJIBIKEHNS, TOKAXKET OyayIiee.

B cBOIO 0Yepenp aMepUKAHCKHE KOMITAHHH TOXE TPE-
IIPUHUMAIOT LIarv 1o KyJbTYpHOM aJanTaluy CBOUX TOBaA-
poB u ycayr. ABuanepeBo3uuk «Northwesty sBisiercs mo-
Ka3aTeJIbHBIM B JTOM IUIaHE, T.K. B PaMKaX [OJUTHKU
MYJBTUKYJIBTypaii3Ma 3aMEHHJI IITAT aMEPHUKAHCKUX
CTIOAPOB HAa STHUYECKHUX MPEJCTaBUTENEH TOro OONBIIHH-
CTBa, KOTOPOE MOJB3YETCS UX YCIYTaMHu:

«The carrier had maintained that it needed to hire for-
eign workers as flight attendants because of their language
and culture skills to better serve international flights such
as one between Narita, Japan, and Honolulu where 90% to
95% of its passengers are Japanese nationalsy» (7The USA
Today. 2006, 2 Feb.).

U, HakoHeIl, CKa)XXeM HECKOJBKO CJIOB O CTEPEOTHIH3A-
uuu B auckypce o Slnonun. Co3zaHue CTepeoTura o Apy-
rOf KyJbType — 3TO KOTHUTHUBHAs YHUBEpCAIusi. AMepu-
KaHCKHE IeYaTHbIe Macc-Mequa He OOXOIAT 3TOT MOMEHT
cTOpoHOU. BOT TunMuHbIi crepeotu o AnoHuu:

«My head was filled with lingering images from the Ja-
pan-bashing 1980s, and Japan was still widely cast in the
West as unique and alien. 1 wondered whether we could
expect a land clinging to its differences: its lifetime employ-
ment, its company songs, its shocking lack of lawyers and
criminals. Guidebooks still warned about the finely gradated
social hierarchies expressed in perfectly calibrated bows.
Japan was said to be hungrily assimilating world culture, yet
still stubbornly traditional (Newsweek. 2006, 13 Feb.).

Ho Hamo 3aMeTwTh, YTO KAueCTBEHHAs Mpecca, MaTe-
pHAJIbl KOTOPO# SIBIISIOTCS MPEAMETOM HCCIIEA0BAHMUS, CTa-

paetcsi ObITh OOBEKTHBHON B MMOjJade Marepuaia. ABTOD
JAHHOW CTaTbu, HA0OOPOT, MBITACTCS PA3PYIIUTh CTEPEO-
THUII O ﬂl’[OHI/ll/I, MMpoCiaeaAuTb NTMHAMUKY KYJbTYPHBIX U3MC-
HeHMi, Bce 3T0 moj HasBaHueM «Turning Un-Japanese».
[TonzaronoBoK cTaTh pe3roMupyer ee conepkanue: «To
someone who has lived for long periods of time in the
West, there is nothing particularly challenging about Ja-
pan, not anymore». JJaHHOE OLIEHOYHOE CYyXJIeHHEe HeHTpa-
JU3YyeT OTPHLATENbHYIO OIEHOYHYIO MOJAIBHOCTh MPEIb-
SIBIICHHOTO CTEPEOTHIA 3a CYET KOMOWHATOPHKH OTpHIIa-
TEJIFHOTO MECTOMMEHHUS 710thing W TIOJIOKUTENBHON TICHXO-
JIOTHYECKOW OILIEHKH, BBIPAXCHHOW CIOBOM challenging —
«difficult in an interesting or enjoyable way» [5]. B atom
Mbl yCMaTpuBacM LCHHOCTL CIIPAaBCAJIMBOCTHU, KOTOpasi B
JIAHHOM CIIy4ae CKOpee COOTHOCHUTCSI C YPOBHEM KOpIiopa-
THUBHBIX LIeHHOCTeﬁ KOHKPETHOI'O U3J1aHu.

Wrak, B X011 McciieoBaHUs IOATBEPUIACH THUIIOTE3a O
KOHTpacTe KyJIbTyp KaK METOJIOJIOTHYECKOW MPEIIIOChUIKE
BBISIBJICHUSI LICHHOCTEH. [|€eHHOCTHBIMHU MapameTpaMu KyJib-
TYPHOTO IAWCTAHIMPOBAHUS MOCITY>KWJIN OIIIO3HULNH «HHAN-
BUJIyaJIN3M — KOJUIEKTHBU3M», «HU3KOKOHTEKCTHOCTD — BBI-
COKOKOHTEKCTHOCTD)», «areHTHBHOCTh — IAl[UEHTHBHOCTEY,
«MYJBTHKYJIBTYPAIN3M — U30JLMOHU3M», T1€ NIEPBBIE Ulle-
HBI OMITO3MIMY HEN3MEHHO MAPKUPYIOTCS KaK MOIOXKHUTEIb-
HbIE, T.K. HECYT npu3Haku «CBoei» KynpTypsl. Macc-menua
94acTO MCIOJB3YIOT TU(PEepeHIMATBHBIA AUCKYPC 0 SIMOHUU
KaK Croco0 CcaMOWJIeHTH(UKALMKA aMEPUKAHCKOW Halun
OTHOCHUTENIBHO Hauuu «lpyroro». B wuccienxyemom mare-
pHasie aMepHKaHCKHE IIEHHOCTH BEpOAM3YIOTCSI MHIE€PEHT-
HO W aArepeHTHO OIIEHOYHOHM JIEKCUKOH, CJIOBaMH-
LEHHOCTSIMHU, CTHIIMCTHYECKIMH CPEICTBAMU.
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